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Shachar Shoine

WORD OF THE PRESIDENT

| would like to thank members of the Association for their contribution
in 2008 in consolidating the “Brewers of Romania” reputation in the
beer industry and their support in reaching our objectives.

| am very happy to welcome to the “Brewers of Romania” Association,
the newest member, Romaqua Group. This is a proof that we are a
strong community in the Romanian industry, which has successfully
fulfilled its role of representing the members’ interests along these
five years of activity.

We have dedicated and will continue to dedicate our time, experience
and resources to sustain the development of the communities in
which we carry on our activity.

We are proud to contribute to the economic development of our
country by continuously investing in new production facilities,
creating work places, being at the same time a trustworthy partner of
the governmental institutions.

We will continue to focus our efforts to consolidate the reputation of
the beer industry on the Romanian market. At the same time we will
respect consumers’ interests and promote a responsible and moderate
consumption, investing in social responsibility programs, whether it's
about promoting a balanced lifestyle or educating drivers.

| would like to thank all partners, collaborators and last, but not least
members, for their efforts in sustaining the Association initiatives
throughout these years. \We are a strong team and we will give our
best to improve, through our activity, the life of the community we
are working in.

Presedintele Asociatiei
Chairman of the Association






THE “BREWERS OF ROMANIA” ASSOCIATION

In 2004, the biggest beer producers in Romania, Heineken Romania,
InBev Romania, United Romanian Breweries and Ursus Brewe-
ries were putting together their forces to build up the ,Brewers
of Romania” Association. Together they wanted to bring their contri-
bution in building an honest business environment and developing
the community in which they were operating. All members were
sharing the same values: transparency, passion for quality and
respect towards people.

Today the ,, Brewers of Romania” covers more than 80% of the beer
industry in our country. At the beginning of 2009 a new member, the
company Romaqua Group, joined our efforts to promote and develop
a strong and responsible industry in Romania.

On a competitive market that is continuously growing, we focus our
attention on promoting a fair competition and specific practices to a free
market economy, in order to create a healthy business environment.
At the same time we support our members' commercial interests, so
as to assure an equal and fair treatment when it comes to the regula-
tory institutions.

We are playing an active role in the beer industry, trying to transmit to
the audience, verified and complete information on the beer market,
in an accessible and easy to understand format. VWWe want to bring our
contribution to the welfare of the community, the Association members
continuously extending their activities in two directions: promoting a
balanced lifestyle, trough moderate and responsible beer consump-
tion, and a responsible marketing and sales policy. In this respect we
have elaborated the Code of Commercial Coommunication taking the
commitment to obey these rules to the benefit of our consumers.
In 2007, the stipulations of the Commercial Code of Communication
were introduced into the Advertising practice code of the Romanian
Advertising Council.

Starting January 1%t 2008, we are members of the , Brewers of
Europe” organization, which is considered to be the voice of the
European beer industry in front of various international institutions
and organizations. Funded in 1958, in Bruxelles, the organization has
today 27 members.



THE “BREWERS OF ROMANIA” AND SOCIAL RESPONSIBILITY

Social responsibility is part of the “Brewers of Romania” Associa-
tion culture and management. The members of the Association are
reliable partners of the communities where they carry on their activity,
permanently investing in their development.

Alcohol does not make you big

The “Alcohol does not make you big” campaign was initiated by the
“Brewers of Romania” Association with the support of the Romanian
Police and the Ministry of Education, Research and Youth, and has
as objective the education of young Romanians with respect to the
negative effects of alcohol consumption at teenage.

Launched in May 2006 as a pilot program in Bucharest, the project had
a great success. One year later, the “Alcohol does not make you big”
campaign was extended at national level, addressing 14 to 18 years
old students in Romanian high schools. Over 1500 CDs with two short
educative films “What does it mean to be cool” and “The price of a
sports life” along with informational materials were distributed in high
schools all over the country so as to be included in the master classes’
methodology. At the same time, a caravan whose promoter was
Dr. Cristian Andrei went through Bucharest, Cluj Napoca, Constanta,
Craiova, lasi, Ploiesti and Timisoara. Over 2,000 high school students
have had the opportunity to be counseled by Dr. Andrei on alcohol
consumption issue, and over 140,000 students have seen the two
educative films.

Now the “Alcohol does not make you big” campaign has 1200
“ambassadors”, primary and secondary level teachers, to spread the
message to teenagers in high schools and over 390.000 participants
in the volunteer teachers’ counseling classes.



