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DE 15 ANI,
yECTORULUI BERII

e voice of the beer sector

ctorului local al berii. Orientata permanent
_dialogul constructiv, Asociatia Berarii
ei transmite autoritatilor, mediului de
2pl si consumatorilor, valorile esentiale
re” definesc sectorul local al productiei de
gre: responsabilitate si sustenabilitate.

The Brewers of Romania Association accounts for
the voice of the local beer sector. Constantly focused
on a constructive dialogue, the Brewers of Romania
conveys essential values that define the local sector
of beer production before authorities, the business
environment and consumers: responsibility and
sustainability.

PRODUCATORI
FURNIZEAZA IMPREUNA

PESTE 50/0

DIN CANTITATEA DE BERE
CONSUMATA IN ROMANIA

Altogether, the six brewers account for over 85% of the amount of
beer consumed in Romania.

Fondata in 2004, Asociatia Berarii Romaniei a avut inca de la inceput o viziune corecta privind complexitatea procesului
de fabricare a berii, astfel incat organizatia reuneste nu doar producatori de bere, ci si furnizori de materii prime agricole
necesare productiei.

Avand misiunea de a veghea la mentinerea unui mediu de afaceri sanatos si a unei industrii a berii responsabila, Asociatia
are totodata un rol activ in dezvoltarea culturii berii in Romania.

Tncepénd din 2008, Asociatia Berarii Romaniei ofera o dimensiune europeana industriei locale a berii, aderand la marea
familie a producatorilor de bere europeni reprezentati prin organizatia Berarii Europei.

Established in 2004, the Brewers of Romania Association had an accurate view of the intricacy of the brewing process from the
start, and that is why our organization joins together both beer producers, as well as suppliers of agricultural raw materials
needed for production.

With a mission to oversee and ensure a healthy business environment and a responsible beer industry, the Association has
always played an active role in developing the beer culture in Romania.

As of 2008, the Brewers of Romania Association has been providing an European dimension to the local beer industry, after
adhering to the large family of European brewers represented by the Brewers of Europe Organization.
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Responsability towards community

la elaborarea de standarde ale comunicarii
merciale, la campanii de informare si educare
auvizatdiferite categoriide public, activitatile
sociatiei au avut constant un numitor comun:
responsabilitatea.

From setting out standards for commercial
communication, to information and education
campaigns  targeting  various  publics, the
Association’s activities have been constantly driven
by a common principle: responsibility.

COMUNICARE COMERCIALA RESPONSABILA

Prin elaborarea Codului de Comunicare
Comerciala Responsabila privind Berea,
industria berii a devenit prima industrie
locala care s-a autoreglementat,
stabilind astfel un standard de bune
practici la nivelul intregului mediu
romanesc de afaceri.

Codul de Comunicare Comerciala este si
in prezent anexa a Codului de Practica in
Publicitate al RAC (Romanian Advertising
Council), Asociatia Berarii Romaniei
fiind membra a Consiliului Director al
organizatiei.

With the development of the Code on
Responsible Commercial Communication
on Beer, the beer industry became the first
industry in our country to self-regulate,
setting a best practice standard within the
entire Romanian business environment.

The Code of Commercial Communication
is enclosed as an Annex to RAC’s Code
of Advertising Practice, the Brewers of
Romania Association being a member of
the Managing Board of RAC (Romanian
Advertising Council).

Responsible commercial communication

~
Stabileste reguli privind
comunicarea comerciala a
membrilor Asociatiei

P ‘ Sets out a series of rules regarding

the commercial communication of all
members of the Association

adoptatin
adopted in

2005

b
| {Se concentreaza pe
| /incurajarea unui consum
</ responsabil de bere

It is focused particularly on encouraging
responsible beer consumption

Mesajul publicitar poate fi
adresat exclusiv persoanelor
cu varsta peste 18 ani

Advertising messages targeted
exclusively to persons over 18 years old

.

Revizuirea Codului de
Comunicare Comerciala pentru
a limita si mai mult accesul |
minorilor la comunicarea de |
marketing referitoare la bere

A revision of Code of Commercial
Communication in order to limit underage

access to and appeal of beer marketing
communication

revizuitin

~




SE CUNOASTE

Derulata sub sloganul “O mama la nevoie se
cunoaste - Fii ca 0 mama pentru prietenii
tdi si spune-le tare si raspicat: FARA
ALCOOL LA VOLAN!", campania se
adreseaza atat soferilor, cat si tuturor
celor care le pot insufla acestora
un comportament responsabil:

grupul de prieteni.

I TAI
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Campanie initiata de

ROMANIEI U

A O campanie de informare privind
Fara aI.CODl riscurilloe a;ociatle conducefiiwI
toturi lui sub infl t
la volan Alcoolului

No alcohol when driving! - a campaign on the risks associated with
drink driving

Personajul simbolic al campaniei, “mama”, este inzestrat cu puterea de a opri un eventual comportament
iresponsabil al “soferului”. Astfel, “mama” reaminteste tuturor participantilor la trafic de responsabilitatea pe care
o au chiar si atunci cand sunt doar pasageri intr-o masina. Ei sunt sfatuiti sa se comporte ca o mama pentru acea
persoana care a baut si vrea sa se urce la volan, transmitandu-i un mesaj simplu, dar ferm: Fara alcool la volan!

Campania s-a desfasurat in principal in mediul online, completat de interactiunea directa cu conducatorii auto prin
intermediul filtrelor rutiere, activarilor la locul de consum si semnalizarea la raft.

Campania se deruleaza cu sprijinul Politiei Romane, partenerul traditional al Asociatiei Berarii Romaniei in
transmiterea mesajului de responsabilitate catre toti conducatorii auto romani. “Directia Rutierd din cadrul
Inspectoratului General al Politiei Romédne are ca principal obiectiv cresterea sigurantei rutiere. Propunéndu-si sa ii
informeze si responsabilizeze pe soferi privind riscurile asociate conducerii unui autovehicul sub influenta bduturilor
alcoolice, campania contribuie in mod cert la cresterea gradului de sigurantd rutierd, completdnd ideal actiunile
desfasurate de Politia Roménad in cadrul campaniei nationale de educatie rutierd “Alege viata!”, a declarat Florentin
Bracea, Director, Chestor de politie, Politia Romana.

Running under the slogan “A mother in need is a mom indeed - Be like a mother for your friends and tell them loud
and blunt: NO ALCOHOL WHEN DRIVING!", the campaign addresses both drivers and all those who can instil them a
responsible behavior: the group of friends.

The symbolic character of the campaign, the “mother”, was created and endowed with the power to stop any irresponsible
behavior of the “driver”. Thus, the symbolic character “mother” reminds all road participants of the responsibility they
have even when they are just passengers in a car. They are advised to behave like a mother for that person who drank
and wants to start driving by sending a simple but firm message: No alcohol when driving!

The campaign was mainly developed for the online channel but road filters, on-trade and in-store activations were added.

The campaign is carried out with the support of the Romanian Police, the traditional partner of the Brewers of Romania
Association in informing all Romanian drivers about the responsible consumption of alcohol when driving. “The Road
Directorate of the General Inspectorate of the Romanian Police has as main objective to increase the road safety. With
the purpose of informing the drivers about the risks associated with drunk driving, the campaign definitely contributes to
the increase of road safety, also complementing the actions undertaken by the Romanian Police within the national road
education campaign “Choose Life!”, said Florentin Bracea, Director, Police Quaestor, Romanian Police.



Berarii Romaniei,
parte a proiectului
SMART Eiarsen ™

The Brewers of Romania, part of

the SMART project
(Sober Mobility Across Road Transport)

Lainvitatia Consiliul European pentruSiguranta
Transporturilor (ETSC), alaturi de Politia
Romana - Directia Rutiera, Berarii Romaniei au
participat la conferinta internationala privind
combaterea sofatului in stare de ebrietate.

At the invitation of the European Transport Safety
Council (ETSC), alongside the Romanian Police
- Road Directorate, the Brewers of Romania
attended the international conference on tackling
drink driving.

Asociatia Berarii Romaniei a prezentat in
cadrul evenimentului rolul sau de partener al
Politiei Romane in demersurile de informare
a soferilor romani privind riscurile la care
se supun atunci cand se urca la volan dupa
ce au baut. Anual, mesajele campaniilor de
informare si educare derulate de Berarii
Romaniei ajung in medie la peste 2,5 milioane
de romani, completand cu succes eforturile
autoritatilor.

Brewers of Romania Association presented
its active and constant role in informing the
Romanians about the risks they face when drink
driving. Annually, the education campaigns
carried out by the Brewers of Romania in
partnership with the Romanian Police reach over
2.5 million people, successfully completing the
efforts of the authorities.

ARAALCT
LA VOLA

| |

-

Antonio Avenoso, ETSC, Julia Leferman - Director
general, Asociatia Berarii Romaniei, Chestor
Florentin Bracea - Director Directia Rutiera a Politiei
Romane.

Antonio Avenoso, ETSC, Julia Leferman - General
Manager, Brewers of Romania, Quaestor Florentin
Brdcea - Director Romanian Police, Road Directorate.



Fvenimente

\J

de referinta

J

key events

BEREA FACE CINSTE
ROMANIEI

Beer Serves Romania

Pentru al saselea an consecutiv,
evenimentul a celebrat rolul pozitiv pe
care sectorul berii 1l are pentru evolutia
economica si sociala a Romaniei.

Evenimentul a reunit si de aceasta data
reprezentanti ai autoritatilor romane
si ai producatorilor de bere, precum si
personalitati ale vietii publice si parteneri.

For the sixth consecutive year, the event
celebrated the positive role the beer sector
has for the economic and social evolution of
Romania.

The event gathered Romanian authorities and
representatives of the beer producers, also
key opinion leaders and partners.

1918-2!
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ROM
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ROMANIAN BEER
SUMMER PARTY

Organizat de Reprezentanta Permanenta
a Romaniei la UE, evenimentul reafirma
valorile romanesti in inima Europei si prin
intermediul berii. Seara romaneasca de la
Bruxelles subliniaza dimensiunea europeana
a productiei de bere din Romania si inaltele
sale standarde de calitate si performanta.

Organized by the Permanent Rrepresentation of
Romania to UE, the event was set to reaffirm the
Romanian values in the heart of the European
Union also through beer. The Romanian evening
organized in Brussels emphasizes the European
dimension of the local beer production and its
highest quality and performance standards.

BERARII EUROPEI Sl
PRESEDINTIA ROMANIEI
LA CONSILIUL UNIUNII
EUROPENE

Brewers of Europe and the Romanian
Presidency of the Council of the
European Union

Evenimentul anual al organizatiei Berarii
Europei, Beer Serves Europe, a celebrat
in luna decembrie, cu ocazia celei de-a
opta editii, preluarea de catre Romania a
presedintiei rotative a Consiliului Uniunii
Europene. Evenimentul i-a avut drept oaspeti
de seama pe Cosmin Boiangiu, Reprezentant
Permanent adjunct in cadrul Reprezentantei
Permanente a Romaniei la UE, si Julia
Leferman, Director General Asociatia Berarii
Romaniei.

