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ASQQaUa Serar| RQmam@
de zece ani vocea Sectoruw Der

Cu oistorie ce traverseaza deja un intreg deceniu, Asociatia Be-
rari Romaniei reprezinté un veritabil simbol al sectorulul berii de
la noi din tard. Promotor activ al cutturii beril in Romania si artizan
atent al autoreglemetarii sectorului, Asociatia Berarii Foméniel s-a
identificat permanent cu problematica industriel si a adoptat prin-
Cipalele obiective ale acesteia.

Tnte\egénd rolul unei organizati sectorigle In- context econo-
mic si social, Asociatia Berarii Roméaniel si-a asumat, odaté cu
Infintarea, misiunea de a veghea la mentinerea unui mediu de
afaceri sanatos in cadrul sectorului sau de activitate si de a con-
trioul activ la dezvoltarea unel industrii a beri responsabild.

In cei zece ani de existentd, Asociatia Berari Roméniei s-a impus
atét la nivel local, cat si european, ca o voce comuna a membri-
lor sai, reusind sé transmita mediului de afaceri, consumatorior gi
institutilor statului, valorlle care i guverneaza deopotriva,

Rezultat al unel viziuni corecte a ceea ce reprezintd productia
beril, Asociatia Berari Roméaniel a reusit s aduca in réndul mem-
brilor sé&i nu doar companil producéatoare de bere, o si-a deschis
lerg portile i pentru a-i primi pe cel mal importanti furnizor la nivel
national de materi prime specifice fabricari beri, hamei si mat,

Membri s8i actuali sunt cel mai important producéator de bere
din Roméania: BERGENBER SA, HEINEKEN ROMANIA S A,
UNITED ROMANIAN BREWERIES si URSUS BREWERES, ca-
rora i s-a déaturat si microberaria Clinica de Bere. Impreund, cel
cinci producator fumizeazd peste 80% din cantitatea de bere

consumaté in Roménia. Totodatd, din Asociaie fac parte i
reprezentanti ai producatorior de materii prime: Soufflet Malt Ro-
mania si- Asociatia Producatoriior de Hamei.

Incepand cu anul 2008 Asociatia Berari Roméaniel a devenit par-
te a marii famiii a producatorilor de bere europeni reprezentafi
prin organizatia Berari Europel, fondatd in 1958, la Bruxeles.
Memiorii actuall sunt asocidile nationale ale berarior din statelor
UE, alaturt de Norvegia, Elvetia s Turcia. Organizatia reprezint
interesele a peste 4.000 de producator de bere din Europa n
fata diferitelor instituti- s organizatji internatjonale. Mai mult, Berari
Europel reprezinta si apéra interesele a peste 2 miloane de oa-
meni care datoreaza locurile de munca productiel sivanzari beril.

Momente de referinta
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Ihe Brewers of Romania Association,
for ten years the voice of the lbeer sector

With a history of more than a decade, the Brewers of Romania
Association Is a genuine symbal of the beer sector in our coun-
try. An active promoter of the beer culture in Romania and an
engaged partner in the self-regulation of the sector, the Associ-
ation has continuously identified itself with the industry and has
embraced its main objectives,

Understanding the role of a sectorial organization within the eco-
nomic and soclal context, the Brewers of Romania Association
has committed to ensure a healthy business environment within
its activity sector and to actively contribute to the development of
a responsible beer industry.

During its ten years of existence, the Brewers of Romania ASso-
clation has imposed itself both locally and European level as a
common voice of its members, succeeding to transmit to the
pusiness environment, the consumers and the public institutions
the values equally governing them.

As the outcome of a fair vision of what brewing represents, the
membership of the Brewers of Romania Association includes
not only breweries, but also suppliers of raw materials specific to
eer manufacturing.

lts current members are the leading brewers in Romania:
BERCENBER S A, HENEEN ROMANA S A., UNITED ROMANAN
BREWERES and URSUS BREWERES, as well as the micro-
brewery Clinica de bere. Altogether, the five brewers account for
over 80% of the amount of beer consumed in Romania. At the
same time, the Association also Includes representatives of raw

materials producers: Soufflet Malt Bomania and the Association
of Hops Producers.

In 2008, the Brewers of Romania Association joined the big Fu-
ropean brewers' family represented by the Brewers of Europe,
founded in 1988, in Brussels. Current members are the national
brewers’ associations from EU Member States, plus Norway,
Switzerland and Turkey. Aslo, it represents the interests of over
4,000 beer manufacturers in Europe in the dialogue with va-
rious intemational institutions and organizations. Moreover, the
Brewers of Europe also represents and protects the interests
of over 2 milion people employed in beer production and mar-
keting.

Milestone




rarii Roméniei, HENEKEN Romania a sustinut-o

Intotdeaunan a promova cultura berii sia construi
un mediu de afacer! durabil pentru aceastd industrie in
Romaénia. Atat noi c&t si Asociatia Impartasim credinta
ca berea este un produs extraordinar care, daca
este consumat cu moderatie, face parte dintr-un stil
de viatd modemn si sénatos. HEINEKEN este man-
dra sa fie unul dintre jucatori de top pe piata berii din
Roménia, un sector economic important ce reuneste
toate marle companii intemationale  producatoa-
re de bere. Ne bucurdm c& putem sd Imbogaim
experientele consumatorilor din Roméania, oferindu-le
un portofoliu diversificat de beri de calitate,

‘ ind unul dintre mempri fondatori ai Asociatiei Be-

a

fe/ Presicent i

S.A. si-a propus ca prin experientele oferite de

mércile sale sa incante iubltorii de bere din Ro-
méania. Vom continua s& aducem un plus de valoare
In piata berii, contriouind activ la cresterea culturii beri
In Roménia si la incurajarea unui consum responsab.
in cadrul Asociatiel Berari Roméaniel vom promova
acelasi mediu de afaceri sanatos care ne reprezin-
t&, pentru a readuce pe crestere acest sector cheie
In economia romaneasca. Obiectivul nostru comun
este de a asigura Industriel berii din Roménia un tra-
tament corect, intr-un context economic si legislativ
stapll,

De aproape 20 de ani, compania Bergenbier

cian Ghm

BERARI ROMANIE]

OnNNo RoMmbouts

Director General/ Managing Director
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s one of the founding members of the Roma-
/A\Qam Brewers Association, HENEKEN Romania
as always supported it in teling the wonderful
story of beer and shaping a sustainable business en-
vironment for this industry in Romania. We both share
and promote the belief that beer is a great product,
part of a modem and healthy lifestyle, if consumed in
moderation.
HENEKEN is proud to be a top player on the Roma-
nian beer market, an important economic sector that
includes all the major interational beer companies.
We are very happy to enrich the unique experiences
of beer consumers in Bomania, by offering them a
diversified portfolio of quality beers.
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nas been dedicated to delighting the Romani-

an beer lovers through its orands’ experiences,
We shall continue to add value to the beer market
by actively contributing to develop the beer culture in
Romania and to encourage a responsible consumption,
As members of the Brewers of Romania we shall pro-
mote the same healthy business environment which
represents us thoroughly, in order to bring back the
growth of this key industry sector of the Romanian
economy. Our common objective is 1o ensure the
Romanian beer industry a fair treatment in a stable
economic and legislative context.

‘ or amost 20 years, Bergenbier S.A. company




EDITIA 2014

Hezy Ovadia

URBB

UNITED ROMANIAN BREWERIES BEREPROD

Fresedinte/ President

nca de la nfintarea Asociatiel Berarii Romaniel,
URBB a fost una dintre companile membre, URBB
spriind diversitatea i curiozitatea  consumatorior
prin oferirea unui portofoliu extrem de variat de pro-
duse. Savoarea unei beri de calitate la multe forme n
cadrul URBB, Tmbinand tradiia cu unicitatea, pentru
a oferi romanilor experiente desavarsite. Mai mut, Tm-
preund cu Asociatia Berarii Roméniel, promovam i
dezvoltam in continuare © cultura a berii pe plan local,
efervescenta si colorata, totusi responsabild. Consu-
matorul roméan al anului 2014 este educat in aceasta
culturd a berii, cosmopolt, atent la detalii si la mediul

inconjurator, pentru ca stie exact ce 1si doreste. lar

Noi, ca berari ai Romaniel, stim exact ce sa i oferim.

nia Association, URBB was one of the member

companies. URBB supports diversity and con-
sumers' curiosity by offering a highly diverse portfolio
of products. The savor of a quality beer takes many
forms at URBB, combining tradition and uniqueness
to offer Romanians a perfect experience. Moreover,
together with the Brewers of Romania Association,
we promote and further develop a local culture of
beer, sparking and colorful, yet responsitle. The Ro-
manian consumer of 2014 is educated in this culture
of beer, cosmopalitan, attentive to the last detal and
to the environment, because he knows exactly what
he wants. And we, as Brewers of Romania, know
exactly what to offer him,

S ince the establishment of the Brewers of Roma-

\ 1 e
Igor Tiknomov URSUS
P%sed/m‘e/ Fresident . W

aceea ne deruldm acthitatea imbratisénd ca
practicd de business sustenabilitatea. Venim
In intmpinarea consumatorilor nostri cu un portofoliu
divers de méarci, de la beri-simbol, cu putemica traditie
roméaneasca, la beri de reputatie intemationala, Sun-
tern motivati in tot ce facem s& insufidm oamenilor
bucuria de a bea o bere bund Impreuna, ntr-un mod
responsabil, sl incurajam consumatori sa la decizil in-
formate privind consumul de alcool. Pastram inovatia
ca aliat permanent, prin eficientizarea Utilizari de resur-
se gl prin sprfinirea tuturor partenerior din lantul valoric.
Aceasta demonstreaza ca sectorul berii se adaptea-
78 gl are potentialul de a creste n beneficiul inclusiv &l
dezvoltari comunitatilor din care facem parte. Astfel,
ca parte din Asociatia Berarilor, care implineste anul
acesta 10 ani de promovare a culturii berii in Ro-
ménia, suntem onorati s8 fim parteneri de drum n
dezvoltarea durabild a unel industrii a berii care are ©
contributie esentiald la. economia Roméniel.

Ne dorim sé& facem o diferenta prin bere si de

e want to make a difference through beer,
WSO we are running our activity embracing

sustainability as a business practice. We
are meeting our customers' needs with a diversified
brand portfolio, from beers-symbol, with  strong
Romanian tradition, to leading international beers. We
are motivated in everything we do to inspire people
the joy of drinking a great beer together, in a respon-
sible way and we encourage consumers to make
informed decisions about alcohol. We keep innovation
as a permanent aly, through efficient use of resources
and support to al partners in our value chain, This
demonstrates that the beer sector is adapting and
it has the potential to increase by contributing to the
development of the communities we are part of,
Therefore, as part of the Brewers Association,
which celebrates this year 10 years in promoting beer
culture in Romania, we are honored to walk together
the way of sustainable development of the lbrewing
industry, which brings an essential contrbution to
Romanian economy.

RN WRERE A




de bere care produce exclusiv bere nefitrata
Si nepasteurizaté din clasa premium. Berarium
SRL s-a fécut cunoscuté pe piata locald prin interme-
diutbrandurilor ,Clinica de Bere", , Terapia Gold" — bere
blonca nefitratd, si, Terapia Platin® — bere alba nefittra-
t8. Prin asocierea noastra cu Berari Roméaniei dorim
sa atragem atentia industriel de bere si autoritatilor
statului din Roménia asupra existentei noastre, ca mi-
croproducator de bere. Totodatd, incercam sa ncu-
rajam dezvoltarea acestel ramuri, Inc& neexploatatd, a
industriel de bere din Roménia. Pe aceasta cale do-
rim s& multumim Asociatiel Berarii Romaniel cd a dat
curs cererii noastre de a deveni membri si, mai ales,
apreciem cd a nteles nevolle specifice microprodu-
catorilor de bere si ca le-a reprezentat cu succes in
fata autoritétior statului in vederea. credrii unui climat
propice dezvoltérii acestui segment de piaté.

