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Romania

Key Statistics

Average annual GDP growth rate, 2000 - 2010 (nominal) 12.5%
Hospitality sector annual growth rate, 2000 - 2010 (nominal)  14.5%

Total economic contribution of hospitality (incl. direct, indirect and induced impacts):

 Output     €6.1bn (4.9% of the total)
 GDP     €2.5bn (2.1% of the total)
 Employment    429,000 (5% of the total)

Total tax contribution of hospitality  €547m

 VAT    €451m (83.0% of the total)
 Employment   €95m (17.0% of the total)

For every €1 spent in the hospitality sector, an additional €1.63 is spent in the wider economy.

Key Messages
• )L[^LLU������HUK������ [OL�9VTHUPHU�OVZWP[HSP[`�ZLJ[VY�WLYMVYTLK�WHY[PJ\SHYS`�Z[YVUNS �̀�ILULÄ[PUN� MYVT� YLSH[P]LS`� SV^�

levels of VAT and accession to the EU in 2007.

• Falling disposable incomes and dropping tourist numbers as a result of the economic downturn resulted in a fall in hospitality 
sector turnover of 22% from 2008 to 2010.

• A reduction of seven percentage points in the on-trade share of beer sales is symptomatic of the challenges facing the 
ZLJ[VY��;OL�LMMLJ[�VM� [OL�=(;�YPZL� PU������OHZ�UV[�ILLU�M\SS`�JHW[\YLK�I\[� PZ� SPRLS`� [V�OH]L�ULNH[P]LS`� PTWHJ[�JVUZ\TLY�
spending.

Summary
The Romanian economy had the largest nominal average annual growth rate in GDP in Europe (12.5%) following particularly strong 
NYV^[O�IL[^LLU������HUK�������������/V^L]LY�[OPZ�PZ�[LTWLYLK�I`�OPNO�YH[LZ�VM�PUÅH[PVU�PU�[OL�JV\U[Y`�V]LY�[OL�WLYPVK��;OL�
Romanian economy entered into recession in 2009 with a fall of 15% in GDP (nominal). The Euro-crisis and government austerity 
TLHZ\YLZ�OH]L�KHTWLULK�KLTHUK�PU�ZVTL�VM�9VTHUPH»Z�RL`�L_WVY[�THYRL[Z�HUK�YLK\JLK�KVTLZ[PJ�PUJVTLZ�

The Romanian hospitality sector is currently subject to the standard rate of VAT in Romania (24%), which was increased from 19% 
PU������ZPNUPÄJHU[S`�PTWHJ[PUN�WYPJLZ�PU�[OL�OVZWP[HSP[`�ZLJ[VY�HZ�^LSS�HZ�JVUZ\TLYZ»�^PKLY�W\YJOHZPUN�WV^LY��(�YLK\JLK�YH[L�VM�
9% is applied to accommodation.

;OL�OVZWP[HSP[`�ZLJ[VY�NYL^�[V�H�WLHR�VM�Q\Z[�\UKLY�Á�IU�VM�[\YUV]LY�PU�������MVSSV^LK�I`�H�����MHSS�I`�[OL�LUK�VM�������ÄUPZOPUN�
the period at ¤2.3bn. Restaurants accounted for almost 40% of turnover in the sector, while employing 43% of the hospitality 
ZLJ[VY»Z�^VYRMVYJL��V]LY��������PU��������;OL�U\TILY�VM�YLZ[H\YHU[Z�^HZ�OPNOLY�PU�������H[��������[OHU�PU���������������ZOV^PUN�
a particular resilience to a corresponding fall in turnover of 9%.

Hotels are the second largest sub-sector in turnover terms, accounting for 31% of the total in 2010, and employing around 
35,500 people. Bars have been particularly impacted by tax (increases in VAT and excise duties) and regulatory changes (e.g. 
ZTVRPUN�IHU���^P[O�H����YLK\J[PVU� PU�LU[LYWYPZLZ� PU�������UL[�JSVZ\YL�VM�V]LY�ZL]LU�IHYZ�WLY�^LLR���;OL�[YHKPUN�LU]PYVUTLU[�
PU�[OL�OVZWP[HSP[`�ZLJ[VY�OHZ�ILJVTL�TVYL�JOHSSLUNPUN�ZPUJL������K\L�[V�KLJSPUPUN�JVUZ\TLY�JVUÄKLUJL�HUK�ZWLUKPUN�WV^LY��
PUJYLHZPUN�=(;�YH[LZ��YLN\SH[VY`�JOHUNLZ��Z\JO�HZ�[OL�ZTVRPUN�IHU��HUK�PUJYLHZPUN�SL]LSZ�VM�VMM�[YHKL�ZHSLZ�
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GDP and hospitality turnover index, 2000 - 2010
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Romania has the largest nominal average growth rate in GDP 
in Europe (12.5%), with particularly high growth from 2004 
������[V�H�WLHR�PU�������;OL�OVZWP[HSP[`�ZLJ[VY�MVSSV^LK�H�
similar trend to GDP, experiencing an average annual growth 
rate of 14.5% across the period and 27.8% average annual 
growth rate between 2004 and 2008. 

The decline in 2008 is driven by the global economic crisis, 
SLHKPUN�[V�^LHR�L_[LYUHS�KLTHUK�HUK�Z\WWYLZZLK�OV\ZLOVSK�
consumption.

0UÅH[PVU�PU�9VTHUPH�V]LY�[OL������[V������WLYPVK�OHZ�NYV^U�
at an average annual growth rate of 21.3%. Adjusting for 
PUÅH[PVU��H]LYHNL�.+7�NYV^[O�V]LY�[OL�WLYPVK�^HZ��������HUK�
growth in the hospitality sector was 1.1%.

National and hospitality employment index, 2000-2010
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Over the period, employment in the hospitality sector grew 
at a much faster rate than employment in the economy as a 
whole, with employment in the sector growing by over 50%. 
In contrast, national employment in Romania declined in 2002 
HUK�YLTHPULK�YLSH[P]LS`�ÅH[�MVY�[OL�YLZ[�VM�[OL�WLYPVK��

Unemployment in Romania is currently high, with employment 
being negatively impacted by the recession and the austerity 
measures. Recent changes to the Labour Code increased 
ÅL_PIPSP[`�PU�[OL�SHIV\Y�THYRL[�I`�ZHUJ[PVUPUN�[OL�\ZL�VM�ZOVY[�
[LYT�JVU[YHJ[Z��JYLH[PUN�TVYL�ÅL_PISL�^VYRPUN�OV\YZ��HUK�
introducing the employer’s right to shed excess labour. 

The changes to the Labour Code are thought to have led to 
some increases in unemployment in the short term. However, 
HZ�[OL�LJVUVT`�YLJV]LYZ��TVYL�ÅL_PIPSP[`�PU�[OL�SHIV\Y�
THYRL[�ZOV\SK�LUJV\YHNL�THUHNLYZ�[V�OPYL��[O\Z�IVVZ[PUN�
employment in the medium to long term.