In June 2008, the Teenagers’ parents guide “The Alcohol does not
make him big"” was launched. Over 7000 copies were distributed to
parents and, moreover, 3600 parents and teachers in 108 high schools
took part in the guide counseling classes within the parents-teacher
meetings. Since 2008 the guide has been downloaded more than
4000 times from the campaign website www.alcoolulnutefacemare.
ro.

In 2008, the “Brewers of Romania” Association together with the
General Inspectorate of the Romanian Police have conducted a study
that shows 90% of Romanian teenagers are aware of the negative
effects of alcohol consumption before turning 18.

Reality changes when you drive drunk

The “Brewers of Romania” Association, supported by the Road Police
Department from the General Inspectorate of the Romanian Police
and the National Audio-Visual Council launched, at the beginning of
2008, the social campaign to educate car drivers “Reality changes
when you drive drunk”

The campaign addresses urban drivers between 18 and 35 years old
and has as objective the decrease of car accidents’ number caused
by alcohol consumption.

Thousands of “holiday” lights were simultaneously lit in the intersec-
tions of 10 Romanian cities, between April 30 and May 4th 2008, in
order to get drivers’ attention on the dangers they are exposed to when
driving drunk. The holiday lights glittered in the most crowded inter
sections in Bucharest, Cluj, Giurgiu, Piatra Neamt, lasi, Sibiu, Slobozia,
Pitesti, Ploiesti and Drobeta Turnu-Severin letting drivers know they
are not in the holidays season, but “Reality changes when driving
drunk” The campaign was communicated trough offline channels as
TV, radio and flyers. A videoconference was also organized nation-
wide, with journalists in 8 cities, to communicate the campaign.






THE CODE OF COMMERCIAL COMMUNICATION

In 2005 we took the commitment to operate a responsible marketing
and sales policy, by elaborating the Code of Commercial Communica-
tion, which stipulations were introduced last year into the Advertising
practice code of the Romanian Advertising Council.

We respect the legislation and national regulations and we respect
this code to assure that our commitment reflects in all our activi-
ties. This way we can develop creative commercial communication,
reflecting consumption as a nice experience, consumption as a social
activity and a moderate and responsible consumption as part of a
healthy lifestyle.

There are a few rules that we guide our marketing and sales activity
after.

No member addresses its commercial communications to young
people aged less than 18 years old and does not encourage irrespon-
sible beer consumption.

Within our advertising activities, we do not address pregnant women
and drivers. The commercial communication does not present people
aged less than 25 years old consuming beer and consumers are never
encouraged to take part to risky activities after drinking.

The Association members do not promote beer in print magazines,
programs or events having as audience minors, or in close proximity
and within clear view of schools and high-schools.

During communication campaigns or sponsorship activities, mem-
bers transmit the same message to all categories of consumers: a
moderate and responsible consumption. Likewise, members’ web-
sites always carry an entry request for users to confirm that they are
over the legal drinking age.

\We adapt our marketing strategies to our consumers’ ever changing
needs and we make sure that all commercial communications are
honest, transparent, decent and socially acceptable.
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BR’s Members

2004
58

2004
122

2005
77

2005
167

THE CONTRIBUTION OF THE BR MEMBERS TO THE ROMANIAN
ECONOMY

Investments

In 2008, the members of the “Brewers of Romania” Association
continued their investments in their production facilities at high
European quality standards, contributing to the development of the
Romanian economy.

2006 2007 2008 Total*
100 210 200 966

Figures expressed in million euros
* Total investments since the entrance of the members on the market

Taxes

The taxes, representing VAT, excises and direct taxes for employees,
which the members of the “Brewers of Romania” Association pay year
ly to the Romanian state, have a great impact to the state budget.

2006 2007 2008
214 264 272

Figures expressed in million euros

Employees

Over 6700 people are working directly in the 12 breweries of our mem-
bers, located in Blaj, Brasov, Buzau, Cluj-Napoca, Constanta, Craiova,
Hateg, Miercurea-Ciuc, Pantelimon, Ploiesti, Sebes and Timisoara .
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Romania

THE BEER INDUSTRY

The beer industry in Romania
The Romanian beer market has grown with 4.1% in 2008, Romanians
consuming over 20,2 million hl.