%erarum SRL din Timisoara este o microfabrica

n

cator de malt din Romania. Orzul este utlizat, n

primul rand, ca materie prima pentru fabricarea
malfului, acesta find ingredientul principal in procesul
de fabricare a berii, Astfel, Soufflet Malt Romania se
afla chiar in centrul lantului orz - mealt - bere.
Ca parte a Asociatlel Berarii Roméniei, Grupul Soufflet
este implicat in promovarea industriei berii in Romé-
nia si sustine productia de varetali performante de
oz pentru bere, in beneficiul retelel supply chain,
permitand ca berea sd poaté fi fabricatd din ingred-
ente naturale, produse pe plan national.
Sustinem protejarea productiel de bere din Romania
Si suntem convingi c& Asociafia Berarii Rorméniel este
un partener redutabilin dezvoltarea durabild a acestul
nobll produs, orzul pentru mél.

Soufﬂet Malt Romania este cel mal mare produ-

BERARI ROMAN

Nanus Mircea

Director General/ General Manager

any

L

which exclusively produces premium unfiltered
and unpasteurized beer. Berarium SRL beca-
me known locally through the following brands: "Clini-
ca de bere', "Terapla Gold" (unfittered blonde ale) and
“Terapla Platin” (unfitered wheat beer). Through our
association with Brewers of Romania we wish to draw
the attention of the beer industry and the state autho-
riies towards our existence as microbrewers, At the
same time, we try to encourage the development of
this branch of the Romanian beer industry. We wish
to thank the Brewers of Romania Association for ac-
cepting us as a member, and, most of all, we appre-
Clate the fact that they understood the specific needs
of the microbrewers, and has successiully presented
these needs to the state authorities, in order to esta-
blish a favourable climate for the development of this
market segment.

%erarium SRL Is a microbrewery from Timisoara

B

cer of Romania. Malting barley is used to pro-

duce malt, and malt is the main ingredient for
beer. This puts Soufilet Malt Romania in the heart of
the chain barley — malt — beer.
Involved in the assembly of Romanian brewers,
Soufflet group participates to promote the beer indus-
try in Romania, and to favour the production of good
malting barley varieties in Romania for the welness of
the supply ehain. So that beer continues to be produ-
ced in a natural way with national ingredients.
We participate to defend beer production in Romania,
and we are sure that the Brewers of Romania Asso-
clation is a fair partner in a sustainable development of
this noble product which is malting barley

Souﬁet Mealt Romania is the largest malt produ-
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Fresedinte/ Fresident

anul 2011 ne-a onorat. Colaborarea in asociatie

este placutd, de bun-simt si cu rezutate. ,Ha-
meiul da caracter beri. Insusirle; amareala, aroma,
spumarea Si conservarea sunt principalele trasaturi cu
care Berarii Roméniel mestesugaresc consumatorior
cea mai gustata licoare — berea”.
Hameiul, ca principalul ingredient natural al berli, tre-
buie s& se regdseasca s in mintea consumatorulul.
S& le aratam planta, fructul, lupulina. S& simté aroma.
S& testeze gustul putemic amar. Sé le oferim o bere
In care sa vadé culoarea, spuma, perlarea si s& des-
copere améareala sl aroma speciiice. S& 1i invatdm sé
Iubeasca berea. Astfel, consumatoril vor avea incre-
dere in naturaletea beril, vor cauta si vor regasi in bere
caracteristicile vazute sl testate.

Prmrea noastra in Asociatia Berari Roméniei in

Acatiu Mora

EDITIA 2014

ASOCIATION OF HOPS PRODUCERS OF ROMANIA

e are much honored to be members of the
WBrewers of Romania Association. Our colla-

boration is enjoyable and very productive,
‘The hop gives the beer's nature, Its features: bitter-
ness, flavor, frothing and preservation are the main
ingredients which Brewers of Romania provide con-
sumers the tastiest of the drinks: <the beer>".
The hop is the main natural ingredient of beer. It has
to be found not only in beer but in the consumer's
mind also.
Let show them the herb and the fruit, Let them smell
the aromas. Test the strong bitter taste. Offer the con-
sumers a beer in which they can see the color, the
foam and discover the bittemess and its specific fla-
vor. Teach them how to love beer.
In this way, the consumers will trust in the beers na-
turainess and they will look for the beer's seen and
tested features.

-

ASOCIATIA PRODUCATORILOR DE HAMEI DIN ROMANIA/
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Berea este un motor al economiei europene si un important creator
de locuri de munca, chiar dincolo de portile fabricilor de here

Beer is a driver for the European economy
and a major job creator that goes far heyond breweries

in productia de bere

genereaza/
in brewing generates

1 media
& marketing
industria ambalajelor
si logistica/
packaging & ua
logistics

1 retail 1 N s
@ agriculturs/ \%l}) =

agriculture

JITIIYYYYIYn.

hospitality

Berea creeaza 2 milioane de locuri de munca in UE,
echivaland numarul cumulat al locuitorilor din Bruxelles si Amsterdam.

Beer creates 2 million jobs in the EU,
equivalent to the populations of Brussels and Amsterdam combined.

TWO MILLION

#)BS

in Europe




Crearea de locurl de munca pentru tiner,
O priortate majora pentru perari europen

Providing new jobs for young people, a major
concern for European brewers

lerre-Olivier
sergeron

C cretar gene A Roro
Seq r neral rar

srewers of Furone

ISV LUrUpo

Cel mai recent report refertor la Contributia Industriel Berl la
Economia Europeana a fost publicat in feloruarie anul acesta
sl a evidentiat cateva semne ale relanséri in sectorul beril, Degl
productia de bere la niveldl UE a scazut cu 8% n pericada
2008-2010, aceasta a crescut din nou cu 2% panain 2012,

Cu toate c& sunt modeste, aceste cifre ne ofera motive pentru
a fi optimisti, cu condlija ca industria beri sa fie sustinuta. In
Romania, declinul a fost chiar mal dramatic pe perioada crizel
economice, chiar cand productia de bere incepea sa se re-
dreseze in 2012, desi fard a ajunge la nivelul din 2008, lar un
nou val de crestere a taxelor din februarie 2013 a condus la o
noua scadere a pietel.

Raportul realizat de EY (anterior Emst & Young) si Regioplan
arata ca Berarli Europel reprezinta vanzari anuale totale cumu-
late de aproximativ 1171 miliarde de euro, o valoare adaugata
de 51,5 milarde de euro si 0 contributie de 53 de milarde
de euro, contributii sub forma de taxe la bugetele europene
n fiecare an.

In plus, industria beril ofera 2 milioane de locuri de munca in
Europa. O preocupare majora a berarilor in utima perioadé a
fost asigurarea de noi locuri de munca pentru tineri. Aceasta
este o responsabilitate importanta pe care ne-0 asumam pe
tot parcursul lantului nostru valoric, asigurand locurl de munca
pentru tineri si persocane nou intrate pe piata munci,

Trebuie s& amintim ca 1 loc de munca ntr-o fabrica de bere
genereaza 1 loc de munca in agricutturad, unulin industria pro-
ducatoare de ambalaje sl logistica, unulin marketing sl media,
unulin retal si 11 n barun, restaurante gi cafenele.
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In octombrie 2013, Comitetului Economic si Social European
(CESE) a adoptat din proprie inifiativa un aviz privind Promovarea
potentialului de crestere a industriei europene a beril,

Organism consultativ a Uniunii Europene, CESE atrage astfel
atentjia Comisiei Europene, Parlamentulul European, Consliului si
statelor membre asupra principalelor masuri ce trebuie incuragjate
daca se doreste ca industria europeana a berii sa-si realizeze
intregul potential de crestere n beneficiul economiilor nationale.
Rezuttat &l munci sustinute a doi dintre memiori CESE - Ludvik
JROVEC si Edwin CALLEJA -, avizul recuncaste rolul important
pe care sectorul berii 1joaca in generarea cresteri economice n
toate tarile Uniuni.

Am inffiat acest studiu relevant cu privire la industria beri din
Europa n urma participéril la consuiltdn cu Secretarul General al
Asocialiei Beraril Europel, Dupd ce am analizat situatia, am fost
convins ¢& este necesar s&a promovam industria beri din Europa
pentru a Informa cu privire la importanta acesteia pentru eco-
nomia europena si crearea de locur de munca. Un alt obiectiv
este acela de a identifica punctele forte, dar s pe cele slabe
ale sectorului si directia pe care ar trebui sS4 0 urmeze pentru a
creste In continuare. Totodata de a creste nivelul de constient-
zare la nivelul UE gl la nivel national cu privire la nevoile sectorului
st moaul in care poate 1i stimulat si gjutat sa progreseze si sd se
adezvolte pentru a-si asigura un vitor mai bun. De asemenea, ne-
am propus sa oferim sprijin Comisiel Europene pentru finalizarea
unel Folitic Industriale pentru Industria Europeana.

Prin urmare, trebuie sa ne unim eforturile si sa ihdemnam insti-
tutile din Europa, guvemele statelor membre si politicienii care
ne reprezintd sa la masurn rapide daca se doreste Imbundtdtirea
Situatiel investifilor, si-implicit generarea de locuri de munca si
crestere economica. Un plan de actiune pentru industrie trebuie
demarat acum. Dupa cum stim cu toli, este nevoie de ani intregi

pentru a implementa un plan si pentru a obline rezultate. Degsi in-
tentiile sunt bune, exista prea multe piedici de depasit din cauza
constrangerior politice, legale si birocratice.

Reactile pe care le-am primit pana acum din partea industriel
sl a Comisiel Europene cu privire la Avizul nostru fac referire la
faptul ca am identificat calea pe care o poate urma industria beril
pentru a progresa. Trebuie s& convingem factorii de decizie sé
aclioneze In favoarea acestul sector al industriei europene. Con-
sider ca o poliica realizabiig pentru industrie poate avea succes
cacd industria si Comisia vor putea identifica motivul pentru care
investitile In industria producdtoare nu cresc si daca investitori
vor fi stimulati s& investeasca. n opinia mea, zonele problemati-
ce au fost identificate In mare parte, hsa nu ne-am concentrat
asupra sectoarelor principale ale inaustriel noastre.

Avizul CESE referitor la industria beril din Europa Si-a propus S&
realizeze tocmal acest obiectiv. Averm nevoie urgentd sé inre-
gistrém progrese In acest sens daca ne dorim sa observam o
schimbare In bine.

Prin faptul ca subliniazd ceea ce trebuie facut pentru a stimula
investitile si extinderea industriei beril, CESE isi propune s& ge-
nereze crestere In Europa prin intensificarea exporturior, crearea
de locuri de muncéa stabile pentru anggatii din Europa si sporirea
veniturior la bugetul de stat. Sper cd acestea vor contribui la
prospertatea Europel. De asemenea, sunt optimist in ceea ce
priveste oportunitatie pe care le rezenva vitorul pentru industria
berii din Roménia si contribufia sa la gradul de ocupare a forfel
de muncé si la economie n general.”

Eawin Céalleja
CESE
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BERARI ROMANIEI

Ndustra ber din Romania,

un exemplu de buna practica pentru toate sectoarele economiel
Romanian beer industry, an example of best practice for all economic sectors

Valeru Zgonea

Presedinte/ President
Camera Deputatilor/ Chamber of Deputies

The beer industry in Romania became over time an
example of best practice for all economic sectors

in terms of professionalism and competitiveness.
The constant concern for the development of the in-
dustry, increase of investments and creation of jobs

Industria berii din Roméania a devenit de-a lungul anilor must be encouraged by the state through a mix of
un exemplu de buna practica pentru toate sectoarele fiscal and legislative policies, so as to ensure the
economiel In ceea ce priveste profesionalismul si com- achievement of all these objectives. The brewers
petitivitatea. Preocuparea continud pentru dezvoltarea must represent a strong voice within any dialogue or
industriel, cresterea investltilor si crearea de locuri de consultations caried out between the private envi-
munca trebuie incurajaté printr-un mix de polticl fiscale ronment and authorities. Beer industry is able to ge-
si legislative din partea statului care sa asigure Nde- nerate added value and to ensure the development
plinirea tuturor acestor oblective. Producatorii de bere of many economic sectors directly connected to the
trelouie sa reprezinte 0 voce putemicain cadrul oricgror [ I Sieeleiehleie A CicCRIgS fellelseleyiciels
. discufii sau consultar care au loc ntre mediul privat si [ IEEECIRIEESICICEIBECRICEIREECRIRINY
p : autuoritéﬂ; Qap?bi\é prin specificul el sé aduca valoare b | encourage you to carry on the same path of per-
p— adaugata si & asigure dezvoltarea mal multor sectoa- formance and | assure you that the Parliament wil

re economice care au legatura directd cu productia
i de bere, industria berii trebuie sa deving unul dintre
N sectoarele strategice ale economiel.

always be the place to make your opinions heard.