Economy Overview

The Romanian economy had the largest nominal average annual growth rate in GDP in Europe (12.5%) following rapid growth 
IL[^LLU������HUK�������������/V^L]LY�[OPZ�PZ�[LTWLYLK�I`�OPNO�YH[LZ�VM�PUÅH[PVU�PU�[OL�JV\U[Y`�V]LY�[OL�WLYPVK��

The Romanian economy entered into recession in 2009, due to the impact of the global economic downturn on exports and 
on domestic demand. GDP made a modest recovery in 2010 before an export led boost in 2011, with a 2.5% increase in 
GDP over the year. 

4VYL� YLJLU[S �̀� [OL� YLJV]LY`� PU�9VTHUPH� OHZ� ZSV^LK��^P[O�^LHR� L_[LYUHS� KLTHUK� HZ� H� YLZ\S[� VM� [OL�,\YVaVUL� JYPZPZ�� HUK�
depressed domestic demand due to high levels of unemployment, and the impact of government austerity measures. In the 
ZOVY[�[LYT��JVUZ\TLY�KLTHUK�PZ�SPRLS`�[V�YLTHPU�^LHR��YLZ\S[PUN�PU�JVU[PU\LK�JOHSSLUNPUN�[YHKPUN�JVUKP[PVUZ�MVY�[OL�OVZWP[HSP[`�
sector. 
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Real Net and Gross disposable income per capita EUR, 2000-2009
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9LHS�UL[�KPZWVZHISL�PUJVTLZ�OH]L�NYV^U�ZPNUPÄJHU[S`�PU�
9VTHUPH�ZPUJL�������YLHJOPUN�H�WLHR�VM�V]LY�Á������PU�
2008, following particularly high increases post 2004. A sharp 
KLJSPUL�PU���� �ZPNUPÄJHU[S`�\UKLYTPULK�JVUZ\TLY�ZWLUKPUN�
power. 

*VUZ\TLY�ZWLUKPUN�PU�[OL�ZOVY[�[LYT�PZ�SPRLS`�[V�YLTHPU�^LHR�
in Romania, due to tight credit conditions, high levels of 
\ULTWSV`TLU[�HUK�[OL�PTWHJ[�VM�ÄZJHS�H\Z[LYP[`�TLHZ\YLZ�
on households and public sector jobs. The tax burden in 
Romania is relatively high, and has increased in recent years 
with a sharp increase in VAT in 2010.

A cap on public sector pay will also act to suppress income 
growth in the short term, given the importance of the public 
sector as an employer in Romania.

Tourism index, 2004-2010
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Romania experienced fast growth in tourism from 2005 to 
2008, which was mainly driven by its accession to the EU in 
2007; entering the EU enabled Romania to gain European 
M\UKPUN�MVY�HNYV�[V\YPZT�HUK�[V\YPZT�PUMYHZ[Y\J[\YL�Z\JO�HZ�ZRP�
slopes, access roads and national heritage establishments. 
The fall in tourism in 2009 and 2010 (around 20% over the 
[^V�`LHYZ��YLÅLJ[Z�H�^PKLY�[YLUK�HJYVZZ�,\YVWL�HUK�PU�UL^�
member states in particular.
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Economic Contribution of the hospitality sector 

In 2010, the Romanian hospitality sector contributed turnover of ¤6.1bn to the economy, equivalent to approximately 4.9% 
of total output. This equates to ¤2.5bn of value added to the economy, or 2.1% of total GDP, and supports approximately 
�� �����LTWSV`LLZ�PU�[V[HS��HSTVZ[����VM�[OL�[V[HS�^VYRMVYJL��-VY�L]LY`�Á��ZWLU[�I`�[OL�ZLJ[VY��HU�HKKP[PVUHS�Á�����PZ�ZWLU[�
in the supply chain and via employees’ consumption (i.e. the ‘direct’ plus the ‘indirect’ and ‘induced’ effects).

Turnover of the hospitality sector, 2010
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Source: Eurostat, EY calculations

The total turnover supported by the hospitality sector was 
¤6.1bn in 2010, which is equivalent to 4.9% of output. This is 
one of the lowest proportions in Europe.

The indirect turnover multiplier (which calculates the impact 
on the supply chain only, thus not including the ‘induced 
effect’) in Romania is 1.90, so for every ¤1 spent by the 
sector, an additional ¤0.90 is spent in the supply chain. The 
indirect multiplier is relatively high in Romania, suggesting that 
the hospitality sector uses a high proportion of domestically 
sourced inputs in its supply chain.

GDP impact of hospitality sector, 2010

0

1,000

2,000

3,000

4,000

5,000

6,000

7,000

Total 
Impact

Induced 
contribution

Indirect 
contribution

Direct 
contribution

Tu
rn

ov
er

 im
pa

ct
 (€

m
)

0

500

1,000

1,500

2,000

2,500

3,000

Total 
Impact

Induced 
contribution

Indirect 
contribution

Direct 
contribution

G
VA

 im
pa

ct
 (€

m
)

0

50

100

150

200

250

300

350

400

450

500

Total 
Impact

Induced 
contribution

Indirect 
contribution

Direct 
contribution

E
m

pl
oy

m
en

t i
m

pa
ct

 (0
00

)

0

1,000

2,000

3,000

4,000

5,000

6,000

7,000

Total 
Impact

Induced 
contribution

Indirect 
contribution

Direct 
contribution

Tu
rn

ov
er

 im
pa

ct
 (€

m
)

0

500

1,000

1,500

2,000

2,500

3,000

Total 
Impact

Induced 
contribution

Indirect 
contribution

Direct 
contribution

G
VA

 im
pa

ct
 (€

m
)

0

50

100

150

200

250

300

350

400

450

500

Total
 Impact

Induced 
contribution

Indirect 
contribution

Direct 
contribution

E
m

pl
oy

m
en

t i
m

pa
ct

 (0
00

)

Source: Eurostat, EY calculations

The Romanian hospitality sector generates a total of ¤2.5bn in 
value added for the Romanian economy, which is equivalent 
to 2.1% of GDP. Of this, approximately ¤1.07bn relates to the 
direct impact of the sector, with ¤1.4bn representing supply 
chain (indirect) and consumption (induced) impacts. 

Employment impact of the hospitality sector, 2010
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Source: Eurostat, EY calculations

In 2010, the Romanian hospitality sector directly employed 
141,000 individuals. Including both the indirect and induced 
impacts, the total contribution of the hospitality sector to 
Romanian employment is an estimated 429,000 jobs. This is 
equivalent to almost 5% of total Romanian employment.
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Regulation / Taxation

The Romanian hospitality sector is currently subject to the standard rate of VAT in Romania (24%), which was increased from 
� ��PU���� ��ZPNUPÄJHU[S`�PTWHJ[PUN�WYPJLZ�PU�[OL�OVZWP[HSP[`�ZLJ[VY�HZ�^LSS�HZ�JVUZ\TLYZ»�^PKLY�W\YJOHZPUN�WV^LY��(�YLK\JLK�
rate of 9% is applied to accommodation. Excise duties are applied to beer and spirits, whilst wine is zero rated.