2006 2007 2008

177 19.4 20.2

12.60 15.15 16.46
* milllion hi

Sources: National Institute of Statistics and “Brewers of Romania” Association

Beer sales by type of packaging
In 2008, sales on the CAN segment have grown 25%, Romanian con-
sumers having a preference for this type of packaging.

2006 2007 2008
40.4 45.6 46.5
8.7 10.4 13
46.2 40.5 375
4.7 3.5 3

* % of the total beer sales

Beer imports and exports
Romanians preponderantly consume brands from the internal beer
production, the weight of imports being under 2,5%.

2006 2007 2008
0.032 0.18 0.5
0.076 0.026 0.06

* milllion hi

Source: National Institute of Statistics

Beer consumption per capita

One Romanian consumed an average of 93 liters of beer in 2008,
4 liters more than 2007. Romania is among the top 10 countries in
Europe when it comes to beer consumption per capita.

2006 2007 2008
81 89 93



o V=

I & .. 7 h:f. k 1
il T TESIIYARS




HEINEKEN ROMANIA

Part of the international Heineken Group, Heineken Romania was
funded in 1998, under the initial name of Brau Union. Starting March
2007 it became Heineken Romania, change that also implied the
natural adoption of the Heineken values and culture.

The company position on the Romanian market: Starting 2000,
Heineken Romania has a strong position on the Romanian beer mar
ket, with almost 30% market share (AC Nielsen, June 2008) after
having bought Bere Mures in 2008.

The brand portfolio of Heineken Romania is the widest on the
Romanian market with 12 brands from all segments: Heineken,
Zipfer (imported brand), Gosser, Schlossgold, Silva, Ciuc, Golden Brau,
Neumarkt, Bucegi, Gambrinus, Harghita, Hategana.

Heineken Breweries: Heineken Romania has 5 breweries throughout
Romania, in Constanta, Craiova, Hateg, Miercurea Ciuc and Targu
Mures. The Company has approximately 1500 employees.

Heineken Romania investments on the local market: In 2008,
Heineken Romaniainvestedover50millioneurosmainlyinitsbreweries.
In the next years the company will continue the investments in
Romania.

Values: Part of the International Heineken Group, the company is based
on the three values that govern business at a global level: Respect,
Enjoyment, Passion for Quality. These values are the pillars upon
which Heineken builds its business everywhere around the world.

Social Responsibility — Heineken is active when it comes to the
Romanian community!

A number of polices articulate Heineken's business principles. They
act on the following themes Alcohol, Health and Safety, Environment,
Business Conduct, Human Rights and Product Integrity.

In November 2004, Heineken launched the first communication plat-
form on the effects of irresponsible alcohol consumption, “Enjoy Hei-
neken Responsibly " Followingthis program, onthe back of the Heineken
label there is this message with an invitation to visit the dedicated
website www.enjoyheinekenresponsibly.com.

In 2008, Heineken Romania announced the launch of the first inter
active campaign on the Internet regarding the irresponsible alcohol
consumption “Know the Signs” The Campaign is an extension of the
“Enjoy Heineken Responsibly” platformand, atthe same time, wants to
encourage the well documented choices and responsible habits in
alcohol consumption.

Since 2008, Heineken Romania has been the partner of the “Copacul
de Hartie" project, initiated by the non-profit organization MediaORG,
that helps the environment to become greener and more pleasant.

13)
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INBEV ROMANIA
InBev Romania - local branch of world No. 1: Anheuser-Busch InBev.

InBev Romania is part of the multinational brewer AnheuserBusch
InBev, the leading global brewer and one of the world’s top five
consumer products companies.

InBevleveragesthecollective strengthsofits 120,000employeesbased
in operations in over 30 countries across the world. AnheuserBusch
InBev manages a portfolio of over 200 brands that includes global
flagship brands Budweiser, Stella Artois and Beck's, fast growing mul-
ticountry brands like Leffe and Hoegaarden, and strong “local jew-
els” such as Bergenbier, Bud Light, Brahma, Quilmes, Michelob, and
Jupiler, among others.

InBev brands in Romania

Currently InBev Romania owns two breweries, in Ploiesti and Blaj, has
over 750 employees and a national distribution network. Having been
present on the local market for 15 years, InBev Romania successfully
produces the brands Stella Artois, Beck's, Bergenbier, Lowenbrau and
Noroc and imports the Belgian specialties Leffe and Hoegaarden.