V& Tncurgez s& continuall pe acelasi dum &l
performantel si va asigur ¢a Parlamentul va fi locul n
care va vell putea face intotdeauna auzite opinile.
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~roductia de pere,

un sector care adlce valoare adaugata produse\or agricole
The brewing sector, one that adds value to the farming supply chain

.

Daniel Constantn - (S8

Ministrul Agriculturii si Dezvoltarii Rurale/
Minister of Agriculture and Rural Development

Agricultura Roméniei a reusit s& dovedeasca in decursul anu-
lui 2013 potentialul séu de real motor &l cresterii economice,
potential despre care s-a discutat foarte mult i ultimii ani.
Desi cu tofii am simtit acest lucru, in prezent avem dovada
concreta a faptului c& agricultura este principalul factor de
crestere economica si ¢a ea reprezintéd cea mai importanta
oportunitate economica a Romaniei.

The agricultural sector in Romania succeeded to prove in
2018 its real economic growth driver potential, which has
Peen intensively discussed over the last years. Although we
all felt it, we now have the concrete proof of the fact that
agriculture is the main economic growth factor and repre-

O componentd vitald a cresterii economice o reprezinta sents the major economic opportunity of Romania.

relaile dintre sectoarele de productie datorita carora rezulta
valoarea adaugata dobéandita de materile prime agricole n
urma procesari lor. Din acest punct de vedere, pot spune
C& industria berii este unul dintre elevii model al economiel
roméanesti, find orientaté spre atragerea de resurse agrico-
le locale, cereale si hamel, in procesul de fabricare a e,
Industria berii produce deja astfel de efecte avand un rol de
multiplicare atét la nivelul economiei nationale, precum si la
nivelul sectorulul agricol.

A vital part of economic growth is the relation between the
production sectors resulting in the added value of the agri-
cultural raw materials after processing. From this point of
view, | may say the beer industry is one of the best-in-class
pupils of the Romanian economy, focusing on sourcing lo-
cal agricultural inputs, cereals and hop, to be used in the
brewing process. The beer industry already generates such
multiplier effects within the national economy, as well as wi-
thin the agricultural sector.

Shergia dintre sectorul productiei de bere si cel &l productiei
agricole este cu atét mai puternica daca tinem cont de faptul
cé pentru fiecare loc de munca creat in industria berii sunt
generate alte 2,5 In agricultura.

The synergy between the brewing sector and agricultural
production is stronger if we were to take into account the
fact that for each job created in the beer industry, another
2.5 jobs are generated in agriculture.

In acelasi timp, conform datelor oficiale, evaziunea fiscala din
zona de productie a beri ramane in continuare zero, gene-
rand o contributie importanta la bugetul national.

At the same time, according to the official data, tax evasion
in the beer industry remains zero, thus generating a major
contribution to the national budget.

Sectorul beri este n continuare un sector care aduce va-
loare addugata produselor agricole, prin procesare, acesta
fiind un deziderat major pentru intreaga productie agricola din
Roménia. Si nu i ulimul rand, 979% din berea consumaté de
romani este produsé n Roméania, acest lucru datorandu-se
faptulul c& producem bere buna, folosind in mare parte ingre-
diente autchtone de calitate.

The beer sector continues to be a driver of added value to
agricultural products, by processing, which is a major ob-
jective for the entire agricultural production in Romania. Last
put not least, 97% of the beer consumed by Romanians is
brewed in Romania, which is a result of the fact that we pro-
duce good beer, mainly using high quality local ingredients.

Romanian beer has a successful story and | would like to
salute the role played by the Brewers of Romania Association
over the 10 years of existence.

Povestea beri roméanesti este una de succes sl vreau s sa-
lut rolul pe care I-a jucat Asociatia Berari Rornaniei in cei 10
ani de la infiintare.
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O bautura cu o I1storie milenarg

Beer,a beverage with a millennial history

E greu de spus daca exista sau nu 0 bautura cu o reteta mai veche decét cea a
berii. Descoperiri arheologice dovedesc prezenta berii in viata de zi cu zi a locuito-
rilor Chinei anului 7.0001.e.n, ai Egiptului Antic, dar si ai Imperiului Roman, celebra
bautura parcurgand drumul sinuos al istoriei omenirii pana in zilele noastre.

Un real liant social, berea a contribuit la buna dispozitie, find martorul cuvintelor si
ematiilor tuturor celor care au savurat-o de-a lungul veacurilor. Cu un spirit mereu
VOIOS si proaspat, berea a avut constant darul sa depaseasca barierele culturale
Si sociale, mai ales acolo unde alte strategii de comunicare au dat gres.

It is difficult to say whether there is a beverage with a recipe older than beer. Ar-
cheological findings prove the presence of beer in the dally life of the inhabitants
of China in the year 7.000 b.Chr., the inhabitants of Ancient Egypt, and also
within the Roman Empire. The popular beverage has traveled the winding patt of
humankind history until nowadays.

As a genuine social binder, beer has always raised the mood, being the witness
of the words and emotions of those having enjoyed it over centuries. \With an
always cheerful and fresh spirit, beer has the vocation of helping others overco-
me cultural and social barriers, particularly where other cammunication strategies
have failed.

pagna l] 6 e




1. Cea mai veche retetd de fabricare a beri
dateaza din anul 6.000 .e.n. si a fost desci-
fratd pe o placuta sumeriana facuta din argla

2. Sumerienii foloseau berea si cu rol de mo-
neda de schimb pentru a achizitiona grane

Did you know:

SS

\ the year 6.000 b. Chr. and was deciphereo
on a Sumerian clay plate

2. Sumerians used beer
purchase grans
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transformat n acel gust unic, recognoscibil i tot- fJ /,{ / S

odata ¢ : narci de bere.

ondusi de aceeasi dorinta de a oferi iubitorior beri Beer is Lrewed-from natural ingredients — water, ce-

ale cat mai mare ¢ stur ran . fedls, s mall<and” yeast, and-its recipe was naturaly

i ' passed forwvard aver time, experiencing various tastes

and-flavors-and tearing-the mark of each generation
OFbrewers,

ar

7 Al The=rewing process has aways been based|on la
out, asimilandu-le de

very-Simple princlple; 'the natéral fermentation @f su-
. gars and the extraction/of malted-rains with hat weter,
In lume, in prezent peste ( 2) f - The variety jof gefreals dhat brewers use, frombarey
com, oat orinyg,/that are”predominant in Europe\to
rice, morg comrmen:in the brewing process N Asial
i determined therm 1@ try out more diverse mixesy Thair
> farmentatie. r work and fantasy thus transformed each time into that

‘ v uniquie, recognizable and also different taste of each
peer brand.

opiceiu

Driven by their desire to provide beer lovers with-a
proad-variety of tastes, the master brewers have even
created mew varieties, whether by mixing beer with
non-alconolic beverages, or by flavorng the beer; with
fruit juice, Despite that these beer brands have. only
esn present for a few years on the local market, the
Romanians have appreciated them from the very be-
ginning, including them into their consumption’nabit;

There_are currently over 20,000 beer brands worldwi-
de-manufactured in over 180-8tyles; depending.on
the used cereals mix, yeast type, proesssing of. the
main ingredients and temperature of ihe fermentation
process,
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1. Apa detine o pondere de peste 90%

In compozttia berii
de doar 43 keal la 100 ml, in varianta fara

2. Berea are un continut caloric scazut,
alcool avand doar 18 keal la 100 ml
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Sere, prietenie, distractie
SI momente ae relaxare

Beer, friendship, fun and relaxation

Asociata peste tot In lume cu bucuria de a petrece momente
) r?) placute In compania prietenilor si a familiel, berea se dovedeste
' ‘I‘:v"l nelipsita din viata de zi cu zi a romanilor, Fie ca se relaxeaza pe

;\ O terasé sau ca merg la strand dupa orele petrecute labirou, ro-
\ ménii aleg sa consume bere, completénd astfel buna dispozitie

'l de la finalul unel Zlle pline.

Preferinta roméanilor pentru aceasta bautura cu un spirt profund
convivial a fost reflectata si prin intermediul unor studii derulate la

nivelul ntregi tar.
Astfel, s-a demonstrat ca 82% din adulii romani care consuma

in mod frecvent bere si care obignuiesc s& se relaxeze dupé o
Zi de munca pe o terasa, alatur de prieteni, aleg sa bea bere
| CU aceastd oceazie. Totodata, 54% din consumatori frecventi de .
il bere care obisnuiesc s& se recreeze la finalul unel zile de mun- :
! ca acasa, Impreuna cu familia, savureaza un pahar de bere cu
j' aceastd ocazie.
9

Bl Inplus, 1 din 2 romani consumatori de bere affima ca aceasta

nu T lpseste din frigider, mai ales n timpul veri. Intr-un clasament
; - a produselor nelipsite din frigider vara, berea se situeaza chiar
- naintea unui produs popular N timpul sezonulul cald cum este
= inghetata.

Rezultatele studiului sunt reprezentative la nivel nafional pentt popuiale
Romaéniei cu varsta peste 18 ani. Perioada In care s-a deruat siuaiula
fost mai — iunie 2012, pe un esantion de 1.024 persoane, baroeli s
fermel, cu varsta peste 18 ar,




Associated all over the world with the joy of spending pleasant moments
with friends and family, beer is aways present in the day to day life of
Romanians. Whether they relex after the time spent at the office in a
garden or poadl, the Romanians choose to drink beer, thus ending a
pusy day In good mood,

The Romanians' chaice for this beverage carrying a profoundly convivial
spirit was also revealed by several national market research studies.

Thus, 82% of the Romanian adults who frequently consume beer and
who have the habit to relax after a working day in a pub with their fiends
choose 1o drink beer for this occasion. Also, 54% of the frequent beer
consumers with a habit to relex at the end of a working day at home,
with the family, also enjoy a glass of beer.

In addition, 1 in 2 Romanian beer consumers states that there is always
peer in the fridge, especially during summer. Beer also outranks a popu-
lar product during the hot season, such as ice-cream, among the food
products that do not miss from the fridge in the summer.

The results of the study are representative at a national level for the po-
pulation of Romania over 18 years of age. The time span within which
the study was carried out was May — June 2072, on a sample of 1.024
persons, men and women, over 18 years. cld.




 BERARIROMANE |
UJn consum moderat de bere

pentru starea de pine a organismului

Moderate beer consumption for wellbeing

Savurata de miloane de consumeatori din intrega lume, berea este apreciata deo-
potriva pentru gustul s&u desavérsit, spirtul convivial si efectele benefice pe care le
poate avea asupra organismulu.

Capacitatea beril de a influenta starea de bine a organismulul a suscitat de-a lungul
tirr wpu\m interesul multor generatn de cercetatori, de pe toate meridianele. Pormind
are apartineau mal degraba culturii populare, studile derulate de
4 \e oon firme rénd pe rand, oferind astfel lumii medicale, dar si

xtrem de valoroase privind consumul acestel bautur.,

Datorate In special ingredientelor sale 100% naturale si continutului s8u redus de
alcool, benglicile dovedite ale consumului moderat de bere sunt numeroase. Prin-
tre acestea se numéara: reducerea riscului de aparitie a bollor cardiovasculare, a
pietrelor la rinichi, a ostecporozei sau a ulcerului, dar si a diabetului de tip Il Pe
langéa efectul sau racoritor, berea are capacitatea de a reducere senzatia de sete
Si poate rehidrate organismul dupa depunerea de efort fizic. Mal mult, ingredientele
sale naturale transiorma berea Intr-o reald sursa de a Jant, vitamine de tip B,

fibre i sliciu, iar continutul s8u caloric scazut, de doar 100 keal la un pahar de

bere, il asigurd un binemeritat loc n cadrul unui stil de viaté sénétos.

Marcand o premiera pentru Romania, anul trecut a fost lansat primul studiu

rat de bere realizat de cercetatori din tara noastra.

,Mé bucur ¢4 la scurt timp de la nfinfarea Centrului de Studli despre Bere, S&-
natate si Nutritie, am reusit s& ne atingem cel mai important obiectiv: deruiarea
Si lansarea In Romania de studii nr/’J/na/e privind efectele consumului modierat
de bere. Astfel, In luna iulle 20713, am facut public primul studiu de acest tip.