The annual event organized by the Brewers of Europe,
Beer Serves Europe, celebrated in December, on the
occasion of the eighth edition, Romania’s takeover of
the rotating Presidency of the Council of the European
Union. The event welcomed Mr. Cosmin Boiangiu,
Romanian Deputy Permanent Representative to the
EU, and Julia Leferman, General Manager, Brewers of
Romania.
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Lucian Ghinea

Presedinte
President

Our ambition as Bergenbier S.A. is to delight beer lovers through
innovative brands, of impeccable quality, in a very diverse portfolio,
thus succeeding in proposing the right beer for the right occasion.

Our mission of delighting the beer lovers in Romania is shared by our
partners from both modern and traditional trade, to whom | would like
to thank and promise that we will continue to join forces together in
order to offer wonderful beer experiences to all our consumers.

As this is my third mandate as the President of the Brewers of Romania,
in the last 5 years, | feel honor and duty at the same time. Because |
will again be in the first line to promote and sustain this extraordinary
business and to continue to develop the beer culture in Romania. |
will go on, together with my fellow colleagues from the Association, to
respect the sound principles of a healthy business environment and to
hope we will benefit from stable and predictable fiscal environment,
which is a must for the beer industry to be able to act as a driver of
Romania’s economy.

A message from the Association’s members

Ambitia companiei Bergenbier S.A. este de a
incanta iubitorii de bere cu marci inovatoare, de
o calitate ireprosabila, intr-un portofoliu extrem
de diversificat, astfel reusind sa propunem berea
potrivita fiecarui consumator, indiferent de ocazie.

Misiunea de a Tncanta iubitorii de bere este
imbratisata si de partenerii nostri din comertul
modern si traditional carora le multumesc si le
promit ca ne vom uni fortele si in viitor pentru a
dezvolta experiente minunate alaturi de berile
noastre tuturor consumatorilor nostri.

Al treilea mandat ca Presedinte al Asociatiei, in
ultimii 5 ani, ma onoreaza si ma indatoreaza n
aceeasi masura. Pentru ca voi fi din nou in prima
linie iIn @ promova si sustine aceasta industrie
extraordinara si de a continua dezvoltarea culturii
berii in Romania. Voi continua, alaturi de partenerii
din Asociatie, sa respectam principiile unui mediu
de afaceri corect si speram intr-un mediu de afaceri
stabil si predictibil pentru ca industria berii sa poata
actiona in continuare ca un motor al economiei
Romaniei.

"AI'-IEINEKEN

Dan Robinson

Director General
Managing Director

De 15 ani, Asociatia Berarii Romaniei este vocea
industriei locale si suntem mandri sa fim printre cei
care au pus bazele acestui demers ambitios. In
2019, continuam impreuna pe acelasi drum, al
calitatii si al dezvoltarii durabile, pentru a oferi
societatii sieconomiei romanesti sustinerea de care
au nevoie. In centrul acestei misiuni vor continua
sa fie oamenii, sufletul companiei si al Intregului
sector, cei care ne inspira sa construim experiente
frumoase in jurul unui pahar de bere.

For 15 years, the Romanian Brewers Association is the voice of the
local industry and we are proud to be among those who have laid
the foundations for this ambitious project. In 2019, we continue on
the same road of quality and sustainable development, to provide the
Romanian society and economy with the support they need. At the heart
of this mission will continue to be the people, who are the soul of our
company and of the entire sector, and who inspire us to build beautiful
experiences around a glass of beer.”
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UNITED ROMANIAN BREWERIES BEREPROD
Kobi Dar
Presedinte
President

We are honored to sustain and develop the partnership between URBB
and the Brewers of Romania Association, an active collaboration
started at the founding of the Association and which we strengthen
annually through dedicated projects implemented to innovate the beer
industry and to correctly educate the consumers with the most accurate
information.

Together with our partners, the objective is to carry on the activity of the
Association, with the purpose of developing a responsible and honest
beer industry and to contribute to the creation of a stable business
environment.

Also, URBB will continue to contribute to the development of beer
culture in Romania, as it has been doing for over 20 years. From the
very beginning URBB has aimed to offer consumers the highest quality
products at international standards and to keep up the bar, always
offering our consumers both product innovations and experiences, as
well as extensive social responsibility programs.

Memor|

A message from the Association’s members

Suntem onorati sa sprijinim si sa dezvoltam
parteneriatul dintre URBB si Asociatia Berarii
Romaniei, un parteneriat activ inca de la infiintarea
Asociatiei pe care il consolidam anual prin proiecte
dedicate pentru dezvoltarea industriei berii si
informarii cat mai corecte a consumatorilor.

Alaturi de partenerii nostri mi-am propus sa ducem
mai departe activitatea Asociatiei, astfel incat rolul
nostru sa adreseze In mod sustinut promovarea
si dezvoltarea unei industrii a berii responsabila si
corecta, si sa contribuie la crearea unui mediu de
afaceri stabil.

De asemenea, URBB va continua sa contribuie
la dezvoltarea culturii berii in Romania, asa cum
o face de peste 20 de ani. Incad de la inceput
URBB, si-a propus sa ofere consumatorilor
produse de cea mai inalta calitate, la standarde
internationale si sa mentina stacheta sus, oferind
permanent consumatorilor nostri atat inovatii de
produs si experiente, cat si ample programe de
responsabilitate sociala.

Dragos Constantinescu

Presedinte
President

| have recently joined the brewer’s family of Ursus Breweries, where
| have found a special kind of fellowship and a common passion for
performance, preserving tradition and having a well-brewed beer.

One of three beers sold in Romania is from the Ursus Breweries
portfolio. We are a responsible and trusted partner, as well as an
important contributor to the state budget. We act as a truly local
company and we grow sustainably, alongside our partners in the value
chain. On average, 70% of the products and services we purchase come
from the local market. Moreover, we are very proud that over 96% of
our volumes are represented by Romanian traditional brands, brewed
in Romania.

The success of Ursus Breweries is proof that Romanian talent and
quality can stand tall beside any international example, whether we are
talking about our beers awarded at international competitions or about
our colleagues’ qualifications, recognized as industry experts. Together,
they contribute to the mission of giving life to the joyful moments of
people, instilling the satisfaction of drinking a great beer.

M-am alaturat recent familiei berarilor din Ursus
Breweries, unde am gasit o solidaritate aparte si
0 pasiune comuna pentru performanta, pastrarea
traditiei si berea bine facuta.

Una din trei beri vandute in Romania este din
portofoliul Ursus Breweries. Suntem un partener de
incredere, responsabil si un contribuabil important
la bugetul statului. Actionam ca o companie cu
adevarat locala si crestem sustenabil, alaturi de
partenerii din lantul nostru valoric. Tn medie, 70%
din produsele si serviciile achizitionate de noi provin
de pe piata locala. Totodata, ne mandrim cu faptul
ca un procent de peste 96% din volumele noastre
este reprezentat de marci romanesti, de traditie,
produse in Romania.

Succesul Ursus Breweries este dovada ca talentul si
calitatea romaneasca pot sta alaturi de orice reper
international, fie ca vorbim despre berile premiate
in competitii, fie ca amintim calificarea colegilor
nostri recunoscuti ca expertiin industrie. impreuns,
ei contribuie la misiunea de a da viata momentelor
de bucurie ale oamenilor, insuflandu-le satisfactia
de a bea o bere buna.
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FAMILY BREWERS SINCE 1758

Johan De Smet
VanDamme

Director General
General Manager

The Martens family is proud to be an old member of this great
organization: “Breweries of Romania”; a forum that professionally
represents the brewers in Romania, and puts Romanian beers on the
map of Europe.

The journey of the” Martens family” continues in 2019. The efforts made
in recent years have led to a particular increase in the quality of our
products. The Martens family has been active since 1758, so we can
say “Experience has a name.” Our Senior lager beer is the living proof
of this. A rich 5% lager beer made for these connoisseurs who prefer
the heritance of a true lager beer. With the MaDonna “brewed in SMALL
BATCHES” range, crafted in style, we show that family breweries can
excel. The slogan “Freedom of Choice” describes the new way to consume
beer in line with current trends. With the thought of modern values, we
created the new MaDonna “Blonde Magnifique” - the quintessence of
moment innovation. Now the beer consumers are connoisseur. They
understand and know how to appreciate the quality of each bottle.
We will continue to push the limits of innovation. With a new, more
motivated team than ever, we are proud of our successes and we know
that only through sustained work and dedication will we succeed in
conquering even the most demanding consumers.

Yes, we are a Romanian production unit and we are proud of our beer.
We keep our Danube origins, respect the local tradition and look with
confidence towards the global future. We are waiting for you in Galati.

A message from the Association’s members

Familia Martens este mandra sa fie membru vechi
al acestei mari organizatii: “Berarii Romaniei”; un
forum care reprezinta cu profesionalism berarii din
Romania, si pune berea romanilor pe harta Europei.

Tn 2019 c&l&toria “familiei Martens”continud. Eforturile
depuse in ultimii ani au condus la o crestere deosebita
a calitatii produselor noastre. Familia Martens
este activa inca din 1758, astfel ca putem spune ca
“Experienta are un nume”. Berea noastra Senior
lager este dovada vie a acestui lucru. O bogata bere
lager de 5% facuta pentru acesti cunoscatori care
prefera mostenirea unei adevarate beri lager. Cu
gama MaDonna “brewed in SMALL BATCHES", facuta
in stil artizanal, aratam ca berariile de familie pot
excela. Sloganul “Libertatea de a alege” descrie noul
mod de a consuma berea in acord cu tendintele
actuale. Cu gandul la valorile moderne, am creat noua
MaDonna “Blonde Magnifique” - chintesenta inovatiei
momentului. Acum consumatorii de bere sunt
buni cunoscatori. Ei inteleg si stiu cum sa aprecieze
calitatea fiecarei sticle. Vom continua sa fortam
limitele inovarii. Cu o echipa noua, mai motivata ca
oricand, suntem mandri de reusitele noastre si stim
€a numai prin munca sustinuta si dedicare vom reusi
sa cucerim si cei mai exigenti consumatori.

Da, suntem o unitate de productie romaneasca si
ne mandrim cu berea noastra. Ne pastram originile
dunarene, respectam traditia locala si privim cu
incredere spre viitorul global. Va asteptam la Galati.

