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0 campanie nationald pentru liceenii din Roméania | National campaign for Romanian highschool pupils

ORGANIZATA DE:
ORGANISED BY:

MINISTERUL EDUCATIEI, CERCETARII, INSPECTORATUL GENERAL
TINERETULUI SI SPORTULUI AL POLITIEI ROMANE

BERARN ROMAMIE!




. Ne-am implicat foarte mult in dezvoltarea campaniei Alcoolul nu te face
mare, pentru ca acest proiect si-a propus sa implineasca obiective care fac
parte din prioritdtile noastre, cum ar fi actiuni care promoveaza o schimbare
efectiva de comportament la liceenii cu varste cuprinse intre 14 5i 18 ani”.

“We got involved very much in developing Alcohol does not make you big
campaign because it aimed to address some objectives which represent

our big priority areas such as interventions promoting effective behavioral
change among high school people aged between 14 and 18 years old”. b

Citalina Chendea -

Inspector de specialitate / Special inspector
Ministerul Educatiei, Cercetdrii, Tineretului si Sportului / Ministry of
Education, Research, Youth and Sport
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Programul Pilot

Povestea proiectului incepe frumos, In mai
2006, cu implicarea extraordinard a Cam-
pionului Mondial de Box Leonard Doroftei.
Sute de liceeni bucuresteni
au venit la intalnirea cu Cam-
pionul care le-a povestit des-
pre performanta si succesul in
viata.

Complementar vizitelor in li-
cee, in octombrie 2006, a fost
initiat un concurs de site-uri
care i-a provocat pe liceeni
sa le comunice colegilor me-
sajul campaniei Alcoolul nu
te face mare prin intermediul
unui site. Scopul a fost prac-
tic acela de a i determina pe
adolescenti sa devina educa-
tori si formatori de opinie si sa
le explice colegilor in primul
rand ca au Inteles ei insisi mesajul campaniei
si, In al doilea rand, ca stiu sa-l transmita
intr-un mod creativ si placut. Premiul oferit a
fost in echipamente IT si gadgeturi.

Inspectoratul Gener_al_ al Po||'g_|_e| RR:)nn;:J‘?eei,
fmpreund cu Asouatl_a Beraril Ao utui
au realizat doua sondaje - unul la mc.ep "
proiectului pilot, altul la f|_nal. Esantionu
fost de peste 500 de liceeni. ot 8
e 63.1% dintre adolescenti au declarat ¢
au baut alcool in ultima luna, lf o E)tcaiz
speciala, n compgratﬂnel k= .82 /oA ca I
nregistrat la sonda]gl lnmAalA din P'“mav?evati
a campaniei. Cei mai multi liceeni mte:r koc,)‘
cred ca un adolescent care consuma al "
Leste iresponsabil” si ,nu are grija
\:”t(l)_‘;ét‘e?w‘ii ' au mai declarat .Cé prmectu}
Alcoolul nu te face mare i-a ajutat s|2
inteleaga care sunt efectelev acAivervse‘ e;e‘
cdnsumului de alcool la aceasta vatstq stl e
mai important, ca au nvatat cum sa ajute
adolescent care bea frecvent alcool.

nie 2007)

(Sondaje realizate fn martie si iu

The Pilot Program

The story of the project starts nicely, in May
2006, with the extraordinary involvement of
the World Boxing Champion Leonard Doroftei.
Hundreds of highschool pupils
came to meet the Champion
who told students about perfor-
mance and success in life.

In addition to the visits in high-
schools, a competition of sites
was launched, challenging high-
school students to communicate
to all their mates by creating a
competitive site such as “Alcohol
does not make you big". Practi-
cally, the aim was to determine
the pupils to become educators
and opinion moulders and to
explain to their mates, firstly that
they have understood themselves
very well the message of the cam-
paign and secondly that they are able to trans-
mit the information, in a style most of them like,
while being creative. The prize attached con-
sisted in IT equipments and gadgets.

Thg General Inspectorate of the Romanian
Pollce: together with the “Brewers of Romania”
Association, made two polls — one at the beginning
of the pilot program and other at the end of it. The
sample was over 500 high school pupils.
® 63.1% of teenagers declared that they
had drunk alcohol during the last month
on a special occasion, as compared to 82%
as registered by the poll during the first
part Qf the campaign. Most of the students
mt'er\{lewed think that a high-school student
drinking alcohol “is irresponsible” and “does
not take care of his future”.
* High-school students also declared that the
Alcohol does not make you big campaign had
helped them understand the harmful effects
pf alcohol consumption at this age and, most
Importantly, they have learnt how to help a
mate who frequently drinks alcohol.

(Surveys made in May and June 2007)
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Programul national

Campania Alcoolul nu te face mare a fost
lansata la nivel national pe 2 mai 2007, de
Ziua Tineretului. In aceeasi luna, peste 1.500
de CD-uri inscriptionate cu doua filme educa-
tive de scurt metraj au fost distribuite catre
aproape toate liceele din Romania. ,Ce in-
seamna sa fii cool?” si ,Pretul unei vieti
sportive” sunt cele doua filme care urmau sa
devina suportul fiecarui diriginte in elabora-
rea unor ore inedite de consiliere si orientare
profesionala, pe placul liceenilor.