In Romania, a tourist accommodation tax exists for tourists aged 18 and over. The tax ranges from 0.5% to 5% of the 
room rate, and is decided by each municipality, regardless of hotel grade. From 1 January 2012, these taxes became more 
standardised across municipalities. Following a new regulation in Romania’s Fiscal code, the hotel tax was to be equalised 
nationally, to a rate of 1% for the whole country.

Tax Receipts
The Romanian hospitality sector is estimated to have 
contributed ¤548m to the Exchequer in 2010 from excise 
duty, VAT and income tax and employee related contributions.

Of this, ¤451m was raised in gross VAT receipts (deducted 
VAT has not been accounted for).

Tax receipts, by type, 2010
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;H_LZ�YLSH[LK�[V�LTWSV`LLZ�^VYRPUN�PU�[OL�OVZWP[HSP[`�ZLJ[VY�
are made up of income taxes and employer and employee 
social security contributions. Added together, these raised an 
estimated ¤95m in revenue in 2010.

Excise Duty
There were no changes in excise duty on alcohol between 
2008 and 2012. In 2013, duty on beer increased by 10% to 
¤0.82 per °Plato / hl. Duty applied to spirits is ¤750 / hl pure 
alcohol whilst wine remains zero rated.

Any rise in beer duty has a larger impact upon the bar and 
café sub-sectors which sell a higher proportion of beer than 
wine or spirits.

VAT and Reduced rates
Between 2000 and 2009, the standard rate of VAT in Romania 
was 19%. This rose by 5 percentage points to 24% in 2010 
as part of a series of government austerity measures, aimed 
H[�J\YIPUN�[OL�JV\U[Y`»Z�KLÄJP[�HUK�N\HYHU[LLPUN�HU�04-�SVHU�

Romania also has a reduced rate of 9% which was introduced 
in 2008 and only applies to hotels in the hospitality sector.

Other taxes
In Romania, a tourist accommodation tax exists for tourists 
aged 18 and over.

The tax ranges from 0.5% to 5%, and is decided by each 
municipality, regardless of hotel grade. In general, city 
municipalities charge a levy per night and resort municipalities 
SL]`�[OL�[H_�VU�[OL�ÄYZ[�UPNO[�VUS �̀�0U�������)\JOHYLZ[�
scrapped its 3% tax in an attempt to stimulate the tourism 
industry. From 01 January 2012, the hotel tax situation in 
Romania changed, becoming standardised. Following a new 
regulation in Romania’s Fiscal code, the hotel tax was to be 
equalised nationally, falling to 1% for the whole country.

In January 2010, the Romanian Government announced the 
possibility of introducing a tax that would apply to food high in 
fat, salt, sugar and additives. To date, the initiative has not yet 
been implemented.
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Hospitality sector in focus

Over the period, turnover in the hospitality sector in Romania grew at an average annual growth rate of 14.5% (nominal). 
/V^L]LY�[OPZ�NYV^[O�PZ�VMMZL[�I`�OPNO�YH[LZ�VM�PUÅH[PVU�V]LY�[OL�WLYPVK��;OL�YHWPK�NYV^[O�VM�[OL�ZLJ[VY��WHY[PJ\SHYS`�ILMVYL�������
can be attributable to strong increases in disposable incomes and a heightened investment in tourism infrastructure following 
Romania’s accession to the EU in 2007. 

;OL�OVZWP[HSP[`�ZLJ[VY�NYL^�[V�H�WLHR�VM� Q\Z[�\UKLY�Á�IU�VM�[\YUV]LY� PU�������MVSSV^LK�I`�H�����MHSS�I`�[OL�LUK�VM�������
ÄUPZOPUN�[OL�WLYPVK�H[�Á���IU��9LZ[H\YHU[Z�HJJV\U[LK�MVY�HSTVZ[�����VM�[\YUV]LY�PU�[OL�ZLJ[VY��^OPSL�LTWSV`PUN�����VM�[OL�
OVZWP[HSP[`�ZLJ[VY»Z�^VYRMVYJL��V]LY��������PU��������;OL�U\TILY�VM�YLZ[H\YHU[Z�^HZ�OPNOLY�PU�������H[��������[OHU�PU������
(8,000), showing a particular resilience to a corresponding fall in turnover of 9%.

Hotels are the second largest sub-sector in turnover terms, accounting for 31% of the total in 2010, and employing around 
�������WLVWSL��)HYZ�OH]L�ILLU�WHY[PJ\SHYS`�PTWHJ[LK�I`�[H_��PUJYLHZLZ�PU�=(;��HUK�YLN\SH[VY`�JOHUNLZ��L�N��ZTVRPUN�IHU���
^P[O�H����YLK\J[PVU�PU�LU[LYWYPZLZ�PU�������UL[�JSVZ\YL�VM�V]LY�ZL]LU�IHYZ�WLY�^LLR��

;OL�[YHKPUN�LU]PYVUTLU[�PU�[OL�OVZWP[HSP[`�ZLJ[VY�OHZ�ILJVTL�TVYL�JOHSSLUNPUN�ZPUJL�[OL�WLHR�PU�[\YUV]LY�PU�������K\L�[V�
KLJSPUPUN�JVUZ\TLY�JVUÄKLUJL�HUK�ZWLUKPUN�WV^LY�SPURLK�[V�IYVHKLY�THJYV�LJVUVTPJ�JVUKP[PVUZ�PU�[OL�JV\U[Y �̀�9VTHUPH�
has seen a recent shift from on-trade to off-trade for beer sales, driven primarily by changing consumer trends, with only 12% 
VM�[OL�\YIHU�WVW\SH[PVU�NVPUN�V\[�H[�SLHZ[�VUJL�H�^LLR��(�ZOHYW�PUJYLHZL�PU�=(;�PU�������OHZ�M\Y[OLY�Z\WWYLZZLK�PUKP]PK\HSZ»�
W\YJOHZPUN�WV^LY��^OPJO�PZ�SPRLS`�[V�PTWHJ[�ZWLUKPUN�JVUZPKLYLK�TVYL�KPZJYL[PVUHY �̀�Z\JO�HZ�LH[PUN�VY�KYPURPUN�V\[�

Turnover in the hospitality sector
/VZWP[HSP[`�ZLJ[VY�IYLHRKV^U�����������
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;OL�OVZWP[HSP[`�ZLJ[VY�WLHRLK�PU�������^P[O�[\YUV]LY�VM�HSTVZ[�
Á�IU��HUK�ÄUPZOLK������^P[O�[\YUV]LY�VM�Q\Z[�V]LY�Á���IU��H�
fall of 22% across the two years).

Since 2000, the food and beverage sub-sector has increased 
its share of the hospitality sector from 54% to 62% (2010). 
This is owing to higher average growth across the period 
(16.1%) than the accommodation sub-sector (12.3%).