Marius Mircea

Director General
General Manager

Berarium SRL is a microbrewery from Timisoara which exclusively
produces premium unfiltered and unpasteurized beer. Berarium SRL
became known locally through the following brands: “Clinica de bere”,
“Terapia Gold” (unfiltered blonde ale) and “Terapia Platin” (unfiltered
wheat beer). Through our association with Brewers of Romania we wish
to draw the attention of the beer industry and the state authorities
towards our existence as microbrewers. At the same time, we try to
encourage the development of this branch of the Romanian beer
industry.

We wish to thank the Brewers of Romania Association for accepting
us as a member, and, most of all, we appreciate the fact that they
understood the specific needs of the microbrewers, and has successfully
presented these needs to the state authorities, in order to establish a
favourable climate for the development of this market segment.

Berarium SRL din Timisoara este o microfabrica
de bere care produce exclusiv bere nefiltrata si
nepasteurizata din clasa premium. Berarium SRL
s-a facut cunoscuta pe piata locala prin intermediul
brandurilor ,Clinica de Bere”, ,Terapia Gold" -
bere blonda nefiltrata, si ,Terapia Platin” - bere
alba nefiltrata. Prin asocierea noastra cu Berarii
Romaniei dorim sa atragem atentia industriei de
bere si autoritatilor statului din Romania asupra
existentei noastre, ca microproducator de bere.
Totodata, incercam sa fincurajam dezvoltarea
acestei ramuri, Inca neexploatata, a industriei de
bere din Romania.

Pe aceasta cale dorim sa multumim Asociatiei
Berarii Romaniei ca a dat curs cererii noastre de a
deveni membri si, mai ales, apreciem ca a inteles
nevoile specifice microproducatorilor de bere si
ca le-a reprezentat cu succes n fata autoritatilor
statului Tn vederea credrii unui climat propice
dezvoltarii acestui segment de piata.
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sdsoufttlet

lonut Oprea

Director Executiv
Executive Director

Soufflet Malt Romania is the largest malt producer of Romania. Malting
barley is used to produce malt, and malt is the main ingredient for
beer. This puts Soufflet Malt Romania in the heart of the chain barley -
malt - beer.

Involved in the assembly of Romanian brewers, Soufflet group
participates to promote the beer industry in Romania, and to favour the
production of good malting barley varieties in Romania for the wellness
of the supply chain. So that beer continues to be produced in a natural
way with national ingredients.

We participate to defend beer production in Romania, and we are
sure that the Brewers of Romania Association is a fair partner in a
sustainable development of this noble product which is malting barley.

A message from the Association’s members

Soufflet Malt Romania este cel mai mare producator
de malt din Romania. Orzul este utilizat, in primul
rand, ca materie prima pentru fabricarea maltului,
acesta fiind ingredientul principal in procesul de
fabricare a berii. Astfel, Soufflet Malt Romania se
afla chiar in centrul lantului orz - malt - bere.

Ca parte a Asociatiei Berarii Romaniei, Grupul
Soufflet este implicat Tn promovarea industriei
berii Tn Romania si sustine productia de varietati
performante de orz pentru bere, in beneficiul
retelei supply chain, permitand ca berea sa poata fi
fabricata din ingrediente naturale, produse pe plan
national.

Sustinem protejarea productiei de bere din
Romania si suntem convinsi ca Asociatia Berarii
Romaniei este un partener redutabil in dezvoltarea
durabila a acestui nobil produs, orzul

pentru malt.

ASOCIATIA PRODUCATQRILOR
DE HAMEI DIN ROMANIA

Association of Hops
Producers of Romania

Acatiu Mora

Presedinte
President

We are much honored to be members of the Brewers of Romania
Association. The hop gives the beer’s nature. Its features: bitterness,
flavor, frothing and preservation are the main ingredients which
Brewers of Romania provide consumers thetastiest of the drinks: beer.

The hop is the main natural ingredient of beer. It has to be found not
only in beer but in the consumer’s mind also. Let show them the herb
and the fruit. Let them smell the aromas. Test the strong bitter taste.
Offer the consumers a beer in which they can see the color, the foam
and discover the bitterness and its specific flavor.

Teach them how to love beer. In this way, the consumers will trust in
the beers naturalness and they will look for the beer’s seen and tested
features.

Primirea noastra in Asociatia Berarii Romaniei Tn
anul 2011 ne-a onorat. Hameiul da caracter berii.
Amareala, aroma, spumarea si conservarea sunt
principalele trasaturi cu care Berarii Romaniei
mestesugaresc consumatorilor cea mai gustata
licoare - berea.

Hameiul, ca principalul ingredient natural al
berii, trebuie sa se regdseasca si In mintea
consumatorului. Sa le aratam planta, fructul,
lupulina. Sa simta aroma. Sa testeze gustul puternic
amar. Sa le oferim o bere in care sa vada culoarea,
spuma, perlarea si sa descopere amadreala si aroma
specifice. Sa 1i Invatam sa iubeasca berea.

Astfel, consumatorii vor avea incredere in
naturaletea berii, vor cduta si vor regasi in bere
caracteristicile vazute si testate.




Berea motor
al economiel
europene

S| UN IMPORTANT CREATOR DE LOCURI DE MUNCA

-~ CHIAR DINCOLO DE PORTILE
FABRICILOR DE BERE

gngine for the European economy
g major job creator that goes far
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generates 2 jobs as supplyers

Productia europeana de bere a atins in 201
cel mai inalt nivel din ultimii opt ani

European beer production reached an eight-year high
in 2017

Secretar General Berarii Europei

Pierre -Olivier Bergeron

Secretary General The Brewers of Europe

Este o perioada buna in care sa fii producator de bere in Europa. Cel mai recent raport de piata indica faptul ca productia
europeana de bere a atins in 2017 cel mai inalt nivel din ultimii opt ani. Ceea ce a fost posibil, in parte, datorita cresterii
exporturilor. Astazi, una din cinci beri este exportatd, valoarea totalda a exporturilor atingand aproximativ 3,4 miliarde
euro anual. Am observat totodata o crestere importanta a numarului fabricilor de bere - mai multe cu peste 6.000 fata
de deceniul anterior. Majoritatea acestora sunt micro berarii, ceea ce sporeste si mai mult diversitatea si posibilitatile de
alegere oferite consumatorilor. in acelasi timp, am observat o preferint in crestere pentru berile fira alcool, reflectand o
schimbare a obiceiurilor de consum, volumul consumat atingand 900 milioane litri anual. In acest context, am convingerea
ca anul 2019 si urmatorii zece ani vor demonstra ca, avandu-si originile in naturd, berea este o bautura completa, cu un
continut redus de alcool, preparata cu grija pentru toate gusturile si care fi aduce pe oameni impreuna si contribuie pozitiv
la calitatea vietii noastre.

It is a good time to be a brewer in Europe. Our most recent market report found that in 2017 European beer production reached
an eight-year high. This is due in part to growing exports. Today, one in five beers is shipped abroad, worth around €3.4 billion
a year. We have also seen a huge increase in the number of breweries- up by over 6,000 over the last decade. The majority of
these are small breweries, driving ever greater diversity and choice for consumers. We are seeing more non-alcohol beers being
consumed, reflecting changing drinking habits, up to 900 million litres a year. Against this background, | have no doubt that 2019
and the next decade will further demonstrate that rooted in nature, Beer is a wholesome, low-alcohol drink crafted with care,
catering for all tastes, bringing people together and contributing positively to our quality of life.
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Beer sector, a stimulus for
the Romanian economy
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Industria berii, partener al Ministe'rﬁu' |
Finantelor Publice

The brewing industry, partner of the Ministry of Public Finance

Ministrul Finantelor Publice
Minister of Public Finance

Eugen Teodorovici

O bere buna aduce prietenii Tmpreuna, o bere rece ne racoreste de dogoarea verii, iar o bere produsa in Romania
contribuie la dezvoltarea economiei.

Asa cum berea a deschis punti de comunicare intre oameni, intre popoare, intre antreprenori si parteneri de afaceri, tot
astfel, colaborarea dintre industria berii si Ministerul Finantelor Publice poate fi oricand un exemplu care demonstreaza
ca un dialog permanent si deschis intre mediul de afaceri si autoritati produce rezultate care pot asigura un cadru fiscal
favorabil dezvoltdrii economice durabile.

lar in acest sens, se poate spune ca industria berii se constituie Intr-un partener viabil al Ministerului, comportamentul
fiscal al berarilor fiind deja cunoscut ca unul onest, cu un nivel ridicat de conformare voluntara. Argumentul care vine sa
confirme acest lucru este reprezentat de ponderea de peste 60% detinuta de segmentul berii in totalul accizelor colectate
de la producatorii de bauturi alcoolice.

Ministerul Finantelor Publice, la randul sau, vine in intdmpinarea acestui sector important de industrie, prin continuarea
masurilor indreptate catre diminuarea evaziunii fiscale si eficientizarea activitatii de colectare a veniturilor bugetare.

A good beer brings friends together, a cold beer refreshes us during a hot summer day, while a beer produced in Romania
contributes to the development of the economy.

Just like beer has opened up bridges to communication between people, states, between entrepreneurs and businessmen, the
collaboration between the brewing industry and the Ministry of Public Finance may at any time serve as an example proving that
a permanent and open dialogue between the business environment and the authorities produces results that can ensure a tax
framework favorable to sustainable economic development.

In this regard, one may say that the brewing industry is a viable partner of the Ministry, the brewers’ tax behavior being already
known as an honest one, with a high level of voluntary conformity. A compelling argument is the share of more than 60% held by
the brewing segment in the total excise duties collected from manufacturers of alcoholic beverages.

The Ministry of Public Finance, in turn, meets this important sector of the industry halfway, by continuing the measures aimed at
reducing tax evasion and streamlining the budgetary revenue collection activity.
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Sectorul berii, partener al statului in crearea
de bunastare pentru romani

The brewing sector, a partner of the State in creating
welfare for the Romanians

Viorel Presedintele Comisiei pentru Buget, Finante,
Activitate Bancara si Piata de Capital din
Arca$ Senatul Romaniei

President of the Commission for Budget, Finance and Banking
Activities and Capital Market within the Senate of Romania

Evolutia economica pozitiva a Romaniei este rezultatul unui parteneriat eficient intre autoritati si mediul privat. Sectorul
berii reprezinta pentru noi un astfel de partener, atat prin comportamentul fiscal ireprosabil, tradus prin asigurarea de
venituri anuale importante la bugetul de stat, cat si prin performanta sa de a genera un intreg lant de efecte economice
pozitive la nivelul tuturor activitatilor conexe.

Capacitatea sectorului berii de a genera locuri de munca si valoare addugata si la nivelul altor sectoare de activitate, cum
sunt, de pilda, cel agricol si cel al ospitalitatii, aplica un factor important de multiplicare contributiei sale reale la buget,
transformandu-| intr-un motor al economiei locale. Mai mult, faptul ca 97% din consumul intern de bere este asigurat de
productia nationala, consolideaza statutul de partener al statului Tn crearea de bunastare pentru romani.