Caravana Alcoolul nu te face mare a vizitat
urmatoarele orase importante:

Cluj (28th of May)

National program

The Alcohol does not make you big program was
launched nationwide on the 2nd of May 2007,
on the Teenager’s Day. During the same month,
over 1500 CDs with two educative short movies
were distributed to the almost all Romanian high-
schools. , What does it mean to be cool?” and
. The price of the sports life” are the two movies
which were to become every master teacher's
support in elaborating some original professional
counseling and orientation classes, so as to be
enjoyed by the high school students.

Alcohol does not make you big Caravan
visited following the main cities:

Octombrie, 2007

RL T Concursul de filme de scurt metraj a atras
1 implicarea a 80 de echipe de adolescenti

= : din aproximativ 100 de licee din Romania

Constanta (4th of June)
: October 2007
The contest of short movies
carried out involving 80 teams of pupils
from about 100 Romanian high schools.

Timisoara (29th of October)

in jur de 2.000 de liceeni
au participat la intalnirile cu
Dr. Cristian Andrei

Around 2,000 pupils came to
meet Dr. Cristian Andrei.



Cursuri de formare
pentru profesori

Peste 1.500 de profesori din liceele din toata
tara au devenit ambasadori ai campaniei so-
ciale de educare a adolescentilor, prin partici-
parea lor voluntara la cursurile de pregatire
profesionala sustinute de Dr. Cristian Andrei.
Cursurile au avutloc pe regiuni in perioada mai
— aprilie 2008 in Bucuresti, Pitesti, Constanta,
lasi, Cluj, Timisoara si Targu-Mures. Profe-
sorii au primit materiale didactice pentru a
le utiliza Tn sustinerea unor ore atractive de
dirigentie. Munca lor a fost coordonata de
reteaua nationala de inspectori educativi din
cadrul Inspectoratelor Scolare Judetene, dor-
nici si ei sa faca parte din proiect.

Cu ce au facut ambasadorii
orele de dirigentie mai atractive?

o CD-uri inscriptionate cu doua filme
educative de scurt metraj — Ce inseamna sa fii
cool si Pretul unei vieti sportive
e Planuri de lectie pentru cele doua filme
e Un set de recomandari din partea doctorului
Cristian Andrei

Materialele pot fi descarcate de aici:
http:/Awww.alcoolulnutefacemare.ro/
catedra-dirigintelui.php

Training
of teachers

Over 1500 teachers in high schools all over
Romania became ambassadors of the social
campaign for educating teenagers by at-
tending the educational courses held by Dr.
Cristian Andrei. The training courses were
organized between May and April 2008 in
Bucharest, Pitesti, Constanta, lasi, Cluj, Timi-
soara and Targu Mures. Teachers received
didactical materials to help them in sustain-
ing attractive counseling classes. Their activity
was coordinated by the national network of
educational inspectors from Provincial School
Inspectorates, who also wish to be part of the
project.

With what materials did the teachers
make atractive conceiling classes?

¢ CDs with two short educational films —
What does it mean to be cool and
The price of a sports life
e Lessons plans for the two films
¢ A book of recommendations from
dr. Cristian Andrei

The materials can be downloaded from here:
http:/Awww.alcoolulnutefacemare.ro/
catedra-dirigintelui.php



Ghidul pentru
parinti

Ghidul pentru parinti scris de Dr. Cristian An-
drei puncteazainchiderea cercului educational
elev — profesor — parinte. El abordeaza cu
succes teme precum influenta gastii asupra
comportamentului adolescentului, petrece-
rile stropite cu alcool, dragostea si prietenia
in combinatie cu alcoolul, perceptiile fetelor
si ale baietilor asupra consumului de alcool la
varsta adolescentei.

The guide for
parents

The guide for parents written by Dr. Cristian
Andrei means closing the circle education
student - teacher - parent. It successfully

addresses issues such as gang influence on
adolescent behavior, partying with alcohol, love
and friendship in combination with alcohol, girls
and boys' perceptions of alcohol consumption
during youth.
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Dr. Cristian Andrei .

Psihiatru / Psychiatrist

Institutul de Relatii Umane / .
Institute of the Human Relations
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+ Aproximativ 4.000 de ghiduri
au fost distribuite parintilor de
adolescenti / About 4.000 guides were
distributed to adolescents’ parents

+Peste 3.000 de downloadari de pe /
over 3.000 downloads from
www.alcoolulnutefacemare.ro
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Majoritatea liceenilor (9 0 0/0)

———-—3 90 . 000 de elevi de liceu au participat la orele de dirigentie sustinute de cei 1.500 de
profesori ambasadori (reprezentand peste 35% din totalul liceenilor din Romania)

— 3—90 " 000 of high school pupils attended the counseling clases sustained by those 1.500
teachers ambassadors (representing over 35% of the total Romanian high school pupils)

La finalul campaniei nationale, in 2008, Insti-
tutul de Cercetare si Prevenire a Criminalitatii
din cadrul Inspectoratului General al Politiei
Romane, a efectuat o cercetare cu reprezen-
tativitate nationald, pe un esantion de 874
elevi de liceu cu varsta cuprinsa intre 14-18
ani. Scopul a fost acela de a analiza atat
perceptia adolescentilor cu privire la con-
sumul de alcool, cat si impactul campaniei
Alcoolul nu te face mare.

.

At the end of the national campaign, in
2008, The Institute for Reasearch and Crime
Prevention from General Inspectorate of the
Romanian Police ran a study with a national
representativity on a sample of 874 high
school pupils aged between 14 and 18 years
old. The purpose was to analyze the adoles-
cents’s perception towards alcohol consump-
tion and also the impact of Alcohol does not
make you big campaign.

www.alcoolulnutefacemare.ro