Enterprises in the hospitality sector
Number of enterprises by type, 2008-2010
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5V[L!�7LYJLU[HNL�ÄN\YLZ�YLWYLZLU[�[OL�WYVWVY[PVU�VM�[OL�[V[HS�U\TILY�VM�
LU[LYWYPZLZ�PU�[OL�OVZWP[HSP[`�ZLJ[VY�^OPJO�HYL�THKL�\W�VM�LU[LYWYPZLZ�PU�LHJO�
Z\I�ZLJ[VY��>OLU�HKKLK��WLYJLU[HNLZ�TH`�UV[�[V[HS������K\L�[V�[OL�VTPZZPVU�
of Other enterprises.

)HYZ�THRL�\W�[OL�THQVYP[`�VM�LU[LYWYPZLZ�PU�[OL�OVZWP[HSP[`�
sector in Romania, representing 43% of the total in 2010. 
Hotels represent a relatively small proportion of all enterprises 
in Romania, with only 9% of all establishments. However the 
Z\I�ZLJ[VY�THRLZ�[OL�ZLJVUK�SHYNLZ[�JVU[YPI\[PVU�[V�[\YUV]LY��
accounting for 31% of hospitality sector turnover in 2010.

The number of restaurants was higher in 2010 (at 8,200) 
than in 2008 (8,000), showing a particular resilience to a 
corresponding fall in turnover of 19%.

ROMANIA
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On-trade vs. Off-trade
On-trade vs. Off-trade, beer sales, 2008, 2010
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;OLYL�OHZ�ILLU�H�ZPNUPÄJHU[�YLJLU[�ZOPM[�MYVT�VU�[YHKL�[V�VMM�
trade for beer sales in Romania. Between 2008 and 2010, the 
proportion of on-trade sales has fallen by 7 percentage points. 

The economic crisis has led to lower disposable incomes for 
consumers. Consequently, consumers are downgrading to 
lower segments of products in the same category or shifting 
from on-trade to off-trade; only 12% of the urban population is 
NVPUN�V\[�H[�SLHZ[�VUJL�H�^LLR�HJJVYKPUN�[V�0:9(1.

On top of this, the Romanian government introduced a 
ZTVRPUN�IHU�PU���� �[OH[�WYVOPIP[Z�ZTVRPUN�PU�W\ISPJ�HYLHZ�
including bars and restaurants, except if the bar is less 
than 100 square metres. In larger restaurants and bars it 
is mandatory to provide an area with special ventilation 
MVY�ZTVRPUN�J\Z[VTLYZ��;OL�PU[YVK\J[PVU�VM�[OPZ�YLN\SH[PVU�
may have made the purchase of beer from on-trade 
establishments less attractive to consumers.

The impact of changing consumer demand and the 
PU[YVK\J[PVU�VM�[OL�ZTVRPUN�IHU�PU���� �PTWHJ[LK�[OL�IHY�
sub-sector in particular, with the turnover falling by 32% by 
the end of 2010.

�� 9LNPVUHS�*LU[YL�MVY�9VHK�;YHMÄJ�:HML[ �̀�9VTHUPH

Employment in the hospitality sector
+LZWP[L�[OL�YLSH[P]LS`�ÅH[�NYV^[O�PU�[OL�U\TILY�VM�OV[LSZ�
operating between 2008 and 2010, employment per 
enterprise in hotels fell by 22% from 21.2 in 2008 to 16.5 in 
2010. This suggests that, post-economic crisis, hotels are 
remaining open but cutting down on costs by employing 
fewer individuals. The other sub-sectors of the hospitality 
sector continued to employ similar numbers of individuals 
between 2008 and 2010. 

Employment per enterprise, 2008-2010
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Enterprise Focus

BARS

Romania has an established bar culture, with over 10,000 
enterprises operating in 2010, generating a total of ¤382m 
in revenue. In recent years, there has been a shift away from 
on-trade sales of beers, driven by a decrease in consumers’ 
PUJVTL�MVSSV^PUN�[OL�LJVUVTPJ�JYPZPZ��6U�[VW�VM�[OPZ��ZTVRPUN�
bans and local restrictions have discouraged consumers from 
KYPURPUN�V\[ZPKL�VM�[OL�OVTL�

Consumers in Romania are becoming increasingly 
sophisticated, demanding more from the bars they visit, 
particularly when they have less disposable income to spend. 
In addition, the ageing population means a higher proportion 
VM�JVUZ\TLYZ�HYL�SLZZ�SPRLS`�[V�]PZP[�IHYZ�HUK�UPNO[JS\IZ�[OHU�PU�
previous years. It is therefore necessary for the sub-sector to 
respond to these changing tastes.

9LÅLJ[PUN�[OL�[YLUKZ�OPNOSPNO[LK�HIV]L��PU������[OLYL�^HZ�H�
UL[�JSVZ\YL�VM�ZL]LU�IHYZ�H�^LLR�

>P[O�H�KPMÄJ\S[�ÄUHUJPHS�THYRL[��LZ[HISPZOTLU[Z�HYL�
experiencing limited access to loans for investment which may 
hamper growth, although there has been a recent increase in 
MVYLPNU�PU]LZ[TLU[��Z\NNLZ[PUN�H�TVYL�WVZP[P]L�V\[SVVR�MVY�[OL�
sector in the medium term.

ROMANIA
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RESTAURANTS

In Romania, restaurants contribute almost 40% of turnover 
in the sector, while employing 43% of the hospitality sector’s 
^VYRMVYJL���������PU��������;OL�U\TILY�VM�YLZ[H\YHU[�
enterprises operating in Romania in 2009 was 8,800 before 
falling by 7% to 8,200 in 2010.

Turnover in the restaurant sub-sector also fell by 
HWWYV_PTH[LS`�� ��IL[^LLU������HUK������[V�ÄUPZO�
the period at ¤898m (41% of the total hospitality sector). 
Pressures on consumer spending and the 2010 increase in 
VAT may have contributed to this decline in performance.

0UJYLHZLZ�PU�[OL�JVZ[�VM�PUW\[Z�HYL�SPRLS`�[V�JVU[PU\L�[V�W\[�
WYLZZ\YL�VU�[OL�WYVÄ[�THYNPUZ�VM�YLZ[H\YHU[�VWLYH[VYZ��^P[O�
MVVK�PUÅH[PVU�L_WLJ[LK�[V�JVU[PU\L�[V�IL�YLSH[P]LS`�OPNO��;OPZ�
restricts the ability of operators to absorb the increases in VAT 
[OYV\NO�LMÄJPLUJPLZ�PU�WYVK\J[PVU�

HOTELS

Hotels are the second largest sub-sector in the hospitality 
sector in turnover terms, representing approximately 31% of 
hospitality sector turnover in Romania. The number of hotels 
enterprises in Romania has increased since 2008, rising from 
1,850 to over 2,000 in 2010. However this has been coupled 
^P[O�H�ZPNUPÄJHU[�KLJSPUL�PU�[\YUV]LY�V]LY�[OL�ZHTL�WLYPVK��
^P[O�OV[LS�YL]LU\LZ�KYVWWPUN�I`�HYV\UK�����[V�ÄUPZO�[OL�
period at ¤730m.