The positive economic evolution of Romania is the result of an efficient partnership between the authorities and the private
environment. The brewing sector is such a partner for us, through flawless tax behavior, translated into ensuring significant
annual revenues to the State budget, and through its performance to generate an entire chain of positive economic effects at the
level of all related activities.

The capacity of the brewing sector to generate jobs and added value at the level of other sectors of activity, such as agriculture
and hospitality, applies a major multiplication factor to its real contribution to the budget, turning it into an engine of the local
economy. Furthermore, the fact that 97% of the internal beer consumption is covered by the domestic production consolidates
its status as State partner in creating welfare for the Romanians.
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Ministerul Agriculturii si Dezvoltarii
sprijina parteneriatul dintre fermierii
romani si berari

The Ministry of Agriculture and Rural Development
supports the partnership between the Romanian
farmers and the brewers

Ministrul Agriculturii si Dezvoltarii Rurale
Minister of Agriculture and Rural Development

Petre Daea

Berea reprezinta o adevdrata traditie de mai multe sute de ani in viata romanilor, mestesugul fabricarii ei fiind continuat
de berarii actuali, sub branduri renumite. Consumul din productia interna intruneste un procent de aproape 100%,
iar ingredientele naturale utilizate Tn fabricarea berii, hameiul si orzoaica, provin din surse autohtone intr-o proportie
considerabila de 70%.

Industria berii constituie un exemplu prin faptul ca proceseaza intern materiile prime din agricultura romaneasca si
creeaza un lant valoric cu efecte economice pozitive.

Cele peste 4.000 de locuri de munca din industria berii, genereaza posturi si in domenii conexe, unde se creeaza doua
locuri de munca la fiecare loc de munca din industria berii, precum industria ambalajelor, a transporturilor, utilitatilor, in
zona de marketing si publicitate, dar mai ales in agricultura, unde dorim sa asiguram in intregime materia prima necesara.

Agricultura a fost, este si va ramane un factor esential al cresterii economiei Romaniei, prin imbunatatirea permanenta
a competitivitatii si valorificarea potentialului sau ridicat, influentdand major activitatile din toate domeniile sociale si
economice ale tarii. Ministerul Agriculturii si Dezvoltarii Rurale sprijind parteneriatul dintre fermierii romani si berari, in
folosul dezvoltarii acestei ramuri importante a industriei alimentare.

Beer is a tradition going back several hundreds of years in the life of the Romanians, the craft of brewing being continued by the
current brewers, under renowned brands. Consumption from internal production accounts for almost 100%, while the natural
ingredients used in brewing, hops and barley, come from domestic sources in a considerable share of 70%.

The brewing industry is an example by the fact that it processes internally the raw materials from the Romanian agriculture and
creates a value chain with positive economic effects.

More than 4,000 jobs in the brewing industry generate employment in related fields as well, with two jobs being created for every
job in the brewing industry, respectively in packaging, transport, utilities, marketing and advertising, but, most particularly, in
agriculture, where we wish to provide the entire raw materials necessary.

Agriculture was, is and will remain a key factor of Romania’s economic growth, through constant improvement of competitiveness
and valorization of its high potential, significantly influencing the activities in all social and economic fields of the country. The
Ministry of Agriculture and Rural Development supports the partnership between the Romanian farmers and the brewers, for the
benefit of the development of this important branch of the food industry.



Relatia dintre agricultura si industr
berii inseamna valorlflcarea superloara
produselor agricole

The relationship between agriculture and the brewing
industry means superior valorization of agricultural
products

Presedinte al Comisiei pentru agricultura,
silvicultura, industrie alimentara si

Alexandru Stanescu servicii specifice din Camera Deputatilor

President of the Commission for Agriculture,
Forestry, Food Industry and Specific Services within
the Chamber of Deputies

Sectorul berii ocupa un loc important in ansamblul industriei alimentare din Romania, prin valoarea addugata pe care o
genereaza in domeniile conexe.

Relatia directa dintre agricultura si industria berii se traduce prin zeci de mii de locuri de munca create direct si indirect,
precum si printr-o valorificare superioara a produselor agricole.

Determinarea producatorilor de bere de a folosi materii prime locale, cu o pondere de 70% in prezent, trebuie completata
cu o constructie legislativa care s& incurajeze fermierii romani s& adopte astfel de culturi. In acest sens, Comisia pentru
agricultura din Camera Deputatilor va continua sa comunice activ cu toti actorii implicati, in incercarea sa de a identifica
solutiile potrivite pentru stimularea cresterii economice a celor doud sectoare atat de benefice pentru intreaga economie
romaneasca.

The brewing sector occupies an important place in the food industry in Romania as a whole, through the added value generated
in related fields.

The direct relationship between agriculture and the brewing industry translates into tens of thousands of jobs created directly
and indirectly, as well as superior valorization of agricultural products.

Having the brewers use local raw materials, in a share of 70% at the present, must be supplemented by laws that encourage
the Romanian farmers to plant such crops. In this regard, the Commission for Agriculture within the Chamber of Deputies will
continue to actively communicate with all the players involved, in an attempt to identify the right solutions to stimulate the
economic growth of those two sectors that are so beneficial for the entire Romanian economy.

locuri de munca
n agricultura

loc de munca
n productia
de bere

genereaza

1 job in beer production
generates 2 in agriculture



Piata berii, in acora
CU TENDINTELE EUROPENE

Beer market, in line with European trends

Romania este parte a directiilor de dezvoltare la nivel european,
n care sectorul berii isi demonstreaza in mod constant efectul de
multiplicare Tn economia locala.

- Din grija pentru flecare cgnsumator roman, avand o intelegere exacta privind rolul pe care
producatoriiil auin econorr iile moderne si reflectand un set de valori comune, membrii Asociatiei
Berarii RomanleLsT@u asum at cu mandrie rolul de parteneri ai autoritatilor roméane in stimularea
cresterii econ e, 1

ch and every consumer, and with a precise understanding of the role producers

ay within modern economies and mirroring a set of shared values, the members of the Brewers

nia Assoc:atmn have proudly committed to a partnership with the Romanian authorities for the
e of fostermg economic growth.

i
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. la genereaza . @
turism crestere economica creand valoare
to tourism it generates economic growth adaugata In diverse
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beer sector: part of a complex ——  added value in various
chain of interrelated sector related sectors

Productia berii, un domeniu strategic pentru
economia Romaniei '

Brewing, a strategic area for the Romanian economy

Ministru pentru Mediul de
Afaceri, Comert si Antreprenoriat

Minister for Business Environment,
Trade and Entrepreneurship

Stefan-Radu Oprea

Ca antreprenor, Tn urma cu peste 15 ani, am fost parte a industriei berii din Romania, ca furnizor de echipamente, si am
ramas cu o amintire placuta despre pasiunea si dedicatia din acest domeniu foarte concurential.

in prezent, aproximativ 97% din consumul intern de bere este asigurat de productia nationald, Romania fiind una dintre
tarile cu cel mai mic nivel al importurilor din UE.

Numarul mare de locuri de munca, contributiile la bugetele publice si impactul generat pentru furnizorii din agricultura,
industrie si servicii fac din acest domeniu unul strategic pentru economia Romaniei.

Ministerul pentru Mediul de Afaceri, Comert si Antreprenoriat va continua sa actioneze cu buna credinta ca generator
de politici publice care contribuie la o crestere a competitivitatii economice si ca interfata in dialogul dintre patronate si
autoritati.

As entrepreneur, more than 15 years ago, | was part of the brewing industry in Romania, as provider of equipment, and | have
nice memories about the passion and dedication in this highly competitive field.

At the present, approximately 97% of the internal beer consumption is covered from the national production, Romania being one
of the countries with the lowest levels of imports in the EU.

The high number of jobs, its contributions to the public budget and the impact generated for the providers in agriculture, industry
and services make this field a strategic one for the Romanian economy.

The Ministry for Business Environment, Trade and Entrepreneurship will continue acting in good faith as generator of public
policies that contribute to increased economic competitiveness and as interface in the dialogue between the employers’
associations and the authorities.
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\Volumul pietei berii
A TNREGISTRAT O .
CRESTERE MODERATA
the volume of the beer market recorded
moderate growth

Piata berii a inregistrat o usoara crestere in 2018, de 3%, atingand 16,6 HI in volum. Tn ceea ce priveste consumul pe
cap de locuitor, acesta a atins 85 .

Cresterea se datoreaza in special diversificarii portofoliilor de produse, a varietatii tipurilor de bere pe care
producatorii o pun la dispozitia romanilor. Acest fapt are darul de a raspunde foarte bine preferintelor lor in materie
de bere, dar si de a i stimula sa experimenteze gusturi noi.

The beer market registered a slight increase in 2018, of 3%, reaching 16,6 HI in volume terms. Consumption per capita reached 85 |.
The increase is mainly due to the portfolios’ diversification, the variety of beer types that producers offer to Romanians. This
responds very well to their preferences in terms of beer, but it also stimulates them to experience new tastes.
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&3 ) numarul
de angajali

La nivelul membrilor Asociatiei, Tn 2018
numarul total al angajatilor a atins 3.273
persoane, sectorul berii ramanand un stimul
important al economiei Romanesti prin
crearea, atat direct, cat si indirect, a unui
numar de 85.000 locuri de munca la nivel
national.

Unitatile de productie ale celor sase companii
producatoare de bere membre ale Asociatiei
sunt situate Tn Ploiesti, Constanta, Craiova,
Miercurea Ciuc, Targu-Mures, Pantelimon,
Timisoara, Buzau, Brasov, Galati si Cluj-
Napoca.

Regarding the Association’s members, the total
number of employees in 2018 reached 3.273. The
beer industry thus remains an important driver
of the Romanian economy, contributing to the
creation of 85.000 jobs at national level, both
directly and indirectly, as part of related activities.
The production units of the six brewing companies
which are members of the Association are situated
in Ploiesti, Constanta, Craiova, Miercurea Ciuc,
Targu-Mures, Pantelimon, Timisoara, Buzdu,
Brasov, Galati and Cluj-Napoca.

Sursa datelor:

BDO Business Advisory, Asociatia Berarii Romaniei
Data source:

BDO Business Advisory, Brewers of Romania Association



Berarii Romaniei,
motor al economiei locale

Brewers of Romania, engine of the

local economy

¢) 9,62 mld

contributii la bugetul de stat

154 mld"="

euro

Nivelul contributiilor anuale ale membrilor Asociatiei la
bugetul statului este unul important, acesta atingand
doar anul trecut 255 milioane euro. Totodata, eforturile
investitionale ale membrilor Berarii Romaniei au fost
constante de-a lungul timpului, doar in 2018 acestea
ridicandu-se la 74,5 milioane Euro.