4 pentru literatura de upeua//tare, studiul a revelat informatii noi si

czz‘@ /mt unatafi me-

Being enjoyed by milions of consumers all over the world, beer is
equally appreciated for its flawless taste, convivial spirt and positive
effects it may have on the body.

The ablity of beer to influence wellbeing arose over time the inte-
rest of many generations of researchers, across the world. Starting
from rather lay assumptions, the studies succeeded to gradually
confirm these hypotheses, thus providing the medical world, and
also the beer consumers with extremely valuable information regar-
ding the consumption of this beverage.

Due to its 100% natural ingredients and also to its reduced alco-
hol content, the proven benelits of moderate beer consumption
are countless: lower risk of cardiovascular disease, kidney sto-
nes, osteoporosis or ulcer, and also type Il diabetes. Along with
its refreshing effect, beer also has the capacity to quench thirst
and rehydrate the body after physical effort. In addition, its natural
ingredients tum beer into a valid source of antioxidants, vitamins B,
fibers and silicon, while its low calorie content, of only 100 keal in a

glass of beer, ensures its well-deserved place in a healthy life style.
To mark a first in Romania, last year was launched the first studly
on moderate beer consumption conducted by researchers in our
country.

‘I am happy that shortly after founding the Research Center on
Beer, Health and Nutrition, we succeeded to achieve the most
important goal: to develop and launch original studies in Fomania
regarding the effects of moderate beer consumption. Thus, in Juty
2018, we published the first study of this kind. Addressing a topic
new for the relevant literature, the studly revealed new and interes-
ling information in connection to beer: moderate beer consump-
tion may Improve memory and attention level, It is a first valuable
study not only from the perspective of how it was conaucted and
completed, but also for reassuring us to carry on and provide the
young Romanian people with the possibility to put into practice
their passion for research’, Corina-Aurelia Zugravu, President of
the Research Center on Beer, Health and Nutrition



Stiati ca:

1. 1n 2013, sub egida Centrului de Studli despre Bere, Sana-
tate si Nutrtfie, a.fost lansat primul studiiu realizat de cercetator
romani privind efectele consumulul moderat de bere

2. Sesiunile de depunere a prolectelor de cercetare pe tema
efectelor consumulul moderat de bere derulate sub egida
CSBEN au loc in fiecare an, acum aflandu-se la cea de-a
treia edltie
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Responsabilitatea sociala,
O prioritate a Berarilor Romaniei

Grila faté& de comunitatea in care isi desfasoard activitatea a reprezentat o prioritate per-
manent& a Asociatiel Beraril Roméniei in toti cei zece ani de activitate.

De la elaoorarea de standarde ale comunicari comerdiale si campanii de informare i
educare ce au Vizat diferite categorii de public, la sustinerea managementului integrat &l
deseurlor prin intermediul colectérii selective, ca solutie viabla pentru protejarea mediului
pe termen lung, activitdtle Asociatiel au avut constant un numitor comun: responsabi-
Itatea.

Comunicarea comerciala responsabila la nivelul sectorulul a canalizat inmportante efor-
turl din partea organizatiei. Astfel, prin elaborarea Codului de Comunicare Comerciala
Responsabié privind Berea, industria. berii a devenit prima industrie de la noi din tara
care s-a autoreglerentat. Codul, adoptat in 2006, stabieste o serie de regull in ceea
ce priveste comunicarea comerciald a tuturor membrilor Asocidtiel, concentrandu-se
In special In drrectiadncuraiarii unui consum responsabll de bere si orientéril mesajului
publicitar exclusivieatre persoane cu varsta peste 18 ani. Membra a Cosliulul Director al
RAC (Romanian Advertising Councll), Asociatia Beraril Romaniel a dat astiel un exemplu
de bune practicl la nivelul intregulul mediu romanesc de alaceri. Ca © dovada in acest
sens, Codul de Comunicare Comerciald este sl in prezent anexa a Coaului de Fractica
In Publicitate al RAC.

Cu scopul evident de a-i face pe consumatori sa fie constientl de momentul n care,
In timpul consumului, se opresc beneficiie siincep riscurie, Asociatia Berari Rorméanie,
n completarea eforturlor membrilor sai, deruleazéd campani de informare. Alaturl de
parteneri institutionali, Asociatia Berarii Roméniel s-a concentrat de-a lungul impului pe
atenta informare a unor anumite publicurt tint& privind consumul responsabil de bauturi
alcoolice. Impreuna cu Inspectoratul General al Poliiel Roméne si Ministerulul Educatiel,
Cercetdri, Tineretului s Sportulul, Asocialia Berari Roméniel a derulat campania
Alcoolul nu te face mare! ce a avut drept obiectiv promovarea unei schimbarl efective de
comportament in ceea ce priveste consumul bauturilor alcoclice in randul adolescentilor
roméani. Campania a fost lansaté ca program pilot in Bucurest, in 2006, si a fost deru-
laté péand in anul 2010 1n alte noua crase din tard. Campania s-a bucurat de a preciere
internationala, find mentionata ca un exemplu de bune practici, in cadmul Alcohol and
Health Forum.

Inca din 2008 sl pana in prezent, Impreund cu Inspectoratul General &l Palitiel Romane
sl Consliul Netional al Audiovizualului, Asociatie. deruleazé campania Cedeaza volanul
cénd peil. Campania si-a propus sa 1 informeze pe conducétoril auto romani in legatura
CuU pericalele la care se expun n cazul in care se urca la volan dupa ce au consu-
mat bauturi alcodlice. Mai mult, toti cei care doresc sa fie informati privind consecintele
consumului de bautur alcoolice pot accesa sectiunea "Savureaza responsabil’, de pe
site-ul Asociatjel.



Soclal responsibility, a priority
for the Romanian Brewers

The care 1or the community where it operates has  DESARERCORSIANT Priorty of the
Brewers of Romania Assoclation throughout the ten vears OF aeivit

From setting out standards for commercial communication, information and education
campaigns targeting various public categories, to supporting the integrated meanage-
ment of waste through selective callection, as a viable solution to protect the environ-
ment on the long term, the Association's activities have been constantly driven By &
common principle: responsibility.

Responsible commercial communication within the sector required major efforts from
the organization. With the develooment of the Code on Responsible Commercial
Communication on Beerihe beer industry thus became the first industry In our coun-
try to self-regulate. The Code, adopted in 2005, sets out a series of rules regarding
the commercial communication of al members of the Association, focusing mainly on
encouraging responsible beer consumption and targeting the advertising messages
exclusively to persons over 18 years old. As a member of the Managing Board of
RAC (Romanian Advertising Coungll), the Brewers of Romania Association sets a best
practice example within the entire Romanian business environment. For this purpose,
the Code of Commercial Communication is enclosed as an Annex to RAC's Code of
Aadvertising Practice.

\With the obvious purpese of raising awareness among consumers with regard to the
porderline between benefits and risks, the Brewers of Romania Association rolls out
campaigns so as to complete the efforts of its members. Together with its institutional
partners, the Brewers of Romania Association focused throughout time on intensively
Informing certain target groups on the responsible consumption of alcoholic beverages.
Supported by the General Inspectorate of the Romanian Palice Department and the
Ministry of Education, Research, Youth and Sports, the Brewers of Romania Associati-
on rolled out the campaign Alcoolul nu te face mare! (Alcohol does not make you big!)
aming at promoting an effective change of behavior with regard to the consumption
of alcohalic beverages among Romanian teenagers. The campaign was launched as
a piet program in Bucharest, in 2006, and continued until 2010 in nine other cities in
the eountry. It enjoyed intemational recognition, being referred to as an example of best
practice during the Alcohol and Health Forum.

Since 2008, the Association has worked in partnership with the General Inspectorate
of Remanian Palice and the National Audiovisual Council In implementing the campaign
Cedeaza volanul cand beil (Do not drink and drivel), with a main objective of ralsing awa-
reness among Romanian drivers on the dangers of driving after having consumed alco-
nalic beverages. Moreover, all persons wishing to get informed on the conseguences
of consuming alconalic beverages can access the section "Savureaza responsabil’, on
the Assoclation's webstte.

-
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Sectordl beri

BERARI ROMANIEI

N 1actor chele de crestere economica
The beer sector, a key economic growth driver

[ conomile modeme au inteles ca identificarea acelor sec-
—toare industrigle cu potential de dezvoltare reprezinta ele-
L___mentul cheie In trasarea strategilor orientate spre obtinerea
bunastari natiunilor.

Contextul european actual atriouie sectorului beri un rol activ in
generarea cresteri economice si crearea a peste 2 miioane de
locuri de munca. Parte a unui complex lant de interdependente

sectoriale — de la sectorul agrical la. turism -, evolutia. productiei
de bere isi pune amprenta asupra nivelulul de performanta inre-
gistrat pe intreg lantul de falbricare si comercidlizare a produsulu.
Romaénia este parte a acestel flozofil economice, n care sectorul
berii isi demonstreaza in mod constant efectul de multiplicare la
nivelul economiel locale. Astfel, de la importante contributii la bu-
getul de stat, la valoarea adaugata generata In diverse sectoare
de activitate conexe, producatorii de bere din Romania reprezin-
t& un stimul real pentru economia t&rii noastre.

Peste 97% din berea consumatéa de roméani este produsa local

Over 97% of the beer consumed by Romanians is produced
locally, in the country

Mal mult, din gria pentru fiecare consumator roman, avand o
intelegere exactad privind rolul pe care companile 1 au n econo-
mile modeme gi reflectand un set de valori comune, membii
Asocigtiel Berarii Roméaniel si-au asumat cu mandrie rolul de par-
tenert al autoritdtior roméne n stimularea cresterii economice.

odermn economies have understood that identifying the
industrial sectors with high development potential is the
key element in developing strategies that ensure the wel-

fare of nations

The current European context assigns an active role to the beer
sector in generating economic growth and creating over 2 milion
jobs. Being part of a complex chain of sectorial interdependent
relations — from the agricultural sector to tourism — the evolution
of beer production influences the level of performance registered
within the entire production and marketing chain of the product.
Romania is part of this economic philosophy, in which the
beer sector constantly reveals its multiplier effect on the loca
economy. Therefore, from important contributions to the state
budget, to the added value generated in various related activity
sectors, the brewers in Romania represent a true stimulus for our
country's economy.

Moreover, out of concem for each and every consumer, and
with a precise understanding of the role companies have to play

4% din cele 2 milioane de locuri de muncéa generate de sectorul
berii la nivelul intregii Europe sunt in Romania

Qut of the 2 million people having a job in the European beer
industry, 4% are Romanians

within modern economies and mirroring a set of shared values
the members of the Brewers of Romania Association have prou-
dly committed to a partnership with the Romanian authorities for
the purpose of fostering economic growth,

b

Beer sector in Romania

The high level of investments, reaching 1.25 bilion up to now,
a local production representing over 97% of the amount of beer
consumed by Romanians and zero tax evasion in the production
area of this popular beverage are three major factors successiul-
ly placing the beer industry among the key economic sectors for
the development of Romania.

The beer sector is undoubtedly a driver of added value and jobs
for more than one sector of the local economy, directly or indi-
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Sectorul berii din Roméania

Nivelul ridicat de investtti, ce a depasit 1.25 milarde pana in
prezent, o productie locald care reprezintd peste 97% din be-
rea consumetd de romani si zero eveziune fiscald in zona de
productie a acestel iubite bauturi sunt cele trel coordonate care
plaseaza cu succes industria beril N randul sectoarelor econo-
mice chele pentru dezvoltarea Romaniel,

Sectorul berii este incontestabll un factor generator de veloare
addugaté si locur de munca la nivelul mai muttor sectoare ale
economiel locele, direct sau indirect legate de productia beril,
Agricultura, transporturle, utlitatile, industria echipamentelor, in-
dustria media si de advertising, precum si cea producatoare de
ambalaje sau industria ospitalitati sunt acele domeni de activitate
asupra carora sectorul beri are un impact economic important,

Romaéania ocupa locul opt In Europa din punct de vedere al
productiel de bere, cu un nivel similar cu Cehia si Belgia, tari cu
tradifie Indelungata. Sectorulul beri din Roménia i corespund in
prezent 4% din cele 2 milioane de locun de munca generate de
sectorul berii la nivelul intregii Europe. Mai mult, la nivelul anului
2012, RBoménia se numéara printre singurele trei tari din Euro-
pa, aldturi de Marea Britanie si Letonia, care aduceau bugetelor
nationale venituri mai mari cu peste 10% decét in 2010.