Despite the decline in performance since 2008, there have 
been some encouraging signs for the sub-sector going 
forward. International hotel chains have increased competition 
HUK�[OL�Z[HUKHYK�VM�OV[LSZ�PU�[OL�SVJHS�9VTHUPHU�THYRL[��
driving growth and innovation in the sub-sector. Romania has 
also secured European funding for agro-tourism and tourism 
PUMYHZ[Y\J[\YL�Z\JO�HZ�ZRP�ZSVWLZ�HUK�HJJLZZ�YVHKZ��^OPJO�^PSS�
increase the demand for hotels in newly accessible locations.

ROMANIA
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A. Methodology

EY was appointed by The Brewers of Europe to quantify the degree to which hospitality sector adds value to the economy and 
supports employment opportunities in each of the countries covered; and to identify policy drivers that could support future growth 
and job creation.

Countries included within the analysis
;OL�HUHS`ZPZ�PUJS\KLZ����JV\U[YPLZ�PU�[V[HS��PUJS\KPUN�HSS�VM�[OL�,<���JV\U[YPLZ�HZ�^LSS�HZ�5VY^H �̀�:^P[aLYSHUK�HUK�;\YRL �̀

Sources of information
In order to ensure comparability of data across the maximum number of jurisdictions, the analysis presented in this report is largely 
based upon sector level data from Eurostat.  At the time of writing, hospitality level data is available up to, and including, 2010.

Sector level data and insight have also been collected from national and institutional statistics’ websites and through a consultation 
L_LYJPZL�^P[O�RL`�Z[HRLOVSKLYZ�PU�LHJO�JV\U[Y �̀�;OLZL�Z[HRLOVSKLYZ�PUJS\KL�UH[PVUHS�TLTILYZ�VM�ZLJ[VYHS�YLWYLZLU[H[P]L�IVKPLZ��
The Brewers of Europe and HOTREC. Wider economic statistics have been collected from a range of sources, including Global 
0UZPNO[��6_MVYK�,JVUVTPJZ�HUK�[OL�6,*+��>OLYL�[OLZL�OH]L�ILLU�\ZLK�[OL`�HYL�JSLHYS`� SHILSSLK�HUK�JHYL�OHZ�ILLU�[HRLU�[V�
LUZ\YL�JVUZPZ[LUJ`�^P[O�V[OLY�KH[HZL[Z�HUK�KLÄUP[PVUZ��^OLYL�JVTWHYPZVUZ�HYL�KYH^U�HJYVZZ�JV\U[YPLZ�

Establishing the context
For each country in this report we review a range of economic measures which help to explain the performance of the hospitality 
sector from a more general perspective. These include national GDP, employment, disposable income and tourism trends. As 
^LSS�HZ�[OL�^PKLY�[YLUKZ��H�YL]PL^�VM�RL`�YLN\SH[VY`�HUK�[H_�P[LTZ�PZ�PUJS\KLK��;OPZ�WYV]PKLZ�H�TVYL�ZLJ[VY�ZWLJPÄJ�HZZLZZTLU[�VM�
how the operating environment has changed over time and the degree to which external changes have presented an opportunity 
or challenge to performance. In particular the report focuses upon VAT, excise duty, tourist tax, sugar tax and fat tax levels and 
movements.

+LÄUPUN�[OL�OVZWP[HSP[`�ZLJ[VY
By nature, the hospitality sector is broad and could include a wide range of operations, which, arguably, provide hospitality services 
as their primary offering, or as part of a wider service provision (for example, food and beverages provided on an aircraft). To enable 
H�JVUZPZ[LU[�JVTWHYPZVU��HUK�[V�MVJ\Z�VU�[OL�WYPTHY`�JVU[YPI\[VYZ�[V�[OL�ZLJ[VY��[OL�MVSSV^PUN�Z\I�ZLJ[VYZ�OH]L�ILLU�KLÄULK�HUK�
included:1

Accomodation: Food and beverages

Hotels Restaurants

Camping sites and short stay Bars (inc. pubs or cafés)

Camping sites, including caravan sites Canteens and catering

Other provision of lodgings Canteens

Catering

Identifying the economic impact of hospitality
)LULÄ[Z�[V�[OL�LJVUVT`�JHU�IL�LUJHWZ\SH[LK�PU�H�U\TILY�VM�^H`Z��PUJS\KPUN"�[OL�[V[HS�V\[W\[�NLULYH[LK�[OYV\NO�[\YUV]LY��^OPJO�
increases the total number of transactions and economic activity), the direct value-added delivered to the economy (through 
WYVÄ[Z���YL]LU\LZ�NLULYH[LK�MVY�NV]LYUTLU[��[OYV\NO�KPYLJ[�HUK�PUKPYLJ[�[H_LZ��HUK�[OL�LTWSV`TLU[�VWWVY[\UP[PLZ�WYV]PKLK�

1  These sub-sectors are consistent with the Eurostat categories
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As already discussed, the impact of the sector is not limited to its own direct outputs. The economic activity it supports in its own 
Z\WWS`�JOHPUZ�HZ�^LSS�HZ�[OL�^PKLY�JVUZ\TW[PVU�PU�V[OLY�ZLJ[VYZ�ZOV\SK�HSZV�IL�HJJV\U[LK�MVY��;OLZL�LMMLJ[Z�HYL�KLÄULK�HZ!

• Direct Impact:  Turnover and employees directly relating to hospitality enterprises;

• Indirect Impact:  The turnover and employees supported in the hospitality sector supply chain; and

• Induced Impact:  The turnover and employees supported by employees spending their salaries on other goods and 
services.

;HRPUN�HJJV\U[�VM�[OL�+PYLJ[��0UKPYLJ[�HUK�0UK\JLK�0TWHJ[Z��[OL�MVSSV^PUN�RL`�TL[YPJZ�OH]L�ILLU�JHSJ\SH[LK�MVY�LHJO�JV\U[Y`�HUK�
for the wider European economy:

• Impact upon economic output:  Measure of the total output (as turnover) related to the sector;

• *VU[YPI\[PVU�[V�.+7!��4LHZ\YLK�HZ�[OL�.YVZZ�=HS\L�(KKLK��.=(���YLÅLJ[PUN�WYVÄ[HIPSP[`�YLSH[LK�[V�[OL�ZLJ[VY"�HUK
• Employees supported:  Total employment supported by the sector.

Approach to calculating the overall sector contribution
0U�JHSJ\SH[PUN�[OL�TLHZ\YLZ�PKLU[PÄLK�HIV]L��,@�KL]LSVWLK�LJVUVTPJ�T\S[PWSPLYZ�MVY�LHJO�JV\U[Y`�PU�ZJVWL���>L�\ZL�PUW\[�V\[W\[�
tables, published by Eurostat, for each of the countries covered in the study, to calculate a set of indirect and induced economic 
multipliers on a sectoral basis.  These multipliers capture economic interdependencies within the hospitality sector supply chain 
and the wider economy, and thus enable an estimation of the indirect and induced impact on GDP.