The annual contributions of the Association’s members to the
state budget are important, reaching 255 million euros only last
year. Also, the investments made by the members of The Brewers
of Romania Association have been constant throughout the years,
the value of the investments made only in 2018 amounted to 74.5
million Euros.

Importuri
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2017 2018

u.m milioane hl / m.u million hl

n ciuda unei usoare cresteri a importurilor pe parcursul
anului 2018, de 0,07 milioane HI, atingdnd un total de 0,54
milioane HI, piata locala a berii continua sa isi pastreze
caracterul profund national, ponderea productiei locale
ramane de cca. 97% din consumul intern.

Although in 2018, the import activity went slightly up as compared
to the previous year, by 0.07 million Hl, reaching a total volume of
0.54 million Hl, the local beer market continues to preserve its deep
national nature, with the share of local production at around 97% of
the internal consumption.

exporturi
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Exporturile au crescut aproape dublu fata de importuri,
atingand 0,13 milioane HL.

Exporturile au crescut aproape dublu fata de importuri, atingand 0,13
milioane HL.

vanzari in functie de
tipul de ambalaj

28.45% 2018 20.58% ¢ 2018
27.46% & 2017 18.2% & 2017
3.41% ¢ 2018 4757% ¢ 2018
3.38% ¢ 2017 50.94% & 2017

Sticla si-a continuat trendul ascendent, ponderea sa
crescand cu 3,65 pp in ultimiii patru ani. Totodata, berea
ambalata la doza a crescut anul trecut cu 2,38 pp, in timp
ce ambalajul PET a Tnregistrat in 2018 o alta scadere
semnificativa, de inca 3,37 pp.

Bottle continued its upward trend, its share increasing by 3.65 pp over
the last four years. At the same time, can increased by 2.38 pp last
year, while the PET packaging registered another significant decrease
in 2018, of 3.37 pp.

Sursa datelor:

BDO Business Advisory, Asociatia Berarii Romaniei,
Institutul National de Statistica (INS)

Data source:

BDO Business Advisory, Brewers of Romania Association,
National Institute of Statistics
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Companiile producatoare de materii prime
membre ale Asociatiei, Soufflet Malt Romania
si Asociatia Producatorilor de Hamei
din Romania, completeaza eforturile de
promovare a culturii berii Tn Romania.

Soufflet Malt Romania and the Association of
Hops Producers in Romania are raw materials
producers and also members of the Association,
contributing to the efforts of promoting beer
culture in Romania.



Berea si bucuria

DE A PETRECE
MOMENTE PLACUTE
ALATURI DE CEI DRAGI

Beer and the joy of spending
Y happy moments with
the loved ones

K__'c;’:ciatéTnTntreaga lumecubucuriadeapetrece
momente placute in compania prietenilor si a
familiei, berea este nelipsita din viata de zi cu zi
: a8 romanilor.

& O bautura moderna si contemporana, berea
creeaza un univers complet dedicat tuturor

celor care stiu sa savureze din plin fiecare clipa.

Associated all over the world with the joy of spending
pleasant moments with friends and family, beer is
always present in the day to day life of Romanians.
A modern and contemporary drink, beer creates an
entire universe dedicated to all those who know how
to enjoy every moment to the fullest.

Berea inseamna vacante insorite si momente de relaxare petrecute peo
terasa, la finalul zilei de munc3, sau bautura ideald care insoteste o cind. =~
rafinata. In egala masura insa, berea Tnseamna concerte memorabile,
competitii sportive extraordinare si evenimente culturale de anvergura.

Beer means sunny holidays and relaxing moments spent on a terrace at the end
of the working day, or the ideal drink accompanying a fine dinner. But beer also
means memorable concerts, passionate sports competitions and cultural events
of extraordinary scale.

evenimente
sportive

sport events

concerte
concerts

momente de

experiente relaxare alaturi de
culinare rafinate familie si prieteni
fine gastronomy relaxing moments spent
with family or friends
vacante cinema
holidays cinema
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g A ; A healthy lifestyle
==  SICONSUMUL
" 'MODERAT DE BERE

| and theé moderate beer consumption

Berea este apreciata deopotriva pentru gustul
sau desavarsit si racoritor, spiritul convivial
si posibilele efecte pozitive pentru organism,
atunci cand este consumata moderat.

Beer is equally appreciated for its flawless and
refreshing taste, convivial spirit and positive
effects it may have on the body when consumed in
moderation.

DODSL maté BEREA POATE CONTRIBUI LA
SCADEREA INCIDENTEI
moderat

BOLILOR CARDIOVASCULARE

Consumed moderately, beer can help reduce the incidence of
cardiovascular disease

Concluzia apartine celui mai recent studiu derulat sub egida Centrului de Studii despre Bere, Sanatate si Nutritie: Evaluarez
efectului consumului de bere asupra hemostazei la subiecti sdnatosi. Studiul, finalizat in 2018, este realizat de catre

contribui la prevenirea multora dintre formele bolilor cardiovasculare. De aceea, este foarte important sa pu
mai corect impactul pe care preferintele noastre alimentare il are asupra sdndtdtii inimii. Berea este o baut

este consumatd moderat, berea poate face parte cu succes dintr-un stil de viatd sdndtos”.
Dr. Corina-Aurelia Zugravu, Presedinte Centrul de Studii despre Bere, Sandtate si Nutritie.

The conclusion followed the latest study conducted under the aegis of the Beer, Health and Nutrition Studies Cer
of the effect of beer consumption on hemostasis in healthy subjects. The study, finalized in 2018, is conducted |
Otelea, Assistant Professor at the Department of Physiopathology Il of the University of Medicine and Pharmacy “Cal

“Adopting a healthy lifestyle that involves a balanced diet and constant physical exercise can help prevent many fo
cardiovascular disease. That is why it is very important to be able to assess as accurately as possible the impact our fodd_
preferences have on the health of our heart. Beer is a beverage present in the daily life of Romanians, and the results of our
latest scientific study reconfirm that when consumed moderately beer can be part of a healthy lifestyle.”

Dr. Corina-Aurelia Zugravu, President of the Center for Studies on Beer, Health and Nutrition.



barley, wheat, corn, oats or rice.

MACINAREA MALTULUI

- cereals milling malt

Cerealele contribuie la gustul si la aroma berii.

Acestea reprezinta sursa de zaharuri, pe care, ulterior, drojdia, le transforma in bioxid de
carbon si alcool, prin procesul de fermentatle

in functie de zona geografica si tipul de bere dorit, poate fi folosita o larga varietate de
cereale: orz, grau, porumb, ovaz sau orez.

Cereals contribute to the taste and flavour of the beer.

They represent a source of sugars which are then transformed by yeast into carbon dioxide and al-
cohol, during the fermentation process.

A wide range of cereals can be used, depending on the geographical area and the desired beer type:

90% din bere este apa.

Trebuie sa fie limpede, microbiologic pura si sa prezinte o ar-
monie perfecta intre mineralele pe care le contine pentru a per-
mite berarului sa obtina stilul de bere pe care il doreste.

90% of beer is water.

It must be clear, microbiologically pure and present a perfect harmony
between the minerals it contains to allow beer brewer to obtain a certain
style of beer.

PLAMADIRE
mashing

FILTRARE

filtration

Ill

CENTRIFUGARE
whirlpooling

ARTA FABRICARII BERIL.
The art of brewing

Hameiul contribuie cu amareala
si substantele de aroma.

Este totodatd un conservant natural care face din bere un produs
stabil care isi pastreaza proprietétile in timp.

In functie de tipul de bere dorit, maestrii berari pot folosi mai multe
tipuri de hamei.

[

RACIRE

Hops contribute with bitterness and flavoring substances. :
cooling

It is also a natural preservative, making beer a stable product that retains
its properties over time.

Depending on the type of beer, masters brewers can use several types
of hops.

Supranumitd motorul fabricarii berii,
drojdia contribuie la aroma, intrucat poate con- j
feri berii note florale sau fructate.

Dubbed engine brewing yeast contribute to flavor, whereas '
beer may confer notes floral or fruity.
i
A DROJDIA TRANSFORMA _ b
] [ ZAHARURILE FERMENTESCIBILE \\
TN BIOXID DE CARBON SIALCOOL. .4
The yeast turns the fermentable sugars
into carbon dioxide and alcohol. .
IMBUTELIERE
' bottling « ¥8EF.
FILTRARE
filtration
©_©°
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Bergenbier

A MOLSON 00646 COMPANY

in ﬁecare bere.

O bere adevarata se bea cu masura

LLY cLovdy

Prima alegere

First Choice for Clients
and Customers

Astazi, Bergenbier S.A. este unadintre primele 3 companii producatoare
de bere din Romania, avand aproximativ 700 de angajati, o fabrica
moderna la Ploiesti si o retea performanta de distributie nationala.
Portofoliul companiei cuprinde marci care acopera toate segmentele
pietei. Pe langa berile proprii, produse in fabrica Bergenbier,
compania importa si distribuie Tn exclusivitate specialitatile pragheze
Staropramen Dark, Granat si Unfiltered, berile de abatie belgiene
Leffe siHoegaarden precum si cea maiiubita bere mexicana - Corona.

Bergenbier a fost prima bere din segmentul mainstream distribuita
la nivel national si prima bere din segment care a lansat un sortiment
de bere fara alcool. Apropiat de consumatorii sai pe care ii trateaza
mereu ca pe niste prieteni, Bergenbier le-a oferit de-a lungul timpului
evenimente si experiente extraordinare si a stiut dintotdeauna sa
vorbeasca despre adevdratele
valori ale prieteniei.  Filtrata
la rece, maturata la rece si cu
CO2 din fermentatie naturalg,
berea Bergenbier si-a propus sa
Racoreasca Romania si sa aduca
in atentia prietenilor sai cele mai
frumoase locuri din tara. n 2018,
Bergenbier va duce racorirea la
cote maxime, plantand 50.000 de
brazi, cea mai ampla actiune de
plantare sustinuta vreodata de o
marca de bere.

mai tarziu.

Printre marcile produse de fabrica

Bergenbier se numdra si trei

branduri puternice, internationale. Stella Artois este o bere super-
premium produsa in Romania inca din 1997 dupa o reteta belgiana
stréveche. In 2003, Romania a fost prima tara din Europa, dupé tara de
origine, care a obtinut licenta de a produce local Beck’s, cea mai bine
vanduta bere germana din lume, acest lucru demonstrand priceperea
berarilor romani de la fabrica Bergenbier. Staropramen, berea
pragheza numarul 1 In lume, a fost lansata in Romania in 2011, fiind
pozitionata in segmentul core-premium. Noroc este o bere populara,
romaneasca, cu gust plin si bogat, ce completeaza fericit orice masa in
familie sau cu prietenii.