Productia de bere din Romania raportata la nivel european repre-
zinta aproape 4,56% din total, avand cel mai mic nivel al importu-
rilor din Uniunea Europeana.

Roménia ocupd locul opt In Europa din punct de vedere al
productiei de bere, similar cu Cehia si Belgia
Romania ranks 8th in Europe in terms of beer production, almost
the same as the Czech Republic or Belgium

Contributii importante la bugetul de stat, mult peste

media europeana

Veniturle la bugetul de stat provenite din acciza la bere nregis-
treaza o pondere de aproximativ 60% din totalul valorii colecta-
te pentru Intreaga categorie de produse cu alcool accizable, n
timp ce media europeana este de aproximativ 30%.

Doar cresterea organica a pietei poate genera veni-

turi mai mari la bugetul de stat, nu presiunea fiscala
La nivelul anului 2012, veniturile virate la bugetul statului din ac-
ciza, TVA si contrioutii salariale au fost estimate la 727 miicane
Euro. Avand In vedere cresterea organica a pietel inregistrata
n 2012, contributia sectorului beril la bugetul de stat a fost cu
11,8% peste cea inregistrata in 2010,

EDITIA 2014

rectly connected to the brewing process. Agriculture, transport,
utlities, equipment, media and advertising, as well as the pack-
aging or hospitality industry are activity areas on which the beer
sector has a major economic impact.

Romania occupies the eighth position in Europe in terms of beer
production, registering a similar level with the Czech Republic
and Belgium, countries with a long lasting tradition. The beer
sector in Romania accounts for 4% of the 2 million jobs gene-
rated within the beer sector throughout Europe. In addition, in
2012, Romania counted among the only three countries in Eu-
rope, aong with UK and Latvia, generating income higher than

In lipsa presiunii fiscale, contributia sectorului berii la bugetul de
stat a crescut in 2012 cu 11,5% fata de 2010

Without fiscal pressure, the sector's contribution to the state
budget increased by 11.5% in 2012 versus 2010

0% to the state budget as opposed to 2010.
Beer production in Romania represents close to 4.5% of the total
amount of beer produced in Europe, having the lowest level of
import within the European Union.

Major contributions to the state budget, above the
European average

The budgetary revenues from beer excises account for appro-
ximately 60% of the total value collected for the entire excisable

~

alcohalic products category, while the European average is 30%.
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Din cauza nenumératelor cresteri de taxe din ultimii ani, aproape
Jumdtate din pretul unei beri este virat in prezent la bugetul statului,
Because of the multiple tax increases over the past few years,
almost half of the beer price is currently paid to the state budget

Only an organic increase of the market and not fiscal
burden can generate higher budgetary revenues

For 2012, the budgetary revenues collected from excises, VAT
and payroll taxes have been estimated to 727 milion Euros
Considering the organic growth of the market in 2012, the con-

aas
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Cresterea nivelului accizei nu conduce la cresterea

veniturilor colectate la bugetul de stat

Lipsa unei presiuni fiscale in anii 2011 si 2012 a permis piete
beri de la noi din taré s& se dezvolte organic, fapt ce s-a facut
simfitinclusiv prin sporirea veniturior din acciza colectate la buge-
tul de stat care au fost cu 8,4% mal marl decéat cele din 2010,

Sectorul berii genereaza, direct si indirect, 76.700

de locuri de munca la nivelul economiei Romaniei
In lipsa presiunii fiscale la nivelul anului 2012, sectorul local &l beril
a generat direct si indirect 700 noi locurt de munca in 2012 fata
de 2010, numérul total gungéand la 76.700. Numarul locurior
de munca generat in 2012 este insé departe de cel inregistrat
la nivelul anului 2008, cand piata beril isi atingea apogeu, cu un
volum al productiel de 20.2 miicane hl. La vremea respectiva,
sectorul berii genera, direct siindirect, aproape 90.000 locuri de
munca, cu 15% mai mult decat in prezent.

Sectorul berii, un stimul important al economiei
Romaniei

Datorita stabilizari pietei si lipsei presiunii fiscale, in 2012 valoarea
adaugata generatd de sectorul berii a crescut cu 12% compara-
tiv cu 2010. Cresterea a fost resimtita in special la nivelul lantului
de furnizori, valoarea adédugaté corespunzatoare find de 220 mi-
lioane Euro din totalul de 571 milloane Euro. Fata de anul 2008
nsa, valoarea addugata a scazut cu 19% in 2010,

Orice impact asupra industriei berii se transfera asu-
pra ramurilor conexe, cu influente corespunzatoare

asupra bunurilor inglobate si furnizorilor de servici.
In contextul crizel financiare, reducerea cu 15% in anul 2010 a
numarulul locurilor de munca legate direct si indirect de productia
de bere fata de numarul din 2008, a dus la scaderea cu 35% a
valori addugate pe care acestea 0 generau fata de cea atinsa in
anul 2008, de 780 milicane euro,

(Sursa. Studiul "The Contribution made by Beer to the European
Economy”, realizat de EY, edifile 2071 si 2013)

BERARI ROMANIEI

tribution of the beer sector to the state budget was 9% higher
than in 2010.

Increase of the excise level does not lead to an increase in
udgetary revenues

The lack of fiscal pressures in 20171 and 2012 enabled the beer
market in our country to develop organically, which was reflected
aso in the increase in budgetary revenues by 8.4% compared
to 2010.

The beer sector generates 76,700 direct and indi-

rect jobs within the Romanian economy

Without a fiscal pressure in 2012, the local beer sector ge-
nerated 700 new direct and indirect jobs In the same year as
opposed to 2010, with a total number amounting to 76,700,
However, the number of jobs generated in 2012 is far from that
registered in 2008, when the beer market was at its climax, with
a production volume of 20,2 milion hl. At that time, the beer sec-
tor was generating, directly and indirectly, amost 90,000 jobs,
15% more than today,

The beer sector, a major economic driver in Romania
In 2012, the added value generated by the beer sector increa-
sed by 12% as opposed to 2010 due to a market stabiization
and absence of fiscal pressure. The increase was mainly felt wi-
thin the supply chain, as the added value was 220 milion Euros
out of a total 571 milion Euros. As opposed to 2008, however,
the added value dropped by 19% in 2010,

+<00

Lipsa presiunii fiscale a generat direct si indirect 700 noi locuri de
munca in 2012 fata de 2010

In the absence of tax increases, 700 new jobs were created for
Romanians due to beer

Every impact on the beer industry passes over to
related sectors, influencing the integrated assets

and service providers.

In the context of the financial crisis, the 20% downsize in the
number of jolbs directly and indirectly connected to beer produc-
tion compared to 2008, led to a decrease of 35% of the added
value they generated as opposed to the added value achieved
in 2008, of 780 milion Euros.

(Source! the studly "The Contribution made by Beer to the Furo-
pean Economy’, by £y, 2011 and 2013 editions)
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Cea mal Iuoita pautura a romanior a
Umplut mal putine pahare n 2013

n ciuda eforturior producétorior locall de a mentine trendul

pozitiv inregistrat in 2012, piata berii s-a contractat semnifi-

cativ anul trecut, Nivelul scézut al veniturilor consumatoriior Si
neincrederea. lor In starea economiel, presiunea fiscald si vre-
mea nefavorablld din vara au reprezentat factorii cheie care au
condus la declinul pietel berii in 2013.

Astfel, consumul de bere a inregistrat o contractie de peste
10% comparativ cu 2012, atingand un volum de doar 16,3
miioane Hi. In ceea ce priveste nivelul consumului pe cap de
locuitor, In 2013 acesta a atins valoarea de 81 litr,

Orientati spre mentinerea standardelor de calitate in produce-
rea berii, eforturile investitionale ele membrior Asociafiei au fost
constante de-a lungul timpului, dep&sind pana in prezent 1.25
miliarde Euro. Contractia pietel de bere din 2013 a condus la
0 scadere cu 10 miicane Euro a bugetelor investite, acestea
gungéand la 62 miioane Euro.

O analiza realizaté de compania de consultanta A.T. Keamey
s-a concentrat pe eveluarea efectelor cresteri accizei la ince-
putul lui 2013 asupra veniturilor la buget colectate de pe piata
berii. Astfel, cresterea accizel la bere se estimeaza ca a con-
dus la o diminuare cu 1565 miicane lei a incasarilor bugetare
din acciza si TVA pentru bere, comparativ cu varianta in care
acciza ar fi ramas la nivelul anulul precedent.

Preferintele consumatorilor in ceea ce priveste tioul de ambala)
pentru bere au avut doar mici fluctuatii fata de valorie nregis-
trate n 2012, acestea find pentru PET — 83,2% (+0,7% pp
fatd de anul precedent), sticla — 26,3% (- 1,9% pp fata de anul
precedent), doza — 17,1% (+1,3% pp faté de anul precedent)
sihalbd — 3,4% (-0,1% pp fatd de anul precedent).

In 2013, exporturle de bere au continuat s& creasca intr-o
masura mai mare decat importurile.

State budget contribution
(0] BR's Members

Million euros

Exclusively Bergenbier SA, HEINEKEN Romania SA, Ursus Breweries and
URBB

Cu 50% mal mare decét in 2012, volumul exporturilor a ating
0,35 milioane HI. Importurile au crescut doar cu 25%, situan-
du-se la 0,54 miioane H anul trecut.

Cele cinci companii membre ale Asociafiel asigurd un numéar
de peste 4.000 de locuri de munca in cadrul celor unspre-
zece faloricl de bere, dintre care dou& microberérii. Unitatile
de productie ale membrior Asociatiel sunt situate n Plolesti,
Congtanta, Craiova, Miercurea Ciuc, Targu-Mureg, Panteimon,
Timisoara, Buzau, Brasoy, iar cele douad microberarii sunt situate
In Cluj-Napoca si Timisoara.

Companille producétoare de materi prime membre ale Asocia-
tiel, Souffiet Malt Romania si Asociatia Producétorior de Hamel
din Roméania, completeaza eforturile de promovare a culturii
erii in Romania. Cei doi producétori de materie prima isi des-
fagoard activitétle In noud fabrici si ferme, asigurand astfel un
numéar de peste 100 de locuri de munca si contribuind la bu-
getul de stat de peste 8 miioane de euro.

In 2014, rolul chele n revenirea pietei beri pe un trend poxzitiv
revine autoritatilor roméne. Dupa declinul accentuat de anul tre-
cut, asigurarea predictibilitatii fiscale si tratamentul fiscal echitabil
n categoria bauturior fermentate trebuie sa devina prioritati ale
autoritatior roméane. Avand ca reper concluzile experientelor
din 2013, guvernul Roméniel trebuie sa aplice méasuri care s&
impulsioneze dezvoltarea acestul sector, i beneficiul romanilor.

Consumption per capita

2005 | 2006 | 2007 | 2008 | 2009 | 2010 | 2011 | 2012 [ 2013

Million hl

® Beer Market

AN
SR E
N~ — — [e6] (@p)
— A @
©

Sources: Nielsen retail index for beer category, Total Romania, including Horeca.
Period: 2013 Copyright © 2014, The Nielsen Company, National Institute of
Statistics and Brewers of Romania Association
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Romanians’ most loved beverage
filed fewer glasses in 2013

tfrend registered in 2012, the beer market contracted sig-

nificantly last year, The consumers’ low incomes and lack
of trust in the state of the economy, the fiscal pressures and the
unfavorable weather during summer were the key factors leading
to the decline of the beer market in 2013,

Despite the local brewers' efforts to maintain the positive

Thus, beer consumption contracted by over 10% compared to
2012, reaching only 16.3 milion Hl'in volume. In terms of the level
of consumption per capita, it amounted to 81 liters in 2013,

Due to their will to maintain high quality production levels, the efforts
of the members of the Association were constant throughout the
time, having invested over 1.25 bilion Euro. The beer market con-
traction in 2013 led to a 10 milion Euro decrease of the invest-
ment budgets, which reached 62 milion Euro.

An analysis conducted by the consulting firm A T. Keamey has
focused on assessing the effects on budget revenues collected
from the beer market of earty 2013 excise increase. Thus, incre-
ased excise duty on beer is expected to lead to budget revenues
from beer excise and VAT with 155 milion lel lower, compared to
the other scenario: the excise duty would have kept the same
level as the previous year.