InBev in Romania - History

In 1994 the first investment of InBev in Romania was made when the
partnership agreement with the Blaj-based company Bianca S.A. was
concluded. This partnership resulted in the creation of the company
Bianca Interbrew Bergenbier. In July 1994 InBev purchases the con-
trolling interest of the Baia Mare-based company Proberco S.A. In Oc-
tober 1999 InBev concludes a deal with Efes Group to take over 50%
of the shares of the Ploiesti-based brewery Romanian Efes Brewery,
the most modern brewery in the Central and Southern Europe, which
resulted in the creation of Interbrew Efes Brewery S.A. In December
2002 Interbrew Romania SA was born by fusion of all group’s enti-
ties; in May 2007 Interbrew Romania SA changed its name in InBev
Romania SA.

CSR involvement

In 2006, Bergenbier initiated a program for then selective collection
of packaging - plastic, glass, paper - in Blaj, “Protect nature in Blaj! Be
involved in recycling!” Thus, Blaj became the first Romanian town to
implement a community-wide program for the selective collection of
packaging and recycling of such packaging for future use.

In 2008, InBev Romania launched “Respect18” project, the first CSR
campaign of a private company which fights against selling alcoholic
beverages to minors, by making the commmercial act more responsible.
The main objectives were, on one hand, making the retailers aware of
their responsibilities towards a minor that could demand them alcohol
beverages and, on the other hand, the creation of a communication
platform between the public and private sectors which can influence
this phenomenon, so that a permanent and bidirectional communica-

tion is set up.






ROMAQUA GROUP

In 2009, Romaqua Group Borsec celebrates the first 10 years of
prestige and excellence in business. During its 10 years existence,
the company had a spectacular evolution and the numbers speak for
themselves: the turnover rose 18 times, the number of the employ-
ees increased from 790 to 2005, the total volume of investments
exceeded 165 million euro, the product portfolio expanded from one
to six brands.

The continuous concern in keeping the high quality of the products as
well as the interest in the consumer, these were and still are the basic
pillars of Romaqua’s success. The six powerful brands in Romaqua
Group's portfolio are: the natural mineral waters BORSEC, the natural
mineral water STANCENI, the natural mineral water AQUATIQUE - an
oligomineral water, the soft drinks GIUSTO, the coffee METROPOLI-
TAN CAFFE and the beer ALBACHER.

In May 2008, Romaqua Group Borsec entered the beer market and
launched the brand ALBACHER. The plant is placed in Sebes and in-
corporates the latest global technologies, being the only one of its
kind in the world. The German technology of production and bot-
tling integrates, for the first time in one plant, the latest production
processes and the most modern technology. The total investment
regarding the beer plant in Sebes reached over 40 million euro, the
plant having a bottling capacity of 1 million hectoliters.

Romaqua Group is a company with a great concern for the environmen-
tal protection. It is in this spirit that the company invested in the latest
environmental friendly technologies by reducing the consumption of
water and electric and heat power.
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UNITED ROMANIAN BREWERIES

United Romanian Breweries is the first beer company from Eastern
Europe that developed a green field project. As respect for our consum-
ers, since the beginning of our activity in Romania our objective was
to offer them only high quality products. Our company portfolio has
exclusively international premium brands: Tuborg, Tuborg Strong,
Tuborg Christmas Brew, Holsten, Holsten Non-alcoholic, Carlsberg,
Skol and imported Guinness and Kilkenny.

The Tuborg brewery is the only production unit of URBB and
one of the most modern beer factories from Romania and
from the Carlsberg Group. The brewery was built in 13 months
and started to product at the end of 1997 We finalized in
advance the construction of the new production facilities at the
beginning of 2008, by building a new brewery, which assures a
production capacity of 2.1 mil hl.

Innovation, respect, professionalism and best quality products are
few of our believes that drove us to the success of our company.

Social Responsibility

Since the beginning of our activity in Romania, we have been active in
the society's life, trying to offer the highest quality products, a clean
environment and a better life.

To sustain those ideas during the years we developed programs such
as: the social program “‘Together, closer to people”, ’Open Day” and

many environment protection projects.

In 2007, we launched with the support of the Minister of Environment
and Sustainable Development, the environmental program “Umbre-
la Verde"”. The main purpose of the program is to make Romanians
become more informed, educated and responsible regarding the
environmental issues as effects of their own actions. “Umbrela Verde”
already has taken action in order to change the wrong attitude toward
nature. Also www.umbrelaverde.ro is now a virtual meeting place for
all those who want to participate in making the change possible.