Parte a grupului canadian Molson Coors, unul dintre
primii berari ai lumii, compania Bergenbier S.A. a
fost fondata in 1994, iar cea mai importanta marca
din portofoliul sau, Bergenbier, a fost lansata un an

Part of Molson Coors, one of the world’s leading

brewers, Bergenbier S.A. company was founded in
1994, and its most prominent brand, Bergenbier, strong
was launched one year later.

PENTRU CLIENTI SI CONSUMATORI

Today, Bergenbier S.A. is among the top 3 beer producers
in Romania, has approximately 700 employees, a modern
production plant in Ploiesti and a national distribution network.
The company’s portfolio includes brands that cover all market
segments. Besides its own brands, produced at the Bergenbier
factory, the company imports and distributes exclusively
the Prague specialty beers Staropramen Dark, Granat and
Unfiltered, the belgian abbey beers Leffe and Hoegaarden as
well as the world’s most loved mexican beer: Corona.

Bergenbier was the first mainstream beer to be distributed
nationwide and the first in its segment that launched a non-
alcoholic version. Close to its consumers that are treated as
friends, Bergenbier offered them along the years, extraordinary
events and experiences and always knew how to talk about the
true values of friendship. Cold filtered, cold matured and with
natural CO2, Bergenbier
has a strong mission to
Refresh Romania. In 2018,
Bergenbier will refresh by
planting 50 000 fir-trees,
which is the biggest planting
action ever supported by a
beer brand.

Among the brands produced
by the Bergenbier factory
there are 3 international
brands.  Stella
Artois is a super-premium
beer produced in Romania
since 1997, following an
ancient  Belgian  recipe.
In 2003, Romania was the first country in Europe, after the
origin country, that was allowed to produce locally the world’s
bestselling German beer - Beck’s. The license obtained by the
Bergenbier brewers demonstrates their fine brewing skills.
Staropramen, Prague’s number 1 beer, was launched in
Romania in 2011, positioned in the core-premium segment.
Noroc is a popular beer with rich, full taste, that goes great
with any dinner with friends or family.
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DESAVARSIR

Un producator
de bere global

"'i-IEINEKEN

A global beer producer with
150 years of history

CU O ISTORIE DE 150 DE ANI

Dintr-osingurafabrica debere, deschisain Amsterdam,acum 150deani,
am evoluat intr-o companie globala de succes. Ne mandrim ca ducem
mai departe afacerea de familie si traditia si ca suntem un producator
de bere global si independent, cu o istorie Indelungata. Astazi suntem
producatorul de bere cu cea mai mare prezenta geografica, echilibrata

intre tarile dezvoltate si cele in curs de dezvoltare.

Suntem mandri ca operam in
peste 70 de tari si mai ales pentru

From a single brewery opened in Amsterdam, 150 years ago, we
have evolved into a successful global company. We are proud to
continue our family tradition and be a global and independent
beer producer with a long history. Today we are the global
brewer with the most substantial geographical presence,
balanced between developed and emerging countries. We
are proud to say that we currently have operations in over 70
countries and that the Heineken® beer
is enjoyed in 178 countries around

ca marca Heineken® se gaseste in Inspirati de romani, vom continua sa dezvoltam the ‘world, with operations in over
peste 178 de tari din toatd lumea. industria de bere pe piata locals, ingloband 70 corners 7f fjhe world. Mé,e Zre an

ina i i 3 . N ’ ! international, dynamic an iverse
Suntem o echipa internationala, inovatia in tot ceea ce facem. Y

dinamica si diversa, cu peste

team with over 85000 employees,
and we continue to drive the Heineken

85.000 de angajati, si ducem
mai departe pasiunea familiei

Heineken pentru berea de calitate. ’
everything we do.

Inspired by Romanians, we will continue to develop family's passion for quality beer.
the local beer industry encompassing innovation in

With four production units in Romania
- in Constanta, Craiova, Targu Mures

Cu patru fabrici in Romania - n
Constanta, Craiova, Targu Mures si
Miercurea Ciuc - producem bere folosind peste 70% din materia prima
de la furnizori autohtoni. in toata tara avem 1.100 de angajati care ne
ajuta sa producem sau sa comercializam peste 20 de branduri de bere,
care ofera o varietate mare de tipuri si gusturi consumatorilor romani.

Inspirati de romani, vom continua sa dezvoltam industria de bere
pe piata locala, Tngloband inovatia in tot ceea ce facem. Ne-am luat
angajamente la nivel local pentru reducerea amprentei activitatii
noastre asupra mediului, pentru promovarea consumului responsabil
sireducerea abuzuluide alcool sivom continua, siin 2019, saincurajam
o dezvoltare durabila.

Va invitam sa descoperiti mai multe despre HEINEKEN in Romania pe
www.heinekenromania.ro.

and Miercurea Ciuc - we produce beer
using more than 70% of the ingredients
coming from local suppliers. We employ 1.100 people across
the country and they help us brew or sell over 20 beer brands,
offering a variety of beer types and tastes for the Romanian
consumers.

Inspired by Romanians, we will continue to develop the local
beer industry encompassing innovation in everything we do.
We have made local commitments to reduce the footprint
of our work on the environment, to promote responsible
consumption and to reduce alcohol abuse, and in 2019 we will
continue to encourage sustainable development.

We invite you to discover more about HEINEKEN Romania on
www.heinekenromania.ro.
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In fabricarea
berii noastre

In brewing our beer we put the
consumer in the first place.

Transformam arta fermentarii unor ingrediente simple si naturale

in arta de a da prilej oamenilor de a imparti un moment de bucurie
impreuna.

Fabrica de bere din Galati a fost fondata in anul 1978. inca dela inceput,

in fabricarea berii noastre am pus pe primul loc consumatorii. Timp

de doua decenii fabrica a operat ca un producator cu capital integral
romanesc, ajungand sa detina o prezenta regionala puternica.

In anul 1998, Martens Brouwerij a
preluat pachetul majoritar de actiuni
al fabricii noastre. Istoria Martens
Brouwerij incepe in 1758, in Bocholt,
Belgia. Au trecut de atunci peste 250
de ani iar traditia a fost transmisa de-a
lungul a opt generatii. In tot acest timp,
valorile lor au ramas neschimbate:
au transformat arta fermentdrii unor
ingrediente simple si naturale in arta
de a da prilej oamenilor de a imparti un moment de bucurie impreuna.

fabricarii berii.

Am avut bucuria de a regasiin partenerii nostri belgieni aceeasi dedicatie
pentru desavarsirea artei fabricarii berii, aceeasi dorinta de a aduce un
strop de bucurie pe masa oamenilor care ne reprezinta. impreuna si in
urma unor eforturi considerabile, credem ca am reusit sa aducem n
Romania macar o parte din traditia belgiana a fabricarii berii.

Tn prezent suntem al&turi de consumatori impreuna cu partenerii nostri
din retail cu care am dezvoltat produse competitive si corecte la un
pret accesibil. In acelasi timp, suntem datori s3 impéartasim o parte din
mostenirea belgiana in arta fabricarii berii.

Suntem datori sa Impartasim o parte
din mostenirea belgianad Tn arta SA.

We feel that we need to share at least
some of the Belgian brewing heritage.

MARTENS

AM PUS PE PRIMUL LOC CONSUMATORII

We transform the art of brewing simple and natural
ingredients in the art of giving people the opportunity of
sharing a happy moment together

Our brewery is situated in Galati and was founded in 1978.
From the beginning, in brewing our beer we put the consumer
in the first place. For two decades the brewery operated as an
independent Romanian company acquiring a strong regional
presence.

In 1998 Martens Brouwerij became our
brewery’s majority shareholder. Since then,
our brewery was incorporated as Martens

The history of Martens Brouwerij begins in
1758 in Bocholt, Belgium. Over 250 years
have passed since then and the tradition
was passed along eight generations.
Throughout all this time their values
remained unchanged: they transformed
the art of brewing simple and natural
ingredients in the art of giving people the opportunity of sharing
a happy moment together.

We had the joy to find in our Belgian partners the same dedication

for improving the art of brewing beer, the same commitment
to bring a drop of joy on every consumer’s table. Together and
with considerable efforts we believe that we managed to bring to
Romania at least a part of the Belgian brewing tradition.

Today we stand by our consumers and together with our
partners in the retail we developed competitive and fair priced
beers.

In the same time, we feel that we need to share at least some of
the Belgian brewing heritage.



UNITED ROMANIAN BREWERIES BEREPROD

URBB recomanda consumul responsabil de bere.

URBB, compania care
Se concentreazas

URBB

URBB - the company with focus on
quality and innovation

De peste 20 de ani, URBB ofera consumatorilor produse de cea
mai Thalta calitate si da tonul in piata prin inovatiile si premierele
propuse in mod constant.

Cunoscuta in randul publicului larg ca Tuborg Romania, United
Romanian Breweries Bereprod (URBB) este prezenta pe piata din anul
1994. In 2019, compania aniverseaza 22 de ani de la prima sarja de
bere produsa local - Tuborg.

Cele peste doua decenii de activitate Tn Romania au marcat numeroase
premiere, printre care evidentiem: Tuborg - prima bere imbuteliata
la doza in Romania; Tuborg Christmas Brew - prima bere creata
special pentru sarbatorile de

PE CALITATE SI INOVATIE

For over 20 years, URBB offers consumers high-quality
products and sets the tone in the marketplace through
innovations and new product launches.

Widely known among the general public as Tuborg Romania,
United Romanian Breweries Bereprod (URBB) has been active
on the market since 1994. In 2019, the company celebrates 22
years since the first local batch of Tuborg beer was produced.

Over two decades of activity in Romania have marked
numerous innovations brought by URBB on the beer market,
including: Tuborg - the first beer produced in Romania in can
version; Tuborg Christmas Brew - the first beer specially
created for the Winter
Holidays;  the  100%

iarna; folia de protectie din

recyclable  aluminum

aluminiu, 100% reciclabila, care | Printre activitatile silansarile recente ale URBB pe piata berii |  foil applied to the entire
se aplica intregului portofoliu de | din Romania se numara lansarea SKOL Nepasteurizat, sticla | beer can  portofolio

beri la cutie produse in Romania;
DraughtMaster -  sistemul
inovator de servire a berii la

de Carlsberg de 660 ml cu capac filetat, solutia inovatoare
aplicata la nivelul intregului portofoliu de beri la cutie | innovative draught beer

produced in  Romania;
DraughtMaster - an

halbd sau pahar, ce o pastreaza | produse in Romania - folia de protectie din aluminiu, 100% | dispenser that keeps the

proaspata pana la 31 de zile. reciclabila si sistemul inovator DraughtMaster de servire a
berii la halba sau pahar, ideal pentru sectorul HoReCa, care

Fabrica aflata langa Bucuresti

beer fresh up to 31 days.