Imports/Exports

o
() Exporturi/Exports
Million hl

Sources: National Institute of Statistics and Brewers of Romania Association

Consumers' preferences for the type of beer packageing registe-
red only small fluctuations as compared to 2012, as follows: PET
— B58.2% (+0.7% pp vs. last year), glass — 26.3% (- 1.9% pp vs.
last year), can — 17.1% (+1.3% pp vs. last year) and draught —
3.4% (-0.1% pp vs. last year),

Beer exports continued to grow in 2013 more than the imports.
Being 50% higher than in 2012, the export valume reached 0.35
million hectoliters, The Imports increased only by 25%, reaching
0.54 milion hectoliters in 2012,

The five companies member of the Association provide over
4,000 jobs in eleven breweries, two of which are micro-breweries.
The production units of the Association memiers are present In:
Ploiesti, Constanta, Craiova, Miercurea Cluc, Térgu-Mures, Pan-
telimon, Timisoara, Buzau, Brasov; the two micr-breweries are lo-
cated in Clui-Napoca and Timisoara.

Soufflet Malt Roméania and the Association of Hops Producers in
Romania are raw material producers and also memibers of the
Association, contributing to the efforts of promoting beer culture in
Romania. The two raw materials producers carry out thelr activity
through nine factories and farms, thus providing over 100 jobs
and contributing over 8 milion euro to the state budget.

In 2014, it is for the Romanian authorities to play a key role in the
beer market retuming to a positive trend. After the marked decline
registered last year, ensuring fiscal predictability and fair fiscal treat-
ment in the category of fermented drinks have to become priorities
for the Bomanian authorities. Based on the experience in 2013,
the Romanian government should apply measures that foster the
development of this sector, to the benefit of the Romanians.

Véanzarile pe tripuri de ambalaje/

Halb&/Draught; 3,4
Doza/ Can; 17,1
Sticla/ Bottle; 26,3

PET; 53,2
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Ingrediente atent alese si multa pasiune pentru bere.
A In fiecare bere.

e e adievirata se beascu masura.
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Sergenbler 5 A

arte a grupului canadian Molson Coors, unul dintre primi
Pberar al lumii, compania Bergenbier S.A. a fost fondata n

1994, iar cea mal importanta marca din portofoliul séu,
Bergenbier, a fost lansata un an mal tarziu. Astaz, Bergenbier
S.A. este una dintre primele 3 compani producatoare de bere
din Romania, avand aproximati 700 de angajal], o fabrica mo-
dema la Plolesti si o retea performanta de distributie nationala.
Portofoliul companiel cuprinde marci care acopera toate seg-
mentele pietel. Pe 1anga berille propri, produse n fabrica Ber-
genbier, compania importa doua specialitéll belgiene celebre:
Leffe si Hoegaarden.

Bergenbier a fost prima bere din segmentul mainstream dis-
tribuité la nivel natjonal si prima: bere din segment care a lansat
un sortiment de bere fara alcool. Dedicat inovatiel, Bergenbi-
er alansat in 2011 primul mix de bere cu suc de lamaie din
segment - Bergenbier Fresh Lemon si prima bere cu suc de
grapefruit din Romania, in 2013- Bergenbler Fresh Grapefrut.
Apropiat de consumatorii sai pe care i trateaza mereu ca pe
niste prieteni, Bergenbier le-a oferit de-a lungul timpului eveni-
mente si experiente extraordinare. De la. primul parteneriat cu
fotbalul din Romania, la Jiua Barbatului, concertele din cadrul
Zlelor Prieteniel Bergenbier si, in 2014, provocarea numité Cupa
Prieteniei Bergenbier la fotoal, Bergenbier a stiut dintotdeauna sa
vorbeasca despre adevaratele valori ale pristeniel.

Printre marcle produse de fabrica Bergenbier se numara si trel
brandurl puternice, internationale. Stella Artois este o bere su-
per-premium produsa in Romania inca din 1997 dupa o reteta
belgiana straveche. In 2003, Romania a fost prima tara din Euro-
pa, dupd tara de origine, care a obtnut licenta de a produce lo-
cal Becks, cea mai bine vanduta bere germana din lume, acest
lucru demonstrand priceperea erarilor romani de la fabrica Ber-
genbler. Staropramen, berea pragheza numardl 110 lume, a
fost lansata N Romania in 2011, find pozitionatd in segmentul
core-premium. Noroc este o bere populard, romaneasca, cu
gust plin si bogat, ce completeaza fericit orice masa n familie
sau cu prietenii,

Pe langa inovatie sl preoccuparea constanta pentru calitate, com-
pania Bergenbler sustine actliv un consum responsabil de al-
cool, find prima companie care a inifiat un program de lupta Im-
potriva vanzari de alcool minorior ,Respect 18", 1h 2012 82013
a redlizat Impreuna cu Directia Rutieré a Inspectoratului General
de Poliie o0 campanie de ncurajare a goferilor responsabil care
decid sa Nnu consume Lauturl alcoolice pentru a-i conduce pe
prieteni in siguranta numita. ,Prietenul la volan se cunoaste”.

Totodata, compania acorda o importantd sporita protectiei me-
diului inconjurator, implicandu-se activin campani de colectare
selectiva a deseurlor siinvestind constant in tehnologii moderme
care reduc consumul de energie si dminueaza cantitatea de
deseuri produsa.
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art of Molson Coors, one of the world's top 5 brewers,
PBergemoef S.A. company was founded in 1994, and its

most prominent brand, Bergenbier, was launched one year
later,
Today, Bergenbier S.A. is among the top 3 beer producers in
Romania, has approximately 700 employees, a modem
production plant in Plolesti and a national distribution network,
The companys portfolio includes brands that cover all market
segments. Besides its own brands, produced at the Bergenbier
factory, the company distributes 2 Belgian specialty beers: Leffe

and Hoegaarden.

Bergenbier was the first mainstream beer to be distributed
nationwide and the first in its segment that launched a
non-alcoholic version. Dedicated to innovation, Bergenbier was
the first in its segment that launched a beer mix with lemon
juice - Bergenbler Fresh Lemon - in 2011- and a beer mix with
grapefruit juice, Bergenbier Fresh Grapefruit - in 2013. Close to its
consumers that are treated as friends, Bergenbier offered them
dong the years, extraordinary events and experiences. From
the first partnership with Romanian football, to Man's Day or the
concerts of Friendship Days Bergenbier and, in 2014, the
challenge called Friendship Cup, Bergenbier always knew how to
talk about the true values of friendship.

Among the brands produced by the Bergenbier factory there are
3 International strong brands. Stella Artois is a super-premium
beer produced in Romania since 1997, folowing an ancient
Belgian recipe. In 2003, Romania was the first country in
Europe, after the origin country, that was allowed to  produce
locally Germany's best seling beer - Beck’s. The license
obtained by the Bergenbier brewers demonstrates their fine
brewing skils. Staropramen, Prague's number 1 beer, was
launched in Romania in 2011, posttioned in the core-premium
segment. Noroc is a popular beer with rich, full taste, that goes
great with any dinner with friends or family.

Besides innovation and  constant  concemn  for - quality,
Bergenbier company Is an active supporter of responsible
drinking programs, being the first Romanian brewer that
launched a campaign which fights against seling alcohol to
minors ‘Respect 18" In 2012 and 2013 the company partnered
with Romanian Road Palice and developed a program meant
to encourage the responsible drivers that choose not to drink in
order 1o take thelr friends back home safely, called "A friend at
wheel is a friend for redl”

Moreover, the company pays great attention to environmental
protection, through selective waste colection programs and
Investing In modermn  technologies which reduce waste and
energy.
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HEINEKEN

HEINEKEMN Romania recomanda consumul responsabil de bere.
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HEINEKEN Romania,
parte din famila AEINEKEN

HEINEKEN Romania, a proud member of the HEINEKEN family

HEINEKEN: un producator de bere global,
de 150 de ani

HEINEKEN este o companie de familie, care s-a dezvoltat de-a
lungul timpului si are o istorie de 150 de ani.

Cuttura si modul de lucru HEINEKEN s-au raspandit in intreaga
lume. Acum, compania opereaza in peste (O de tar, prin 165
de fabrici de bere $i o retea de distributie globala. Peste 85.000
de angajatl dau viata celor 250 de berl de calitate din portofoliul
companiel, care sunt consumate in 178 de tar. In termeni de
volum, HEINEKEN este cel mai mare producétor de bere din
Europa si al treilea din lume.

HEINEKEN Romania

HENEKEN Romania este in Roménia din 1997, purtand iniial
numele de Brau Union. Tn 2003, Brau Union devine parte a
Grupulul HEINEKEN. In prezent, HENEKEN Romania este liderul
pietel de bere din Roméania sl are 4 feloricl situate in Constanta,
Cralova, Miercurea Ciuc si Targu Mures si peste 1.100 angajati.

HEINEKEN Romania are un portofoliu de marai putemic si diversi-
ficat, acoperind toate segmentele pletel: Heineken®, Desperados,
Cluc Premium, Silva, Golden Brau, Neumarkt, Buceg, precum
Sl elte marci de bere locale si de import.

Brewing a Better Future

Ghidata de agenda de Sustenabiitate, HEINEKEN isi propune
s& devina cel mai verde producator de bere panain 2020. Pen-
tru a atinge acest obiectiv. compania isi stableste in fiecare an
targete ambiticase, obiinand pana n prezent rezultate bune n
toate arle, de la fabricarea beri pana la distrioutie. HEINEKEN Ro-
méania promoveaza consumul responsabll siimpreund cu parte-
nerul s8u, ALIAT, ofera soluti de a reduce consumul abuziv de
alcool. In plus, compania acorda o mare atentie comunitatilor in
care isi desfagoard activitatea, investind pand in prezent peste
1.000.000 RON prin programul HEINEKEN pentru Comunitati.

Pentru mai multe informatii va invitam sa vizitati welosite-ul nostru:
vwwww.heinekenrormania.ro

HEINEKEN: a truly global brewer for 150
years

HEINEKEN is a family owned business, with a history dating back
150 years ago, which has grown over the time,

The HEINEKEN culture and way of working has settled across
the entire globe, The company operates in over 70 countries,
through 165 breweries and a global distrioution network. Over
85.000 employees give life to 250 high-quality beers that
reach millons of consumers in 178 countries, Now, HEINEKEN
is the largest brewer in Europe and the third one in the world,
oy volume.

HEINEKEN in Romania

HEINEKEN arrived in Romania in 1997, under the name of
Brau Union, which became part of the HEINEKEN Group in
2003. Currently, HENEKEN Romania is the leading brewer
on the Romanian beer market and has 4 breweries located in
Constanta,Cralova, Miercurea Ciuc and Targu Mures and over
1.100 employees.

The company has a strong and diversified rands portfolio,
covering al the market’ segments: Heineken®, Desperados,
Ciuc Premium, Siva, Golden Brau, Neumarkt, Bucegi, as well
as other local and imported beers.

Brewing a Better Future

Guided by its Sustainablity agenda, HEINEKEN aims to be
come the greenest brewer by 2020. To get there, every year it
sets ambitious targets for all the areas of its activity. So far, the
company had good progress in al key areas, from brewing to
teer distribution. HEINEKEN Romania promotes the responsi-
tle consumption and together with its partner, ALIAT, it offers
solutions to reduce abusive alcohal drinking. Moreover, it pays
great attention to the communites where it operates and
has invested over 1.000.000 RON through HEINEKEN for
Communities program.

For more information about HEINEKEN Romania, we invite you to
visit our website: www.heinekenromania.ro
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Jnited Romanian Breweries Bereproc

Umited Romanian Breweries Bereprod (URBB), cunoscuta
ca g Tuoorg Romania, este prima companie din Europa. de
Est care a dezvoltat un proiect Greenfield, folosind doar resurse
locale. Din respect pentru consumatori nostri si pentru mediul
Inconjurator, inc& de la inceputul activitatiin Romania am hotaréat
s& oferim doar produse premium de cea mal inalta calitate, res-
pectand normele ecologice n vigoare.