0UW\[�V\[W\[� [HISLZ� HYL� H� UH[PVUHS� HJJV\U[PUN� [VVS� [OH[� JHW[\YL� [OL� ÅV^�VM� NVVKZ� HUK� ZLY]PJLZ� IL[^LLU� PUK\Z[YPLZ�^P[OPU� HU�
economy as well as imports and exports and the contribution of capital and labour to economic activities.  Input-output tables can 
[OLYLMVYL�IL�\ZLK�[V�THW�HU�PUK\Z[Y`»Z�Z\WWS`�JOHPU�[OYV\NO�[OL�JHSJ\SH[PVU�VM�PUW\[�JVLMÄJPLU[Z��:\JO�JVLMÄJPLU[Z�JHW[\YL�^OH[�
share of the value of production in each industry is accounted for by inputs acquired from other industries.

<ZPUN�Z\JO�JVLMÄJPLU[Z��V\[W\[�T\S[PWSPLYZ�JHU�IL�JHSJ\SH[LK�[OH[�JHW[\YL�[OL�HKKP[PVUHS�KLTHUK�NLULYH[LK�PU�LHJO�PUK\Z[Y`�PU�[OL�
LJVUVT`�PM�[OL�WYVK\J[PVU�PZ�PUJYLHZLK�I`�VUL�\UP[�VM�J\YYLUJ`�PU�H�ZWLJPÄJ�PUK\Z[Y �̀�;OL�TH[OLTH[PJHS�WYVJLZZ�[OYV\NO�^OPJO�
T\S[PWSPLYZ�HYL�VI[HPULK�PZ�RUV^U�HZ�[OL�3LVU[PLM�0U]LYZL�4H[YP_�

Similar multipliers are also derived for GVA and employment, by accounting for, amongst other things, the role of imports in the 
supply chain and the level of disposable income (i.e. that income available after taxes etc) in each country.
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B. Glossary of terms

+LÄUP[PVUZ�HUK�RL`�[LYTZ�\ZLK�PU�[OL�YLWVY[�HYL�ZL[�V\[�ILSV^!
ACCOMMODATION
Accommodation, Eurostat NACE Rev.2 code I55, includes hotels and similar accommodation, holiday and other short-stay 
HJJVTTVKH[PVU��JHTWPUN�NYV\UKZ��YLJYLH[PVUHS�]LOPJSL�WHYRZ�HUK�[YHPSLY�WHYRZ�HUK�V[OLY�HJJVTTVKH[PVU��

BARS
)HYZ�HYL�KLÄULK�HZ�IL]LYHNL�ZLY]PUN�HJ[P]P[PLZ�\UKLY�,\YVZ[H[�5(*,�9L]���JVKL�0�������;OPZ�JHW[\YLZ�HSS�LZ[HISPZOTLU[Z��IHYZ��
UPNO[�JS\IZ�L[J���^OVZL�WYPTHY`�HJ[P]P[`�PZ�H�KYPURPUN�LZ[HISPZOTLU[��

CAMPING SITES AND SHORT STAY
*HTWPUN�ZP[LZ�HUK�ZOVY[�Z[H`�HYL�KLÄULK�LU[LYWYPZLZ�^OVZL�WYPUJPWHS�HJ[P]P[`�PZ�[OL�WYV]PZPVU�VM�HJJVTTVKH[PVU�]PH�JHTWPUN�ZP[LZ�
and short stay under Eurostat NACE Rev.2 code I55.2.

CANTEENS AND CATERING
*HU[LLUZ� HUK� JH[LYPUN� HYL� KLÄULK� HZ� LU[LYWYPZLZ�^OVZL�WYPUJPWHS� HJ[P]P[`� PZ� [OL�WYV]PZPVU� VM� MVVK� ]PH� JHU[LLUZ� HUK� JH[LYPUN�
services under Eurostat NACE Rev.2 code I56.2.

COMPOUND ANNUAL GROWTH RATE
*VTWV\UK�(UU\HS�.YV^[O�9H[L��*(.9��PZ�[OL�`LHY�V]LY�`LHY�NYV^[O�YH[L�VM�H�]HS\L�V]LY�H�ZWLJPÄLK�WLYPVK�VM�[PTL��

ENTERPRISE 
(U�LU[LYWYPZL��HZ�KLÄULK�I`�,\YVZ[H[�PU�[OL�:[Y\J[\YHS�I\ZPULZZ�Z[H[PZ[PJZ��:):���JHYYPLZ�V\[�VUL�VY�TVYL�HJ[P]P[PLZ�H[�VUL�VY�TVYL�
locations and may comprise one or more legal units. When an enterprise is active in more than one economic activity, then the 
]HS\L�HKKLK�HUK�[\YUV]LY�[OH[�P[�NLULYH[LZ��[OL�WLYZVUZ�P[�LTWSV`Z��HUK�[OL�]HS\LZ�VM�HSS�V[OLY�]HYPHISLZ�^PSS�IL�JSHZZPÄLK�\UKLY�[OL�
enterprise’s principal activity; the principal activity is normally the one that generated the largest amount of value added1.

EU28
The 28 Member States of the European Union, as at 1 July 2013: 
(\Z[YPH��)LSNP\T��)\SNHYPH��*YVH[PH��*`WY\Z��*aLJO�9LW\ISPJ��+LUTHYR��,Z[VUPH�� -PUSHUK�� -YHUJL��.LYTHU �̀�.YLLJL��/\UNHY �̀�
0YLSHUK��0[HS �̀�3H[]PH��3P[O\HUPH��3\_LTIV\YN��4HS[H��5L[OLYSHUKZ��7VSHUK��7VY[\NHS��9VTHUPH��:SV]HRPH��:SV]LUPH��:WHPU��:^LKLU��
and United Kingdom

EUROPE
For the purposes of the analysis in this report, and unless otherwise stated, references to “Europe”, including aggregate statistics 
relating to economic contribution (European turnover, European employment etc) will relate to the 28 Member States of the 
European Union, as at 1 July 2013.

EXCISE DUTY
,_JPZL�K\[PLZ�HYL�PUKPYLJ[�[H_LZ�VU�[OL�JVUZ\TW[PVU�VY�[OL�\ZL�VM�JLY[HPU�WYVK\J[Z��0U�JVU[YHZ[�[V�=(;��[OL`�HYL�THPUS`�ZWLJPÄJ�
taxes, in other words, expressed as a monetary amount per quantity of the product.2 The most commonly applied excise duties 
are those on alcoholic beverages, manufactured tobacco products and energy products.

FOOD AND BEVERAGE SERVICE ACTIVITIES
Food and beverage service activities, Eurostat NACE Rev.2 code I56, includes restaurants and mobile food service activities, 
event catering and other food service activities and beverage serving activities3. Only enterprises for which the provision of food or 
beverages is the principal activity are covered by this code. 

GROSS DOMESTIC PRODUCT (GDP)
GDP is a basic measure of a country’s overall economic health. As an aggregate measure of production, GDP is equal to the sum 
of the gross value added of all residential units (i.e. industries) engaged in production, plus any taxes, and minus any subsidies, on 
products not included in the value of their outputs4.