The factory located near
Bucharest is one of the

este una dintre cele mai moderne | asigura gustul proaspat al berii direct din berarie. most modern in Romania
din Romania si reprezinta primul and represents the first
proiect Greenfield al wunei | Among the most recent innovations introduced by URBB on the | Greenfield project
companii din Europa de Est, in | Romanian beer market are included: the launch of SKOL Unpasteurized, Z”pleme”ted by an East

uropean  Company.

cares-auimplicatexclusivresurse | the 660 m/ Carlsberg bottle with a screwed cap, the innovative aluminiun | ror the execution of this
umane si  materiale locale, foil - a 100% recyclable solution, applied to the entire beer can portfolio |  program, local human

contribuind astfel la sustinerea
economiei romanesti. In intreaga
sa perioada de activitate,
URBB a contribuit la sustinerea

produced by URBB in Romania and the innovative DraughtMaster | resources and materials
system for serving beer on tap, ideal for the HoReCa sector, which offers where exclusively
consumers the fresh taste of beer, straight from the brewery.

involved,  having  a
positive impact in

economiei prin investitii totale de
peste 210 milioane de euro.

Tuborg, Tuborg Christmas Brew, Carlsberg, Holsten, SKOL,
Guinness, Kilkenny, Weihenstephaner, Grimbergen, Kronenbourg
1664 Blanc, Angelo Poretti sunt marci premium si super premium
internationale oferite consumatorilor de URBB.

URBBimbunatateste constant procesele de dezvoltare siimplementare
ale sistemului de management al calitatii si pune in practica
solutii inovatoare Tn conformitate cu standardele pentru siguranta
alimentelor, produse certificate IFS si ISO.

supporting the Romanian
economy.  During its
entire activity, URBB has contributed to the economy through
investments worth over 210 million euro.

Tuborg, Tuborg Christmas Brew, Carlsherg, Holsten,
SKOL, Guinness, Kilkenny, Weihenstephaner, Grimbergen,
Kronenbhourg 1664 Blanc, Angelo Poretti are the premium
and super premium brands dedicated to URBB's consumers.

URBB  constantly — improves the  development and
implementation processes of the quality management
system and uses innovative solutions in line with food safety
requirements, proven by IFS and ISO certifications.
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Portofoliul Ursus Breweries include o gama variata de
marci locale precum Timisoreana, URSUS, Ciucas, Azuga
si Stejar, dar si internationale ca Asahi Super Dry, Grolsch,
Peroni Nastro Azzurro, Pilsner Urquell, Meantime, Grolsch
Weizen, Efes, St. Stefanus si Kingswood (cidru).

U

RSUS

Abordarea noastra

URSUS

BrewenieS

Our approach on sustainable
development is a core element for
the business strategy

TN CEEA CE PRIVESTE DEZVOLTAREA
DURABILA REPREZINTA UN ELEMENT
CENTRAL AL STRATEGIEI DE AFACERI

Ursus Breweries este cel mai mare producator de bere din Romania
si, din martie 2017, este parte din Asahi Breweries Europe Group. Ursus
Breweries detine 3 fabrici in Brasov, Buzau si Timisoara, precum si o
mini-facilitate de productie in Cluj-Napoca.

Ursus Breweries are un portofoliu echilibrat de marci, cu o indelungata
traditie si mostenire romaneasca: URSUS, a carui istorie a Tnceput in
1878; Timisoreana, produsa in prima fabrica de bere din Romania
atestata documentar in 1718; Ciucas, a carei poveste a inceput in
1892, Azuga, care dateaza din 1870 si Stejar. Portofoliul include, de
asemenea, si marci internationale de

Ursus Breweries is the largest brewer in Romania and since
March 2017 it is part of Asahi Breweries Europe Group. It
operates 3 breweries in Brasov, Buzau and Timisoara and a
mini-brewery in Cluj-Napoca.

Ursus Breweries has a balanced portfolio, consisting of
authentic Romanian beers, with a long and rich Romanian
heritage: URSUS, born in 1878, Timisoreana, brewed in the
first historically documented brewery in Romania back in 1718,
Ciucas, whose story started in 1892, Azuga, which dates back
to 1870 and Stejar. The portfolio includes also prestigious
international brands like: Asahi
Super Dry, Peroni Nastro

prestigiu: Asahi Super Dry, Peroni
Nastro Azzurro, Grolsch, Pilsner
Urquell, Meantime, St. Stefanus si
marca de cidru Kingswood.

Una din trei beri consumate in Romania este din
portofoliul nostru, ceea ce spune multe despre
calitatea si aprecierea acordata berilor noastre.

Azzurro, Grolsch, Meantime,
Pilsner Urquell, St. Stefanus
and the cider brand Kingswood.

We believe our beer adds to the

Credem cd berea noastra contribuie
la momentele placute din viata si ca ii
inspiram pe oameni sa petreaca timp

N . . b enjoyed by our beers.
impreund, bucurandu-se deoberebuna.

1in 3 beers consumed in Romania belongs to us and
this says a lot about the quality and appreciation

enjoyment of life and we inspire
people to spend time together
around one of our great beers.
Our aim is to build a vibrant beer

Obiectivul nostru este sa construim o

culturd vibranta a berii in Romania, de

aceea inovam permanent pentru a ne imbunatati produsele si a oferi
consumatorilor nostri cea mai buna experienta.

Abordare noastra in ceea ce priveste dezvoltarea durabild reprezinta
un element central al strategiei de afaceri. Prin intermediul lantului
valoric, dorim sa generam o dezvoltare favorabila incluziunii, o utilizare
sustenabila a resurselor si un consum responsabil de alcool.

Eforturile amintite sunt reflectate in ultimul nostru Raport de Dezvoltare
Durabila, validat de catre Global Reporting Initative conform ultimelor
standarde GRI. Ursus Breweries se numara de altfel, intre primele 20
de companii din lume care au adoptat cele mai avansate standarde n
raportarea de sustenabilitate.

Pentru mai multe informattii despre Ursus Breweries va rugam sa
vizitati www.ursus-breweries.ro si www.desprealcool.ro.

culture in Romania, therefore
we innovate constantly so as
to improve our products and offer our consumers the best
experience.

Our approach on sustainable development is a core element
for the business strategy. Through the value chain, we aim to
generate a favorable development for inclusion, sustainable
use of resources and a responsible approach to alcohol
consumption.

These efforts are reflected in our last Sustainable Development
Report validated by the Global Reporting Initiative, according
to the latest GRI standards. Ursus Breweries is actually among
the first 20 companies in the world which adopted the most
advanced sustainability reporting standards.

For more information about Ursus Breweries please visit www.
ursus- breweries.ro and www.desprealcool.ro.
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S.Cc. BERARIUM S.R.L.

Povestea noastra

Our story starts with the joy of
beer drinking

TNCEPE CU PLACEREA DE A BEA BERE

Noi, un grup de sase prieteni (ulterior asociati la Clinica de Bere),
obisnuiam sa ne intalnim si sa bem impreuna bere de calitate. Pentru ca
in Timisoara, la vremea respectiva, nu gadseam specialitatile de bere pe
careniledoream, leimportamdirectde lamicroproducatorii preferatidin
Germania. In timp, aceasta placere de a consuma impreuna specialitati
de bere s-a transformat in dorinta de a produce bere de cea mai inalta
calitate. Adica bere proaspata, naturald, nefiltrata si nepasteurizata. Am
adaugat la placerea de a bea bere de calitate si motivatia de a pastra, de
a salva si, de ce nu, de a crea astfel noi traditii si valori locale.

Dorinta noastra s-a materializat in anul 2011, cand am infiintat
prima microfabrica din Timisoara pe care am numit-o ,,Clinica de
Bere".

Am ales denumirea de ,Clinica de Bere" din doua motive: in primul rand,
pentru ca are umor siin al doilea rand deoarece reflecta respectul nostru
fatd de aceasta bautura complexa.

Us, a group of six friends (later partners in “Clinica de Bere”),
used to get together and drink quality beer. Since at that time
Timisoara did not offer us the beer types we wanted, we used
to import them straight from our preferred microbrewers in
Germany. In time, this joy of drinking quality beer together
turned into the desire to make our own, highest quality beer. By
that we mean fresh, natura and unpasteurized. Our pleasure
of drinking quality beer was completed by the will to safeguard
old traditions and local values and, why not, to create new
ones.

Our wish came true in 2011, when we created the first
microbrewery in Timisoara, which we called “Clinica de
Bere” (the Beer Clinic).

We chose this name for two reasons: firstly because it's funny,
and secondly because it shows our respect for this complex
drink. A drink full of significant nutrients, with a proven

positive effect on our health,

O bautura care contine substante

when consumed in moderate

nutritive semnificative, cu un efect Respect fata de aceasta bautura complexa amounts. At the same time

however, a drink

pozitiv dovedit pentru sanatate, in cazul

unui consum moderat. Dar, in acelasi Respect for this complx drink

associated with major health
risks when consumed excessively,

timp, si 0 bautura care este asociata cu
riscuri majore pentru sanatate, in cazul
consumului excesiv, din cauza alcoolului din componenta sa.

Filozofia noastra, la,Clinica de Bere”, este de a ne trata clientii cu maxima
daruire si intr-un mod responsabil. Suntem motivati de dorinta de a le
oferi ,pacientilor” nostri un plus de bucurie, savoare si echilibru in viata,
informandu-i despre efectele benefice ale consumului moderat de bere,
insa n acelasi timp atentionandu-i asupra efectelor negative, provocate
de consumul excesiv de alcool.

Clinica de Bere produce in acest moment patru sortimente de
bere: Terapia Platin, care este o bere alba (Weissbier) nefiltrata si
nepasteurizatd, Terapia Gold, bere blonda, nefiltrata si nepasteurizata,
Terapia Rubin, o bere nefiltrata speciala de tip Amber Ale si Terapia
Citrin, o bere nefiltrata speciala, de tip India Pale Ale.

Ne dorim ca produsele noastre sa le ofere consumatorilor si iubitorilor
de bere savoarea, prospetimea si calitatea demult uitate de cdtre unii,
respectiv mult visate de catre altii.

due to its alcohol contents.

At “Clinica de Bere” we aim to treat our clients with maximum
dedication and responsibility. We are driven by our desire to
offer our “patients” an extra ounce of joy, savor and balance
in their lives, by informing them with regards to the benefits of
a moderate beer consumption, yet at the same time warning
them about the negative effects related to excessive alcohol
consumption.