19)






URSUS BREWERIES

Ursus Breweries, is a subsidiary of SABMliller plc, one of the world's
largest brewers. SABMliller plc has brewing interests and distribu-
tion agreements across six continents. The group’s wide portfolio of
brands includes premium international beers such as Grolsch, Miller
Genuine Draft, Peroni Nastro Azzurro and Pilsner Urquell, as well as
market-leading local brands such as Aguila, Castle, Miller Lite, Snow
and Tyskie. SABMiiller is also one of the largest bottlers of Coca-Cola
products in the world.

Ursus Breweries with the headquarter in Bucharest owns 4 breweries
in Cluj-Napoca, Timisoara, Buzau and Brasov and employs over 1,500
people. URSUS Breweries brands are Peroni Nastro Azzurro, URSUS,
Timisoreana, Ciucas, Stejar Pilsner, Redd’s and Pilsner Urquell.

Over 250 mil. Euro in investments

Atpresent, theinvestmentof SABMillerin Romaniaexceedstheamount
of 250 million EURQO, which reflects the company’s concern to meet
the demands of the Romanian consumer and ensure the quality of its
products by developing the Romanian brands.

Sustainable Development - a priority for Ursus Breweries
Behaving responsibly and contributing to the communities in which
we operate is an essential part of our heritage and fundamental for
building sustainable markets. Ursus Breweries is actively present in
the life of the community where it operates by promoting a respon-
sible behaviour in many directions:

- Responsible consumption of alcohol and a balanced lifestyle through
the program “Measure your lifestyle” dedicated to students.

- Through educational programs — “Prove you are good” — granting
private scholarships to the best students from the universities participat-
ing in the programme.

- Through environmental programs:

e “Millions of People, Millions of Trees”— as founding member in
partnership with the Ministry of Environment and Sustainable
Development.

e “"Danube Delta — Nature and sustainability in Europe” — aimed at
raising awareness of the EU decision makers and enrolling
resources to protect this unique place in Europe.






OUR MEMBERS’ BRANDS
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CONTACTE /

ASOCIATIA ,,BERARII ROMANIEI”

DI. Shachar Shaine - Presedinte

DI. Constantin Bratu — Director General

Str. Poterasi, Nr. 10, Et. 2, Sector 4, Bucuresti
Telefon: +40 21 317 29 77 Fax:+40 21 317 29 85
E-mail: info@berariiromaniei.ro
WWwWWw.berariiromaniei.ro

MEMBRII ASOCIATIEI ,, BERARII ROMANIEI”

HEINEKEN ROMANIA

DI. Edwin Botterman - Presedinte & CEO

Str. Tipografilor, Nr. 11 - 15, Et. 4, Aripa A2-L, Sector 1, Bucuresti
Telefon:+ 40 (0) 21 202 77 00, Fax: + 40 (0) 21 316 06 70
E-mail: office@heineken.ro

www.heineken.ro

INBEV ROMANIA

DI. Eduardo Luz - Director General

Iride Business Park, Str. Dimitrie Pompei, Nr. 9-9A, Et. 1,
Sector 2, Bucuresti

Telefon: + 40 21 243 11 00, Fax: + 40 21 243 10 01
E-mail: office@inbev.ro

www.inbev.com

ROMAQUA GROUP

DI. Octavian Cretu - Presedinte

Str. Carpati, Nr. 46, Borsec, Judetul Harghita
Telefon: +40 26 633 74 25, Fax: +40 26 633 72 90
E-mail: office@romaqua.ro
WWW.romagua-group.ro

UNITED ROMANIAN BREWERIES

DI. Shachar Shaine - Presedinte

Bulevardul Biruintei, Nr. 89, Pantelimon, Judetul lIfov
Telefon: + 40 21 205 50 00, Fax: + 40 21 205 50 09
E-mail: office@tuborg.ro

www.tuborg.pressroom.ro

URSUS BREWERIES

DIl. Stephan Maria Weber - Presedinte

Union Business Center 2

Str. Stirbei Voda, Nr 26-28, Sector 1, Bucuresti
Telefon: + 40 21 314 04 20, Fax: + 40 21 315 98 04
E-mail: ursus.breweries@ro.sabmiller.com
WWW.Ursus.ro
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