1   Structural Business Statistics, Eurostat

2   General Overview, Excise duties on alcohol, tobacco and energy, Taxation and Customs Union, European Commission

3   Ibid

4   Glossary: Gross domestic product (GDP), Eurostat, European Commission
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GROSS VALUE ADDED (GVA)
Gross Value Added is a measure of the additional economic contribution generated by the hospitality sector to the overall economy 

GROSS VALUE ADDED AT MARKET PRICES
.=(�H[�THYRL[�WYPJLZ�PZ�V\[W\[�H[�THYRL[�WYPJLZ�TPU\Z�PU[LYTLKPH[L�JVUZ\TW[PVU�H[�W\YJOHZLY�WYPJLZ1. 

HECTOLITRE (HL)
A hectolitre is a metric unit of volume or capacity where one hectolitre equals 100 litres. 

HOSPITALITY SECTOR
;OL�OVZWP[HSP[`� ZLJ[VY� JHU�IL�KLÄULK�HZ�5(*,�9L]����JVKL� 0� ¶�(JJVTTVKH[PVU�HUK�-VVK�:LY]PJL�(J[P]P[PLZ� MYVT�,\YVZ[H[»Z�
Z[H[PZ[PJHS�JSHZZPÄJH[PVU�VM�LJVUVTPJ�HJ[P]P[PLZ��*VKL�0���¶�(JJVTTVKH[PVU��PUJS\KLZ�OV[LSZ�HUK�ZPTPSHY�HJJVTTVKH[PVU��OVSPKH`�
HUK�V[OLY�ZOVY[�Z[H`�HJJVTTVKH[PVU��JHTWPUN�NYV\UKZ��YLJYLH[PVUHS�]LOPJSL�WHYRZ�HUK�[YHPSLY�WHYRZ�HUK�V[OLY�HJJVTTVKH[PVU��
Food and beverage service activities, code I56, includes restaurants and mobile food service activities, event catering and other 
food service activities and beverage serving activities2. 

HOTELS
,U[LYWYPZLZ�^OVZL�WYPUJPWHS�HJ[P]P[`�PZ�WYV]PKPUN�HJJVTTVKH[PVU�ZLY]PJLZ�]PH�H�OV[LS�HYL�KLÄULK�HZ�OV[LSZ�\UKLY�,\YVZ[H[�5(*,�
Rev.2 code I55.1.

INDEX/INDICES
;OL�PUKPJLZ�\ZLK�PU�[OPZ�YLWVY[�IHZL�[OL�ÄYZ[�`LHY�VM�HUHS`ZPZ�H[������:\IZLX\LU[�JOHUNLZ�V]LY�[PTL�JHU�IL�TLHZ\YLK�I`�[OL�
relation of the new value to 100. 

NATIONAL DISPOSABLE INCOME
National disposable income is the sum of the disposable income of all resident institutional units / sectors. Gross (or net) national 
KPZWVZHISL�PUJVTL�TLHZ\YLZ�[OL�PUJVTL�H]HPSHISL�[V�[OL�UH[PVU�MVY�ÄUHS�JVUZ\TW[PVU�HUK�NYVZZ��VY�UL[��VM�ZH]PUN��0[�LX\HSZ�NYVZZ�
�VY�UL[��UH[PVUHS�PUJVTL��H[�THYRL[�WYPJLZ��TPU\Z�J\YYLU[�[YHUZMLYZ�PU�JHZO��[H_LZ�VU�PUJVTL�HUK�^LHS[O��ZVJPHS�JVU[YPI\[PVUZ��ZVJPHS�
ILULÄ[Z�V[OLY�[OHU�ZVJPHS�[YHUZMLYZ�PU�RPUK��HUK�V[OLY�J\YYLU[�[YHUZMLYZ��WH`HISL�[V�UVU�YLZPKLU[�\UP[Z��WS\Z�[YHUZMLYZ�YLJLP]HISL�I`�
resident units from the rest of the world3. 

NOMINAL
(�]HS\L�L_WYLZZLK�PU�TVUL[HY`�[LYTZ�MVY�H�ZWLJPÄJ�`LHY�VY�`LHYZ��^P[OV\[�HKQ\Z[PUN�MVY�PUÅH[PVU��

ON-TRADE
Sales through (licensed) pubs, clubs, bars, restaurants et cetera, also called the hospitality sector4.

OFF-TRADE
:HSLZ�[OYV\NO�^OVSLZHSL�HUK�YL[HPS��ZOVWZ��Z\WLYTHYRL[Z�HUK�V[OLY�V\[SL[Z�5. 

PLATO
Plato is a hydrometer scale used to measure the density of beer in terms of percentage of extract by weight6. 

REAL
(�]HS\L�L_WYLZZLK�PU�TVUL[HY`�[LYTZ�MVY�H�ZWLJPÄJ�`LHY�VY�`LHYZ��HKQ\Z[PUN�MVY�PUÅH[PVU�

RESTAURANTS
9LZ[H\YHU[Z�HYL�KLÄULK�HZ�LU[LYWYPZLZ�^OVZL�WYPUJPWHS�HJ[P]P[`�PZ�[OL�WYV]PZPVU�VM�MVVK�PU�H�YLZ[H\YHU[�\UKLY�,\YVZ[H[�5(*,�9L]���
code I56.1.

SOCIAL CONTRIBUTIONS
Social contributions are paid on a compulsory or voluntary basis by employers, employees and self- and non-employed persons7.

��� �.SVZZHY`!�.YVZZ�]HS\L�HKKLK�H[�THYRL[�WYPJLZ��,\YVZ[H[��,\YVWLHU�*VTTPZZPVU

��� �,\YVZ[H[�Z[H[PZ[PJHS�JSHZZPÄJH[PVU�VM�LJVUVTPJ�HJ[P]P[PLZ

3   Glossary: National disposable income, Eurostat, European Commission

4   The Brewers of Europe, The Contribution made by Beer to the European Economy, September 2011

5   Ibid.

6   Beer Dictionary & Glossary of Terms, www.craftbeer.com

7   Glossary: Social contributions, Eurostat, European Commission
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TURNOVER OR GROSS PREMIUMS WRITTEN
Turnover comprises the total invoiced by the observation unit during the reference period, and this corresponds to the total value 
VM�THYRL[�ZHSLZ�VM�NVVKZ�HUK�ZLY]PJLZ�[V�[OPYK�WHY[PLZ��.YVZZ�WYLTP\TZ�^YP[[LU�PZ�ZVTL[PTLZ�\ZLK�HZ�H�WYV_`�MVY�[\YUV]LY�PU�ZVTL�
sectors of the economy, such as insurance. 

VAT
Value added tax (VAT) is a general, broadly based consumption tax assessed on the value added to goods and services. VAT is 
charged as a percentage of price, meaning that the actual tax burden is visible at each stage in the production and distribution 
chain1. Member states can apply reduced rates of VAT to certain goods and services, including sub-sectors of the hospitality 
sector.