Povestea URBB a inceput in anul 1996. Au fost ani trepidant],
cu frumoase provocar, Implinir i succese. Suntem mandri ca
am reusit s& pastram promisiunea de a crea un portofoliu de
marci premium, de a Iivra consumatorilor nostri produse de cea
mai nalté calitate, de a inova in permanentd si de a construi
identitatea de neconfundat a celor mai apreciate marci de bere
din Roménia: Tuborg, Carlsberg, Skol, Holsten alaturi de marcile
Importate Guinness si Kikenny.

Compania URBB este prezenté pe piata romaneasca a berii din
anul 1994, investind pana in prezent peste 252 miicane dolar.,
Falrica de 1anga Bucuresti este singura unitate de productie pe
care compania © define n Romania, find una dintre cele mal
moderme faorici din tard si situatd in top 5 cele mai performante
falrici ale grupulul multinational Carlsberg A/S.

Inca de la Inceputul activitatii noastre inovatia a fost o prioritate.
Am implementat cu succes inovatii care au devenit reper pe
plata bauturlor din Romania, precum capacu Easy Open pentru
Tuborg si lansarea beri Tuborg Christmas Brew, prima bere spe-
ciald dedicatd sarbatorilor de lama oferita consumatoriior romani.

Grila de a oferi produse premium si focusul pentru mediul incon-
jurdtor si pastrarea unui mediu curat au rezdtat in numeroase
programe de responsablitate sociald lansate de catre compa-
nia noastra. Suntem n mod constant concentratl pe ndeplini-
rea tuturor standardelor de calitate de cétre produsele noas-
tre, precum $iin oferirea de veloare addugata consumatorior.
Compania URBB este Initiatoarea unei serli de activitati proactive
de protectie a mediulul inconjurator prin intermediul programului
,Umbrela Verde", lansat in anul 2007. In anul 2010, Tn partene-
riat cu Ministerul Mediului si Padurior, parte a acestul program a
fost lansata competitia ,Capitala Verde a Roméaniel', una dintre
cele mal mari initiative din domeniul protectiel mediulul nconjura-
tor adresata atat autoritatilor locale, cét silocuitorilor oragelor din
Romania.

Velorle de baza pe care le pretum sunt respectul, entuzias-
mul, profesionalismul, iar acestea se regasesc atéat in produsele
noastre, cat s in toate activitétile pe care le desfasuram.

nited Romanian Breweries Bereprod |, also known as Tuborg

Romania, is the first Eastern European company which
developed a Greenfield project, using only local resources. Out
of respect for the Romanian consumers and for the environ-
ment, from the beginning of our activity in Romania we have
decided to offer highest quality premium products, in compliance
with the current environmental standards.

The URBB story started in 1996. There were vears throbbing
with beautiful challenges, accomplishments and successes.
We are proud that we kept the promise to create a portfolio of
exclusively premium rands, to deliver Tor our consumers' highest
quality, to continuously innovate and buld the unmistakable
identity of the most appreciated brands on the Romanian mar-
ket: Tuborg, Carlsberg, Skol, Haolsten and the imported beers
Guinness and Kikenny.

The company entered the Romanian market in 1996 and
has invested so far over 252 milion dollars. The brewery near
Bucharest is the only production faclity that the company has in
Romania, being one of the most modem breweries in the country
and in top five best factorles included in the muttinational group
Carlsberg A/S.

Ever since we started our business in Romania, innovation has
been one of our trademarks. We successiully implemented
innovations that became a landmark in the Romanian beverage
market, as Easy Open cap for Tuborg and Tuborg Christmas
Brew launch, first special winter holiday beer for the Romanian
consumers.

Our care to offer premium products to al Romanians and to
help keeping a cleaner environment, Iving a better life, has re-
sulted in CSR programs that the company has initiated since
launch. We are constantly focused on URBB products meeting
al quality standards and bring value to consumers. URBB is one
of the main intiators of proactive environmental activities through
the Green Umbrella program launched in 2007, In 2010,
iN partnership with Ministry of Environment and Forests, we
launched as part of this program the competition "Romania Green
Capital’, one of the biggest environment protection programs from
Romania, addressed 1o local authorities and uroan inhabitants
at the same time.

The base values which we are praising are respect, enthusiasm,
professionalism, and those can e seen in our products and in
al the activities we are running.
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Ursus Breweries

rsus Breweries este unul dintre cel mai marl producatori de bere
Udm Romania, este parte a grupului SABMiller plc si are fabrici

in Brasov, Buzau g Timisoara, precum si o mini-faciitate de
productie in Cluj-Napoca — ,Fabrica de Bere URSUS" — care a devenit
deja un reper al orasului, locul unde arta fabricari beri se impleteste
cu buna dispoziie. Ursus Brewerles are un portofoliu echiliorat de
marci, compus din beri autentic roménesti, cu o ndelungata traditie
Si mogtenire roméaneasca: URSUS - a cérui istorie a inceput In 1878,
iar in 2013 a aniversat ,135 de ani sub semnul ursuldl, Timisoreana -
produsa in prima fabricé oe bere din Bomania atestata documentar inca
din 1718, Ciucag - a carei poveste anceput Iin 1892, Azuga Si Stejar,
dar si méarci internationale de prestigiu: Peroni Nastro Azzurro, Grolsch,
Redd's si Plsner Urguell,

Credem ca berea noastra contribuie la momentele placute din viatd Si
I inspiram pe cameni sa pstreaca timp Impreuna bucurandu-se de o
Pere buna, astiel, construim, o cultura vioranta a beri in Roméania. Inovam
permanent pentru a ne TImbunatail produsele si a oferi consumatorior
nostri cea mai bund experientd. Faptul ¢8, 1 din 3 beri consumate n
Romania este din portofoliul Ursus Breweries, spune multe despre cali-
tatea si aprecierea acordata berilor noastre.

Studidl Emst&Young ,The contribution made by SABMiller to the
Romanian economy" realizat in 2013 si intocmit pe baza rezultatelor
din 2012, indica faptul ca Ursus Brewerles a avut un rol insemnat n
economia Roméniel, aducand o contributie de 259 milicane de euro
la bugetul de stat, generand in mod direct si indirect 28.100 locur de
MUNCa.

Ne-am implicat si continuam s& ne implicam activ in viata comunitatior
In care ne desfasuram activitatea siincercam sa avem un impact pozit,
prin programele de promovare a unui comportament responsabil legat
de consumul de alcodl, sustinand antreprenoriatulul si protejand mediul
Inconjurator.

Aceste eforturt sunt reflectate in Raportul de Dezvoltare Durabila al Ursus
Brewerles care include rezultatele inregistrate in anul financiar 2012-
2013 si care, a obtinut certificarea B+ din partea GRI (Global Reporting
Intative). Ursus Breweries a devenit astiel si prima companie din indus-
tria beri din Roménia care a elaborat un raport validat de GHI i a primit
0 notare valoroasa.

Totodatd, In cadrul prolectulul Green Business Index 2013, Ursus
Brewerles a primit cea mal inaltd distinctie - Locul | pentru cea mai res-
ponsabild companie - acordata in cadrul sectiunii industrie/productie,
dar si Premiul |n alte 4 dintre cele 7 categori ale acestel competilil

SABMIller plc este unul dintre liderii mondiali in productia de bere, cu un
portofoliu ce include peste 200 marc si aproximativ 70,000 de angajati
n peste 75 de tari. Portofoliul grupulul include mérci globale ca Pilsner
Urguell, Peroni NastroAzzurro, Miler Genuine Draft si Grolsch, precum
si marci locale importante ca Aguila (Columbia), Castle (Africa de Sud),
Miller Lite (USA), Snow (China), Tyskie (Polonia) si Victoria Bitter (Aus-
tralia). SABMIller are de asemenea un segment In crestere de bauturi
racoritoare s este una dintre cele mai mart companii din lume care
Imbuteliaza produse Coca-Cola.,

V& rugam sa vizitati www.ursus-oreweries.ro si www.despreacool.ro
pentru mai multe informatii despre Ursus Breweries si despre proiectele
derulate in Romania.

EDITIA 2014

oart of SABMiler group and operates 3 breweries located in

Brasov, Buzau and Timisoara and a mini-brewery in Cluj-Napoca
- Fabrica de Bere URSUS” - that aready become a landmark of the
city, a place where the art blends with the good mood. Ursus Breweries
nas a balanced beer brands portiolio, consisting of authentic Romanian
peers, with a long and rich Romanian heritage: URSUS - its history
started in 1878 and in 2013 celebrated “135 years under the sign of
the bear’, Timisoreana — brewed in the first historically documented
orewery in Romania back in 1718, Ciucas — whose  story started in
1892, Azuga and Stejar, but also of prestigious international brands:
Peroni Nastro Azzurro, Grolsch, Redd's and Plsner Urquell.

U rsus Breweres is one of the largest brewers in Romania, being

We believe that our beer adds to the enjoyment of life and we inspire
people to spend time together around one of our great beers, thus
puilding a vibrant beer culture in Romania. We innovate constantly so as
1o Improve our products and to offer our consumers the best experience.
The fact that 1 in 3 beers consumed In Romania belongs to Ursus
Brewerles portiolo says a lot about the gquality and the appreciation
enjoyed by our beers.

According with the 2013 edition of the Emst & Young Report
“The contrioution made by SABMiller to the Romanian economy’, based
on 2012 business resuts, Ursus Breweries played a significant role in
Romania's economy, with a 259 milion euros contribution to the state
oudget, and directly and indirectly contributed o the employment of
28,100 people

We are actively involved in the life of the communities in which we
operate, and try to make a positive impact through our programs that
promote responsible behavior related to alcohol consumption, support
entrepreneurship and protect the environment.

These efforts are reflected in the Ursus Breweries Sustainable
Development Report, which includes the 2012-2013 financial year
results and which was rated B+ by the Global Reporting Initiative (GRI).
Ursus Breweries is thus, the first company in the beer industry whose
report was assured by GRI and got a valuable score,

Also, within the 2013 CGreen Business Index project, Ursus Breweries
was the great national winner and recognised as the most environmentally
responsible company in Romania, in the area of industry/production,
Along with the first prize nation-wide, Ursus Breweries received four
No.1 awards out of the seven categories of this competition.

SABMIller is one of the world's leading rewers with more than 200 beer
orands and some 70,000 employees in over 75 countries. SABMler
portfolio of brands includes premium intermational beers such as Plilsner
Urquell, Peroni Nastro Azzurro, Miller Genuine Draft and Grolsch, as
wel as leading local brands such as Agula (Colombia), Castle (South
Alrica), Miller Lite (USA), Snow (China), Tyskie (Poland) and Victoria Bitter
(Austrdlia). SABMiller has also a growing business in soft drinks and is
the one of the world's largest bottlers of Coca-Cola products.

Please visit www.ursus-brewerles . ro and www.desprealcool ro for more
Information about Ursus Breweries and the projects developed on the
Romanian market,
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Povestea noastra incepe cu placerea de a bea bere
Our story starts with the joy of beer drinking

Bere), obisnuiam s ne ntélnim si s& bem Impreuna bere

de cdlitate. Pentru ca n Timisoara, la vremea respectiva,
Nu gaseam speciditatie de bere pe care nile doream, le Impor-
tam direct de la microproducatori preferati din Germania. in timp,
aceasta placere de a consuma Impreund specialitdll de bere
s-a transformat n dorinta de a produce bere de cea mal naltd
calitate. Adica bere proaspata, naturald, neflltrata, nepasteurizata
s fara conservanti, Am adaugat la placerea de a bea bere de
calitate simotivatia de a pastra, de a salva si, de ce nu, de a crea
astfel noi traditii si valor locale.

No, un grup de sase prieteni (utterior asociati la Clinica de

Dorinta noastra s-a materiglizat in anul 2011, cand am infintat
prima microfabrica din Timisoara pe care am numit-o ,Clinica de
Bere',

Am ales denumirea de ,Clinica de Bere" din doud motive: in
primul rand, pentru ca are umor sl in al dollea rand deoarece re-
flecta respectul nostru faté de aceasta bauturd complexd. O ba-
uturé care contine substante nutritive semnificative, cu un efect
pozitv dovedit pentru saéndtate, N cazul unui consum moderat.
Dar, In acelasi imp, s 0 bauturd care este asociatd cu riscur
majore pentru sandtate, N cazul consumulul excesly, din cauza
alcoolului din componenta sa.