“Clinica de Bere” currently produces four types of beer, both
unfiltered and unpasteurized: Terapia Platin, a wheat beer,
Terapia Gold, a golden ale, Terapia Rubin, an Amber Ale type
unfiltered special beer and Terapia Citrin, an India Pale Ale
type unfiltered special beer.

We wish that our products will offer consumers and beer
lovers the savor, freshness, and quality which some have
longforgotten, while others often dreamed about.
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Perfectly matching the needs of its customer’s,

the main goal of the company

Sinergia dintre Soufflet Malt si Soufflet Agriculture ofera control
deplin asupra procesului, de la selectia varietatilor de seminte
si consilierea tehnica a agricultorilor pana la selectarea pentru
maltificare a orzului cu cei mai buni parametri de calitate.

Situata in cea mai bund zona din Europa si CSI pentru cultivarea
orzului, Grupul Soufflet si-a Tnceput activitatea in Romania Tn 1997,
pentru ca in 2009 sa se constituie Soufflet Agro Romania. Obiectivul
primordial al companiei 1l reprezinta satisfacerea cerintelor clientilor
sai, producatorii de bere, furnizandu-le permanent produse obtinute
din materii prime de calitate.

Echipa de agronomi Soufflet Agro Romania are o vasta experienta in
toate etapele de cultivare, de la selectia varietatilor de seminte, testele
tehnice care sunt premergatoare productiei de orz, la comercializarea
de produse specifice ecologice. Agronomii ofera consultanta tehnica
agricultorilor pentru ca acestia sa poata

OBIECTUL PRIMORDIAL
AL COMPANIEI

The synergy between Soufflet Malt with Soufflet
Agriculture gives us total control over the process, from
the selection of seeds varieties and upstream agronomic
accompaniment for farmers, to selecting brewing barley
with the best quality parameters.

Located on the best barley-growing land in Europe and the CIS,
Soufflet Malt Romania has started its activity in 1997, followed
in 2009 by the establishment of Soufflet Agriculture. Malteries
Soufflet has set itself the goal of perfectly matching the needs of
its customer’s brewers, and continuously supplying them with
products made out of quality raw materials.

Our team of agronomists from Soufflet Agro Romania has a
wide expertise at all stages, from the selection of seed varieties
and technical tests upstream of

obtine orz de calitate buna, creand

premizele unei investitii profitabile Fabrica din Buzau este amplasatd in inima

production to developing and
marketing environmentally-
friendly products. They advise

pentru intregul lant ,de la orz la bere". regiunii cu cel mi:li bun sol pentru productia de the farmers to obtain a good
In perioada de vegetatie a orzului, cereale din Romania. quality of barley with the best
dar si dupa recoltare, agronomii return on investments for the
nostri asigura siguranta alimentara a The plant from Buzau is located at the heart ~barley to malt” chain. During the
produselor noastre prinimplementarea of the best cereal production land in Romania. growing of barley and after the

unui program complex de monitorizare

harvest, our Ggl’OI’lOI’T)/Sl’S ensure

a calitatii si trasabilitatii materiei prime.

Fabrica din Buzau, amplasata in inima regiunii cu cel mai bun sol
pentru productia de cereale din Romania, este echipata cu tehnologie
de ultima generatie pentru depozitarea si curatarea orzului, pentru
fabricarea maltului, de monitorizare a productiei si de livrare a
maltului catre producatorii romani de bere. Capacitatea de productie
este de 106.000 tone de malt Pilsen pe an. Noua maltarie este dotata
cu echipamente de Tnalta clasa ce permit obtinerea de produse
sigure, de cea mai buna calitate, conform cerintelor clientilor nostri.
De asemenea, proiectarea si constructia noii fabrici au avut in vedere
protejarea sanatatii si securitatii Tn munca a angajatilor, precum
si protejarea mediului inconjurator. Fiind create astfel premizele
necesare, ne vom continua stradania de a Tmbunatati permanent
calitatea pe tot parcursul lantului ,de la orz la bere.”

food safety of our products by

implementing a comprehensive
quality monitoring and traceability programme for raw
materials.

The plant from Buzdu, located at the heart of the best cereal
production land in Romania, is equipped with the latest
technology for storing and cleaning the barley, for processing
it into malt, for monitoring production and delivering the malt
to the Romanian brewers. The annual production reaches 106
000 tons of Pilsen malt. The new malting plant is built with
the state-of-the art equipment’s to obtain the best quality and
safe products required by our customers. Also, the respect for
occupational health and safety on the site, for the protection
of the environment were included in the specifications of the
construction. Thus we continuously strive to improve quality
throughout our “barley to malt” chain.

A



ASOCIATIA PRODUCATQRILOR
DE HAMEI DIN ROMANIA

Association of Hops Producers
of Romania

Hamelul

ASOCIATIA PRODUCATORILOR

DE HAMEI DIN ROMANIA

Association of Hops Producers

of Romania

Hops, the heart of beer INIMA BERII

Cultivarea hameiului reprezinta o traditie pentru Romania.

Asociatia producatorilor de hamei din Romania a fost fondata in anul
2004, dupa privatizarea intreprinderilor Agricole de Stat, iar in prezent
se compune din patru societati private din judetele Mures, Alba si Sibiu.
Suprafata actuala cultivata este de 240 Ha, cu posibilitatea dezvoltarii
pana la 650 Ha, existand 410 Ha sistem de sustinere (spalier) in
proprietatea societatilor cultivatoare de hamei. Asociatia este membru
al IHGC din anul 2009. Asociatia detine o sectie de ultima generatie
de peletizare a hameiului de tip 90 -

de o capacitate de 500 kg/ora, pusa in

Hops crops are a real tradition for Romanian agriculture.

The Hops Producers Association of Romania was founded in
2004, after the privatization of state agricultural companies
and it currently consists in four private companies in Mures,
Alba and Sibiu counties. The current cultivated area is of 240
ha, with the opportunity to develop up to 650 ha as there
is a support system of 410 ha, property of the hop growing
companies. The Association is member of IHGC since 2009. The
Association has the latest hop pelletizing section type 90, with a
capacity of 500kg/hour, put into
operation in 2007.

functiune Tn anul 2007. Hameiul cultivat in Romania este folosit de With this installation, the hop is
catre producatorii de bere locali. processed and packed so that it

Cu aceasta instalatie se prelucreaza si se
impacheteaza hameiul astfel incat toate
caracteristicile dobandite in natura -
acizii (a, B, y), aromele specifice soiurilor
si microclimatului de unde provin - sa fie
pastrate fara interventie prin procesare.
Depozitul frigorific al Asociatiei asigura pastrarea produsului finit pana
la livrare. Toate conditiile create prin programele SAPARD ne asigura
competitivitatea produsului pe acest segment. Clientii produsului au
fostn trecut majoritatea berarilor din PBIR, printre acestea numarandu-
se Bere Mures, Bere Suceava, Bere Azuga, Bere Albrau, dar si companii
mari precum Bere Sebes, URBB, URSUS si, din 2011, HEINEKEN Romania.
Asociatia Producatorilor de Hamei din Romania produce in conditii
microclimatice normale circa 20.000 kg alfa pe an, ceea ce reprezinta
cca. 15% din consumul anual al Romaniei. Totodata, aceasta sustine
utilizarea ca materie prima pentru bere a hameiului romanesc, care are
aceeasi calitate ca si cel importat.

producers.

keeps its specific natural flavors

The Romanian hops is used by the local beer and acids (a, B, y) without any

intervention. The Association also

owns a cold storage that ensures

the product’s depositary until it is

delivered. All these circumstances
created by SAPARD ensure product’s competitiveness in this
segment and the Associations’ customers are Bere Mures,
Suceava Beer, Beer Azuga, Albrau Beer, and large companies
as Sebes, URBB, Ursus and HEINEKEN Romd@nia (starting with
2011). The Hops Producers Association of Romania produces
20000 kg Alfa in macroclimatic normal conditions which
represents about 15% of the annual Romanian consumption
and encourages the usage of the Romanian hop as a raw
material for beer, which has the same quality as the imported
one.
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Memobor

Members

ASOCIATIA BERARII ROMANIEI
BREWERS OF ROMANIA ASSOCIATION

Lucian Ghinea

Str. Alexandru Baldasanu, nr. 10,
Sector 4, Bucuresti

Telefon: +40 21 317 29 77 | Fax: +40 21 317 29 85

E-mail: office@berariiromaniei.ro
www.berariiromaniei.ro

Presedinte / President

Julia Leferman ‘
Director general / General Manager
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Presedinte /. -
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Clddirea 01, etaj 5,

orasul Voluntari, 077190, Jude
Telefon: +40 372 20 71 09

Fax: +40212 43 10 01
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E-mail: officeRO@molsoncoors.com

www.bergenbiersa.ro
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Marius Mircea

Director General / General Manager
Str. Ghioceilor nr. 21, 300399, Timisoara
Telefon: +40 721 96 89 90

E-mail: marius.mircea@clinicadebere.ro
www.clinicadebere.ro

HEINEKEN Romania S.A.

MARTENS S.A.

Dan Robinson

Director General / Managing Director
Str. Tipografilor 11-15, S-Park, aripa A2-L
Sector 1, Bucuresti, 013714

Telefon: +40 212 02 77 00

E-mail: office.romania@heineken.ro
www.heinekenromania.ro

Johan De Smet-Van Damme

Director General / General Manager
Strada Grigore Ventura nr. 1, 800568,
Galati, Roménia

Telefon: +40 236 472318

Fax: +40 236 464754

E-mail: office@martens.ro
www.martens.ro

UNITED ROMANIA

BREWERIES BEREPROD

URSUS BREWERIES S.A.

Kobi Dar
Presedinte / President
Bd. Biruintei nr. 89, Pantelimon, Ilfov

Telefon: +40 212 05 5000

Fax: +40 212 05 5009

E-mail: office@tuborgromania
www. tulfé;gromania. ro

.ro

Dragos Constantinescu

Presedinte / President

Soseaua Pipera nr. 43, Corp A, et.2,
Sector 2, Bucuresti

Telefon : + 40 213 14 04 20

Fax: +40 213 15 98 04
www.ursus-breweries.ro

SOUFFLET MALT
ROMANIA

lonut Oprea

Director Executiv / Executive Director
DN2B - km 9+900, Buzdau

Telefon: +40 756 029 300

Fax: +40 238 40 28 88

E-mail: ioprea@soufflet.com
www.soufflet.com

ASOCIATIA
PRODUCATORILOR _
DE HAMEI DIN ROMANIA

Acatiu Mora

Presedinte / President

Str. Delavrancea nr. 23, Targu-Mures
Telefon: +40 265 26 58 90

Fax: +40 265 26 60 67

E-mail: acatiu@moragroind.ro




BEREA

FACE CINSTE
ROMANIEI

Recomandam

2%

We recommend a responsible consumption of beer.

www.berariiromaniei.ro