1   Glossary: Value added tax (VAT), Eurostat, European Commission
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C. About EY 
Assurance | Tax | Transactions | Advisory

About EY
EY is a global leader in assurance, tax, transaction and advisory services. Worldwide, our 167,000 people are united by our 
ZOHYLK�]HS\LZ�HUK�HU�\U^H]LYPUN�JVTTP[TLU[�[V�X\HSP[ �̀�>L�THRL�H�KPMMLYLUJL�I`�OLSWPUN�V\Y�WLVWSL��V\Y�JSPLU[Z�HUK�V\Y�^PKLY�
communities achieve their potential.

,@�HUK�,YUZ[��@V\UN�YLMLY�[V�[OL�NSVIHS�VYNHUPaH[PVU�VM�TLTILY�ÄYTZ�VM�,YUZ[��@V\UN�.SVIHS�3PTP[LK��LHJO�VM�̂ OPJO�PZ�H�ZLWHYH[L�
legal entity.

Ernst & Young Global Limited, a UK company limited by guarantee, does not provide services to clients. For more information 
about our  organization, please visit www.ey.com.

EY’s Tax Policy and Economic Advisory services
;OL�LJVUVTPJ�KV^U[\YU�HUK� P[Z� PTWHJ[�VU�WYVÄ[Z� PZ� PUJYLHZPUN�[OL�WYLZZ\YL�VU�[H_�KPYLJ[VYZ��9HWPK�NSVIHSPaH[PVU�OHZ�IYV\NO[�
PUJYLHZPUN� PU[LYJVUULJ[P]P[`�IL[^LLU�I\ZPULZZLZ��HUK�WLYTHULU[�ZOPM[Z� PU� [OL�ÅV^�VM�JHWP[HS��;H_�KLWHY[TLU[Z�HYL�ILHYPUN� [OL�
YLZWVUZPIPSP[`�VM�TVYL�JVYWVYH[L�YPZR�[OHU�L]LY��;H_�UV^�OHZ�H�OPNOLY�WYVÄSL��UV[�VUS`�^P[O�JVTWHU`�THUHNLTLU[�I\[�HSZV�^P[O�
shareholders, regulators, the media and other industry observers.

+L]LSVWPUN�H�[H_�WVSPJ`�[OH[�YLZVS]LZ�PTWLKPTLU[Z�[V�I\ZPULZZ�ULLKZ�H�[LHT�[OH[�JHU�^VYR�^P[O�NV]LYUTLU[�[V�L_WSHPU�PZZ\LZ��
JSHYPM`�VIQLJ[P]LZ��HUK�HJOPL]L�H�Z\JJLZZM\S�V\[JVTL�MVY�L]LY`VUL��,@»Z�NSVIHS� [H_�WVSPJ`�UL[^VYR�OHZ�L_[LUZP]L�L_WLYPLUJL�VM�
helping develop and implement policy initiatives, both as external advisers to governments and companies, and as advisers 
PUZPKL�NV]LYUTLU[��6\Y�KLKPJH[LK�[LHTZ�VM�[H_�WVSPJ`�WYVMLZZPVUHSZ�HUK�I\ZPULZZ�TVKLSSLYZ�OLSW�HKKYLZZ�`V\Y�ZWLJPÄJ�I\ZPULZZ�
environment and improve the chance of a successful outcome. 
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D. Legal disclaimer

This report (‘Report’) was prepared by Ernst & Young LLP (‘Ernst & Young’) for The Brewers of Europe, under The Brewers of 
Europe instruction. 

Ernst & Young LLP does not accept or assume any responsibility in respect of the Report to any readers of the Report, other than 
The Brewers of Europe (‘Third Parties’). To the fullest extent permitted by law, Ernst & Young LLP will accept no liability for any 
loss, damage, costs or expenses incurred by any Third Party arising out of or in any way connected with the use of and/or reliance 
on any material in this publication (including, but not limited to, any Third Party  acting or refraining from action as a result of any 
TH[LYPHS�PU�[OPZ�W\ISPJH[PVU���6U�HU`�ZWLJPÄJ�TH[[LY��YLMLYLUJL�ZOV\SK�IL�THKL�[V�HU�HWWYVWYPH[LS`�X\HSPÄLK�HK]PZVY��:OV\SK�HU`�
;OPYK�7HY[PLZ�JOVVZL�[V�YLS`�VU�[OL�9LWVY[��[OLU�[OL`�KV�ZV�H[�[OLPY�V^U�YPZR�

Ernst & Young LLP has not been instructed by its client, The Brewers of Europe, to respond to queries or requests for information 
from any Third Party and Ernst & Young LLP shall not respond to such queries or requests for information. Further Ernst & Young 
337�PZ�UV[�PUZ[Y\J[LK�I`�;OL�)YL^LYZ�VM�,\YVWL�[V�\WKH[L�[OL�9LWVY[�MVY�Z\IZLX\LU[�L]LU[Z�VY�HKKP[PVUHS�^VYR��PM�HU`��WLYMVYTLK�
by Ernst & Young LLP. Accordingly, without prejudice to the generality of the foregoing, Ernst & Young LLP accepts no responsibility 
to any Third Party to update the Report for such matters.

Ernst & Young LLP reserves all rights in the Report

�������,@.4�3PTP[LK��(SS�9PNO[Z�9LZLY]LK�

;OPZ�W\ISPJH[PVU�JVU[HPUZ�PUMVYTH[PVU�PU�Z\TTHY`�MVYT�HUK�PZ�[OLYLMVYL�PU[LUKLK�MVY�NLULYHS�N\PKHUJL�VUS �̀�0[�PZ�UV[�PU[LUKLK�[V�IL�H�Z\IZ[P[\[L�MVY�KL[HPSLK�YLZLHYJO�
VY�[OL�L_LYJPZL�VM�WYVMLZZPVUHS�Q\KNTLU[��5LP[OLY�,@.4�3PTP[LK�UVY�HU`�V[OLY�TLTILY�VM�[OL�NSVIHS�,YUZ[��@V\UN�VYNHUPaH[PVU�JHU�HJJLW[�HU`�YLZWVUZPIPSP[`�MVY�SVZZ�
VJJHZPVULK�[V�HU`�WLYZVU�HJ[PUN�VY�YLMYHPUPUN�MYVT�HJ[PVU�HZ�H�YLZ\S[�VM�HU`�TH[LYPHS�PU�[OPZ�W\ISPJH[PVU��6U�HU`�ZWLJPÄJ�TH[[LY��YLMLYLUJL�ZOV\SK�IL�THKL�[V�[OL�HW�
propriate advisor.

;OL�VWPUPVUZ�VM�[OPYK�WHY[PLZ�ZL[�V\[�PU�[OPZ�W\ISPJH[PVU�HYL�UV[�ULJLZZHYPS`�[OL�VWPUPVUZ�VM�[OL�NSVIHS�,YUZ[��@V\UN�VYNHUPaH[PVU�VY�P[Z�TLTILY�ÄYTZ��4VYLV]LY��[OL`�
ZOV\SK�IL�]PL^LK�PU�[OL�JVU[L_[�VM�[OL�[PTL�[OL`�^LYL�L_WYLZZLK�
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