Flozofie noastra, la,Clinica de Bere", este de a ne trata clienti cu
maxima daruire si intr-un mod responsabll. Suntem motivati de
dorinta de ale oferi ,pacientlor” nostri un plus de bucurie, savoa-
re si echilioru in viata, informéndu-i despre efectele benefice ale
consumului moderat de bere, insa in acelasi timp atentionandu-i
asupra efectelor negative, provocate de consumul excesiv de
alcoal.

Clinica de Bere produce n acest moment doud sortimente de
bere: Terapla Platin, care este o bere alba (Weissbier) nefiltrata
Sl nepasteurizata, si Terapia Gold, bere blonda, nefitratd si ne-
pasteurizata.,

Ne dorim ca produsele noastre sa le ofere consumatorior i iu-
bitorilor de bere savoarea, prospetimea si calitatea demut uitate
de catre unil, respectiv mult visate de cétre ati.

used to get together and drink quality beer. Since at that

time Timisoara did not offer us the beer types we wanted,
we used to import them straight from our preferred microbrewers
in Germany. In time, this joy of drinking quality beer together
turned into the desire to make our own, highest quality beer. By
that we mean fresh, natural, unpasteurized and preservative-free
beer. Our pleasure of drinking quality beer was completed by the
wil to safeguard old traditions and local values and, why not, to
Create new ones.

U S, a group of six friends (later partners in "Clinica de Bere”),

Our wish came true in 2011, when we created the first micro-
brewery in Timisoara, which we called "Clinica de Bere” (the Beer
Clinic). We chose this name for two reasons: firstly because
its funny, and secondly because it shows our respect for this
complex drink, A drink full of significant nutrients, with a proven
positive effect on our health, when consumed N moderate
amounts. At the same time however, a drink associated with
major health risks when consumed excessivaly, due to its alcohd
contents,

At "Clinica de Bere" we am 1o treat our clients with maximum
dedication and responsibility. We are driven by our desire to offer
our "patlents” an extra ounce of joy, savor and balance in their
ives, by informing them with regards to the benefits of a moderate
beer consumption, yet at the same time warning them about the
negative effects related 1o excessive alconol consumption.

‘Clinica de Bere" currently produces two types of beer, both
unfiltered and unpasteurized: Terapia Platin, a wheat beer and
Terapia Gold, a golden ale.

We wish that our products will offer consumers and beer lovers
the savor, freshness, and quality which some have long-forgotten,
whie others often dreamed about,
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Soulflet Malt Romania

ituaté in cea mai bund zona din Europa si CSIin ceea ce

priveste cultivarea orzului, Soufflet si-a stabilit ca obiectiv

primordial satisfacerea. cerintelor clientior s&i, producatori
de bere, fumizéndu-le permanent produse obtinute din materi
prime de calitate.
Sinergia dintre Soufflet Malt si Souffiet Agriculture creata la nivelul
Diviziel Maltarii ne ofera contral deplin asupra intregului proces, de
la selectia. varietétior de seminte si consllierea tehnica a agricul-
torlor pana la selectarea pentru maltificare in fabricile noastre a
orzulul cu cel mai buni parametri de calitate, fapt ce ne permite s&
satisfacem cele mal exigente cerinte ale clientilor nostri cu privire
la specificatile produsulul.

Istoricul activitatii Grupului Soufflet in Roménia

1997 Grupul Soufflet Tsl incepe activitatea in Romania, activita-
te ce include operarea a trel fabrici de malt in Pitesti, Buzau $i
Timisoara.

2009 Se constituie Soufflet Agro Romania. Noua fabrica de malt
din Buzau incepe sa produca.

2010 Se dbtine certificarea sistemului de management &l Soufflet
Mealt Roméania conform standardelor ISO 9001 (Sisteme de ma-
nagement &l calitafl), ISO 14001 (Sisteme de management al
mediulul) st OHSAS 18001 (Sisteme de management al sanatéti
sl sigurantel ocupationale).

2012 Soufflet Agro Roménia achiziioneaza 2 silozuri (localizate
n Brélla gl Tandére) pentru a faciita promovarea cultivari, dar si
colectarea orzului pentru maltificare.

Expertiza Soufflet Agro Roménia

Echipa noastra de agronomi are o vasta experientd in toate eta-
pele de cultivare, de la selectia varietatilor de seminte, testele teh-
nice care sunt premergatoare productiel de orz, la comercidliza-
rea de produse specifice ecologice. Agronomii oferé consultanta
tennica agricultorilor pentru ca acestia sa poata obtine orz de
calitate buna, creénd premizele unel investitii profitaloile pentru in-
tregul lant ,de la orz la bere".

In pericada de vegetatie a orzului, dar si dupé recoltare, agrono-
mil nostri asigurd siguranta elimentard a produselor noastre prin
implementarea unui program complex de monitorizarea a celitai
Si trasapiitati meteriei prime.

Productia ultra-eficienta in fabrica de malt a Soufflet Malt Roméania
Fabrica din Buzau, amplasata in inima regiunii cu cel mai bun
sol pentru productia de cereale din Roménia, este echipatd cu
tehnclogie de ultimé generatie pentru depozitarea si curdtarea or-
Zului, pentru felricarea malfului, de monitorizare a productiel si de
Ivrare a maltului catre producatorii roméani de bere. Capacitatea
de productie este de 106.000 tone de malt Plsen pe an.

Noua maltérie este dotaté cu echipamente de nalta clasa ce
permit obtinerea. de produse sigure, de cea mai buna calitate,
conform cerntelor clientilor nostri. De asemenea, proiectarea Si
constructia noil farici au avut n vedere protejarea sanatdii Si
securtatli in munca a angajatilor, precum si protejarea mediulu
nconjurator,

Hind create astfel premizele necesare, ne vom continua stradania
de a mbunatati permanent calitatea pe tot parcursul lantului ,de
la oz la bere."

ocated on the best barley-growing land in Europe and

the CIS, Melteries Souffiet has set itself the goal of per-

fectly matching the needs of its customer's brewers, and
continuously supplying them with products made out of quality
raw materials,
The synergy with Soufflet Agriculture created by the Mealting
Division gives us total contral over the process, from the selection
of seeds varieties and upstream agronomic accompaniment for
farmers, to selecting brewing barley with the best quality para-
meters for its Malt production plants, enabling us to meet the
most demanding product specifications.

History of Group Soufflet in Romania

1997 Soufflet Malt Romania has started its activity that included
running three malthouses in Pitest, Buzau and Timisoara.

2009 Setting up Soufflet Agro Romania. The new malting plant
in Buzau starts to produce

2010 Souflet Met Romania's Management Systerm  was
certified 1ISO 9001 (Quality Management Systems), ISO 14007
(Environmental Management Systems) and OHSAS 18001
(Occupationa Health and Safety Management Systems).

2012 Soufflet Agro Romania acguires 2 sios located in Braila
and [andarei in order to promote production, but also to faclitate
colection of malting barley.

Expertise of Soufflet Agro Romania

Our team of agronomists has a wide expertise at all stages, from
the selection of seed varieties and technical tests upstream of
production to developing and marketing environmentally-friendly
products. They advise the farmers to obtain a good quality of
barley with the best return on investments for the ,barley to malt”
chain,

During the growing of barley and after the harvest, our agro-
nomists ensure food safety of our products by implementing a
comprehensive quality monitoring and traceability prograrmme for
raw materials,

Ultra-efficient production in the malthouse of Soufflet Malt
Romania

The plant of Buzau, located at the heart of the best cereal pro-
duction land in Romania, is equipped with the latest technology
for storing and cleaning the barley, for processing it into malt, for
monitoring production and delivering the malt to the Romanian
brewers. The annual production reaches 106 000 tons of Plsen
malt.

The new malting plant is bult with the state-of-the art equipment’s
to obtain the best quality and safe products required by our cus-
tomers. Also, the respect for occupational health and safety on
the site, for the protection of the environment were included in
the specifications of the construction. Thus we continuously strive
to improve quality throughout our “barley to malt” chain.
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ASOcCiatla Froducatorior de Hamel

R arania - APHR

ASSOCIATION OF THE HOPS PRODUCERS OF ROMANIA

a fost fondaté in anul 2004, dupa privatizarea Intreprinde-

lor Agricole de Stat, iar In prezent se compune din patru
societdli private din judetele Mures, Alba si Sibiu. Suprafata ac-
tuala cultivata este de 240 Ha, cu posiblitatea dezvoltari pana la
080 Ha, existand 410 Ha sistern de sustinere (spélier) n proprie-
tatea societatior cultivatoare de hamei. Asociatia este membru &l
IHGC din anul 2009.

ﬁ SOCIATIA PRODUCATORILOR DE HAME DIN ROMANIA

AsCcigfia detine o sectie de Utima generafie de peletizare a
hameiului de tip 90 — de o capacitate de 500 kg/ord, pusé n
functiune in anul 2007, Cu aceasta instalafie se prelucreaza sise
Impacheteaza hameiul astfel incat toate caracteristicile dobandite
In naturd — acizii (a, B, y), aromele specifice soiurilor si microclima-
tului de unde provin — s2 fie pastrate fara interventie prin procesa-
re. Depozitul frigorific &l Asociatiel asigurd pastrarea produsului finit
péné la livrare. Toate conditile create prin programele SAPARD
ne asigura competitivitatea produsului pe acest segment. Clientii
produsulul au fost in trecut majoritatea berarior din PBIR, printre
acestea numarandu-se Bere Mures, Bere Suceava, Bere Azuga,
Bere Albrau, dar sl compani mari precum Bere Sebes, URBE,
URSUS i, din 2011, HENEKEN ROMANIA.

Asociatia Producatorior de Hamei din Roménia produce in
conditii microclimatice normale circa 20.000 kg affa pe an, ceea
ce reprezinta cca. 16% din consumul anual al Romaniel. Toto-
daté, aceasta sustine utlizarea. ca materie prima pentru bere a
hameiului roménesc, care are aceeasi calitate ca si cel importat.

me quality as tr
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Contact/ Contacts

ASOCIATIA BERARI ROMANIEI/

BREWERS OF ROMANIA ASSOCIATION

Onno Rombouts - Presedinte/ President

Constantin Bratu - Director General/ General Manager
B-dul Carol | nr. 34-36, etaj 2, sector 2, Bucuresti
Telefon: +40 21 317 29 77; Fax: +40 21 317 29 85
E-mail: office@berariromaniei.ro

Www. berariiromaniei.ro

NMembr/ Members

BERGENBIER S.A.

Lucian Ghinea - Presedinte/ President

Iride Business Park, Bd. Dimitrie Pompeiu nr. 9-9A,
Cladirea 20, etaj 1, sector 2, Bucuresti

Telefon: +40 372 20 71 09; Fax: + 40 21 243 10 O1
www.bergenbiersa.ro

HEINEKEN ROMANIA S.A.

Onno Rombouts - Director General/ Managing Director
Str. Tipografilor 11-15, S-Park, aripa A2-L, sector 1,
Bucuresti, 014714

Telefon: 021 202 77 Q0; Fax: 021 202 77 56

E-mail; office@heineken.ro

www.heinekenromania.ro

UNITED ROMANIAN BREWERIES
BEREPROD

Hezy Ovadia - Presedinte/ President

Bd. Biruintei nr. 89, Pantelimon, Iifov

Telefon: +40 21 205 50 00; Fax: +40 21 205 50 09
E-mail: office@tuborg.ro

WwWW.tuborg. pressroom.ro

URSUS BREWERIES

lgor Tikhonov - Presedinte/ President

Calea Victoriei nr. 145, Victoria Center, etaj 5,

sector 1, Bucuresti

Telefon : + 40 21 314 04 20; Fax: + 40 21 315 98 04
E-mail: office@ro.sabmiller.com

WWW. Ursus-breweries.ro

EDITIA 2014

BERARIUM

Marius Mircea - Director General/ General Manager
Str. Ghioceilor nr. 21, 300399, Timisoara

Telefon: +40 735 00 30 33
http://www.clinicadebere.ro/

ASOCIATIA PRODUCATORILOR DE HAME!
DIN ROMANIA

Acatiu Mora - Presedinte/ President
Str. Delavrancea nr. 23, Targu-Mures
Telefon: +40 26 526 5890; Fax: +40 26 526 6067

SOUFFLET MALT ROMANIA

Francois-Xavier D'Hollander - Director Executiv/
Executive Director

DN2B — km 9+900, Buzau

Telefon: +40 238 402 860; Fax: +40 238 402 888
E-mail: cionita.malt@soufflet-group.com
www.soufflet.com
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